
“ “Connect your present to your past,
fill in the blanks, and through the
process you will come to under-
stand and enjoy life more fully.
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Journaling Experiences and Events
by Cory L. Kemp

L
earning to journal the experiences and special events

           of our lives can teach us about the fluidity of daily
            situations, how they fit together, and how they
impact each other.

Through journaling, we can make connections to and
through the flow of our lives.

Perhaps as a child you always spent Thanksgiving at your
grandparents’ house, saw aunts, uncles, cousins and
assorted friends and neighbors around the holiday table.
Although you enjoyed the experience, each Thanksgiving
as an adult has certain poignancy about it on which you
just can’t place your finger.

Taking time to journal this Thanksgiving Day, the day after
the festivities are complete, may help you make connections
about your present feelings and how they are associated with
the holiday.  Did people come
to your home or did you visit
someone else’s? Maybe
friends gathered to celebrate
at a favorite restaurant, then
went home for dessert. Was
the day relaxed or stressful?
Was the weather warm and
bright, or cloudy and damp?
Were you excited or dread-
ing it for weeks?

Start with this most recent experience, comparing and con-
trasting it with all those yesterdays, remembering as much
about them as possible, and see how the connections of
feelings, thoughts and experiences reveal themselves to you.
Connect your present to your past, fill in the blanks, and
through the process you will come to understand and enjoy
your life more fully.

When we talk about our days as a series of vignettes gath-
ered into a group to create a whole, we begin to also see the
weeks, months and years, and our lives, as woven together
in a cohesive pattern, rather than time that has slipped
through our hands like so much sand on a beach. We often
wonder where time goes. In journaling your daily exper-
iences you can see it all laid out before you in as much
detail as you choose to embody.

Or take a few moments and jot down everything you did
yesterday. My guess is that you will discover some surprises
in how you use your time, and in how you view the way you

use your time. What have you automatically deleted from
the list before your pen touched the page? How do you feel
about your accomplishments? What would you like to ex-
change out the next time? How honest have you been with
yourself about the events that are now part of your personal
history?

Beyond getting in the groove of recognizing how you manage
your time and personal resources, journaling your daily life
is effective in showing you parts of your life, in your own
words—parts of your life of which you may not even be
aware. Things like behavior patterns, personal preferences,
relational triggers, what you avoid and what you embrace,
are all issues that can arise and be tracked when you journal
regularly. Thinking about your job after you leave work is
almost inevitable, especially if you are unhappy with your
circumstances or irritated with your co-workers. Sometimes
the people we live with, love them though we do, are

annoying, cranky and
intrusive. Or, perhaps, it’s
all in our perception.

When you write the
scenarios of the thorns
that are perpetually in
your side, you either begin
to get sick of hearing
yourself repeat the same
theme or you begin to
recognize the patterns

creating your responses, and you see how you can make
different choices to create the reality you want. Journaling
draws us to consciousness, which leads us to making our
lives better, if we want them to be.

The practice of growing familiar with regular journaling will
serve you well in many ways. Vacations, special dinners,
historical sites, and personal adventures can be recalled and
relived when written about as part of your daily life, or as
individual vignettes to be cherished on their own. Journaling
your life is a tangible way to remember how well you have
lived, and how well-lived you plan your present and future to
be. Journaling affirms for each of us that we can only live our
own life, so we may as well have a good, conscious time
doing it.

An ordained minister, Cory L. Kemp works in educational
ministries. Her writing focuses on essays and a theological
memoir. Learn more about her writing and work at
www.creatingwomenministries.com.
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From the Editor

’Twas the night of Thanksgiving,
but I just couldn’t sleep...
I tried counting backwards,
I tried counting sheep.
The leftovers beckoned...the dark meat and white,
but I fought the temptation with all of my might.
Tossing and turning with anticipation,
the thought of a snack became infatuation.
So, I raced to the kitchen, flung open the door
and gazed at the fridge, full of goodies galore.
I gobbled up turkey and buttered potatoes,
stuffing with gravy, green beans and tomatoes.
I felt myself swelling so plump and so round,
till all of a sudden, I rose off the ground.
I crashed through the ceiling, floating into the sky
with a mouthful of pudding and a handful of pie
But, I managed to yell as I soared past the trees...
Happy eating to all—pass the cranberries, please.

With apologies to Clement C. Moore, author unknown.

A
ll right, I give! Let’s talk turkey: why
did the turkey cross the road? To
prove he wasn’t chicken, of course.

And why did he bolt down his food?
Because he’s a gobbler--how could you
forget!

You’ll really be sorry if you don’t remember our
November meetings. Award-winning young adult
author Carolee Dean will reveal ways to establish
mood in your writing on Saturday morning, November
3, and Billy Brown will moderate a poetry workshop
that afternoon. Then, on the Tuesday evening of Thanks-
giving week, yours truly will do an overview of docu-
ment formatting in a Word 4 Writers presentation and
discuss creating time-saving templates. Don’t miss the
networking opportuning of these meetings.

If you found our journaling cover story intriguing, mark
Saturday, December 1, on your calendar when two
journaling professionals will make presentations, one
during our morning meeting Pot Luck munch and the
other in the afternoon workshop. Details on upcoming
speakers are on pages 8 and 9.

Our 2008 Writers Contest cycle kicks-off in January.
Rules and categories will be published early in the New
Year on www.southwestwriters.org. Please tell a board
member if you’re interested in helping.

Several celebrities are mentioned (admittedly in pass-
ing) in this issue and don’t miss the Publisher’s Weekly
press release on page 7 about book videos—the hot,
new technique presentated at our October workshop.

Thanks for Marsha Thole for this tip: Looking for a
writer’s conference? Check out ShawGuides.com where
you can search by location and dates.

Thanks as always for your interest in SWW and to Sage
assistants Harold Burnett, Lola Eagle, Larry
Greenly and Jeanne Shannon for
making the newsletter (and me) look
good.  Happy Holidaze!

Call for Articles and Writing Tips!

SouthWest Sage needs your words!

Writers Guidelines are on the Sage page

on SouthWestWriters.org.

In the October presentation about her first
book, Hot Foot Teddy: The True Story of Smokey
Bear, Sue Houser was as informative as she is
charming. In-depth research is proving to be
one of the keys to her success. Congratulate
her, too, for taking second place in SWW’s
August writing contest with her poem,
“Autumn in New Mexico.”
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Come ready to network with other
writer-types at the annual

SWW Pot Luck on Saturday morning,
December 1st. Bring your appetite
and something delicious to share.

SouthWest Writers Board of  Directors  extends

its gratitude for your enthusiastic support and

participation. Gracias, amigos!

T H A N K S
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SWW November Classes

C
lasses are held at the SWW conference room at 3721
Morris St. NE Suite A in Albuquerque, which is avail-
able to members wishing to teach about writing.

SouthWest Writers  is not responsible for the opinions and
teaching methods of the  instructors. However, we welcome
constructive criticism or comments on any class, and these
should be forwarded to the office.  Classes are limited to 14,
and are tax deductible. Register by  calling SWW (505) 265-9485
between 9 a.m. and noon weekdays.

         Free Writing Class for Seniors
SWW offers a free writing class at Bear Canyon Senior
Center every Monday from 3:00- 4:15pm. Taught by
Larry Greenly and Rob Spiegel, classes are free to
members of any Albuquerque Senior Center. Member-
ship is open to anyone over 50 and annual dues are $13.
Bear Canyon is two blocks north of Montgomery, one
block east of Eubank.

The class covers all forms of writing, from fiction and
non-fiction to memoirs and poetry. During the first half
of the class there's a lecture on the principles of good
writing. In the second half of the class the instructors
look at students' work.

Four Tuesday and Thursday Evenings
November 27 & 29 and December 4 & 6, 7:00 to 8:30 p.m.
$49 members, $59 non-members .

How to Find and Work with an Agent
Do you need an agent to sell to the top markets? Yes. Are
there scam agents ready to take your dollars without
selling your book? Certainly. This class will help you find
legitimate agents who can place your book with leading
publishers. We’ll look at ways to find a great agent and
strategies for working with that agent successfully. Over
the course of four evenings, you’ll learn how to identify
successful agents and how to place your book with an
agent who can sell your work to the right publisher.

Rob Spiegel has sold five books to major publishers by
working with literary agents. He has worked with four
leading agents over the past ten years.

Writers to Writers, a group of dedicated writers
coordinated by SWW’s David Corwell, meets at 6:30
p.m. the second Monday of each month at the Westside
Hastings,  corner of Coors Rd. and Montano.

W2W’s October gathering (shown above) featured a
fascinating talk by author and teacher Gabriella
Anderson (www.gabianderson.com) entitled History:
Fact and Fiction. Warning: Dropping in casually on
these get togethers can be habit-forming. Email
dcorwell@hotmail.com for details on future meetings.

Second Mondays on the Westside

Celebrate the holidays on December 1st

by contributing to our Pot Luck at the

regular SWW meeting. Come ready to

network with other writers and their

dishes. Tasty stuff !
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2005 marked the 30th anniversary
of Bruce Springsteen’s groundbreaking
album Born to Run. Columbia Records
celebrated by re-releasing it with audio
and video goodies including interviews
of Bruce discussing the writing of this
seminal work. I’m a fan, so you can
imagine how I gobbled up this stuff
like Thanksgiving came early! What
hit home for me was hearing about
how Springsteen’s back was against
the wall while he was creating this
album.

Ever since, when people ask me,
“How do I know if my work is good
enough?” I think of Springsteen.
Surely he wasn’t asking that when

he was figuring out what to write. The answer could
have been “it’s not” had he asked someone at his record
company. He had to learn for himself how to tell if his
work was good enough.

This is what I learned from how he did that.

Learn From the Great Ones
In the summer of 1974 Springsteen could have been
lamenting the fact that his first two albums had not been
successful and that he was living in a tiny house in New
Jersey while the country was in the throes of a depres-
sion. But he wasn’t. He was focused on songwriting.

“I had a record player by the side of my bed,” he wrote in
his book, Songs. “At night I’d lie back and listen to records
by Roy Orbison, the Ronettes, the Beach Boys, and the
other great ’60s artists. These were records whose full
depth I’d missed the first time around. But now I was
appreciating their craft and power.” Notice he wasn’t
saying “There’s no way I can create songs like that!”
Instead he was considering “what can I add to the con-
versation?” He was getting inspired and educated at the
same time.

Aspire to Be Great
In an interview about Born to Run, Springsteen says he
knew his record company was about to drop him. He
added, “I knew I had to write something great.” But
Springsteen didn’t have to write something great: he
could have folded up his tent and said, “They don’t like
me, I’m just gonna stay in Asbury Park and play where
people appreciate me.” But he didn’t. He also didn’t ask
whether he was good enough. He simply challenged
himself to be great. Ask yourself: what are you writing
right now and is it challenging you to be great? What
would it take for you to start thinking this way?

Find Trusted Ears for Feedback
Yes, it is hard to know whether you’re on track with your
writing. That’s when you recruit your own inner circle
of readers whose ears and eyes you trust. Jon Landau
became one of those trusted pairs of ears for

What Bruce Springsteen Taught Me about Writing
 by Sophfronia Scott

Springsteen. They became friends during the writing of
Born to Run and Bruce often sent Jon, then a Boston
music critic, tapes of the work as it progressed. When the
work stalled, Landau helped Bruce put it all together.

Who can be those ears or eyes for you? Keep the inner
circle small. If you have too many opinions showered on
your work it may cloud your creative judgment.

Try Something Different
Most of the songs on Born to Run were written on the
piano—this from a guy known for his raucous Fender
guitar. But writing on piano gave Springsteen new ideas
and presented new opportunities for him to explore. It
also gave the album an amazingly emotional and intimate
vibe that I find intoxicating. What can you do differently
that can inspire a leap to your next level? Set your novel
in 1905 instead of 2005? Write from the point of view of
the opposite sex? Be a little creative with your non-
fiction? Take a chance. No effort is ever wasted even if
you’re writing badly—you can still learn from what
you’ve done wrong.

Think Local, Write Global
One of the changes Springsteen made with Born to Run
was that the characters in his songs were “less eccentric
and less local” than those on his previous albums. The
people in Born to Run “could have been anybody and
everybody,” he says.

“When the screen door slams on ‘Thunder Road’, you’re
not necessarily on the Jersey Shore anymore. You could
be anywhere in America,” he said. And it’s true. Millions
of people connected with—and bought—Born to Run.

I sought the same kind of connection for my novel.
Though the family in All I Need to Get By is African-
American, I’ve had readers of all races tell me how they
have seen themselves in one or more of the characters
and how they related strongly to the book’s family issues.

Touching people in this way is key to developing an
attentive audience. How can you open up your work to a
larger audience while still being true to your story?

If you still have doubts, think of this quote from Ralph
Waldo Emerson: “Whatever course you decide upon,
there is always someone to tell you that you are wrong.
There are always difficulties arising which tempt you to
believe that your critics are right. To map out a course of
action and follow it to an end requires.... courage.” Be
courageous for yourself and your writing. Your own Born
to Run may be waiting to come out.

Author and Writing Coach Sophfronia Scott is The Book
SistahTM. Get her free report, “The 5 Big Mistakes Most
Writers Make When Trying to Get Published” and her
online writing and publishing tips at
www.thebooksistah.com.
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expend money freelancing for articles in one year that
you get paid for the next year. With books, the gap may
be even larger.

Tip #3: Think twice about the home office deduction. Be
wary of claiming a home office deduction if you also
have another office where you work. In a June 2007
opinion, the Tax Court affirmed the IRS determination
that a Texas biology professor was not entitled to
$5,094 deduction for home office expenses. He claimed
the deduction stating that his book to be published by
Cambridge University Press was a business activity
separate from his university job.

The court noted that expenses for business use of a
taxpayer’s home are deductible under limited
circumstances when the space is (1) the taxpayer’s
principal place of business; (2) a place where the
taxpayer meets or deals with customers, clients,
patients; or (3) a separate structure in connection with
the business. It’s well known that home office expenses
wave red flags to the IRS system and thus should only
be claimed when you meet the above criteria and use
the space exclusively or on a regular basis for business.

According to University of New Mexico tax professor
Sergio Pareja, home office deductions coupled with a
losing business practically invite an audit, and they also
create accounting nightmares when you sell your
home.

Tip #4: Be grateful for rejection letters. If you are ever
audited and your business lost money, rejection letters
can help you prove that you write as a business and not
as a hobby.

After filling out a Schedule C, you will report either a
profit (when your income exceeds your expenses) or a
loss (when your expenses exceed your income) on your
form 1040. You can lose money, so long as you are
indeed in business. If audited, you prove this by
providing your copies of your query letters, query e-
mails, rejection letters, book contracts, published work,
and so forth.

One artist never sold a painting over 20 years and yet
she was able to deduct her expenses on schedule C
because she demonstrated her efforts to sell her work
and rejection letters from galleries across the country.
When you are getting started, your income may be
meager and that’s fine so long as you approach writing
as a business and not as a hobby. Thus, be grateful for
those form rejection slips and consider keeping them
with your tax files.

A
t a recent Southwest Writers meeting, a member
asked me to address
deductions issues in

my column. She wondered
what expenses are appro-
priate for writers to
deduct from their taxes.
Professional writers file a
Schedule C with their tax
return that indicates their
yearly profit or loss from a
business. Before tax time,
here are several tips to
keep in mind.

Tip #1: Report all income.
Part 1 of the Schedule C
requires the writer to
indicate all writing related
income. This includes revenue from selling articles and
books, and giving speeches related to the business. If the
amount received from a single source exceeds $600, that
source should send you a 1099 form indicating you were
paid miscellaneous income without taking out taxes.

These 1099 forms are also shared with the IRS, which uses
them to track income. Your income may exceed that
reported to the IRS if a revenue source does not send in
the 1099, paid you less than $600, or paid you in cash.
Regardless of whether the income was reported to the IRS
or paid by cash, check, or bank transfer, you should
account for all of it on Part 1 of Schedule C.

Tip #2: Track all expenses throughout the year. Schedule C
lists 20 categories of expenses. Several relate to the
writing business: car and truck expenses (track mileage to
and from the post office, SWW workshops and critique
group meetings), depreciation and section 179 expense
deduction (computers, printers, faxes, and other office
equipment), insurance (business insurance), legal &
professional services  ( for hiring lawyers to review
contracts, accountants to prepare tax returns, writing
coaches), rent or lease expenses (includes vehicles, post
office boxes), supplies (paper, pens, staplers), taxes and
licenses (gross receipts taxes and Albuquerque business
licenses), travel (airplane and hotel cost to attend
conferences and obtain stories), meals and entertainment
(taking sources to lunch), and other expenses. The latter
category may include expenses for subscriptions
(newspapers and magazines), dues (Southwest Writers),
library and research costs (books, movie and museum
tickets), toll calls (long distance phone calls), and Internet
access.

Keep your receipts in files, and regularly enter the new
expenses into a software program such as Quicken, or
create your own spreadsheets with Excel or a similar
program. Your files should contain the original receipt
and a printout of the total that you reported on your
income tax return. Also record your income in the year it
is earned and your expenses in the year you spend the
money. This may be incongruent in that you may

Minding Finances for Writers: Deductions for Writing
by Sherri Burr

Professor Sherri Burr has taught copyright law, art law,
entertainment law, and intellectual property law at the
University of New Mexico for almost two decades. She is
the author of six books, four of which relate to art law
and entertainment law.
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Book Signings

Member Successes

Announcements

Friday, November 2, 5:30 to 9:30 p.m.
David J. Corwell (Cloaked in Shadow: Dark Tales of
Elves), Mary O’Gara (The Trouble With Romance), Ronn
Perea (Smiles, Giggles, and Laughs), Sarah Storme (The
Long Way Home), and Lela Belle Wolfert (Wishes in the
Wind) sign their works at the Fair Plaza Hastings, 6001-
R Lomas Blvd. NE, Albuquerque.

Saturday, November 17, 12 noon to 4:00 p.m.
Lola R. Eagle, author of From the Eye of an Eagle and
The Music of her Life and Audrey Hansen, author of
Coyotes Always Howl at Midnight will sign copies of
their books at Hastings on Wyoming.

Karin Bradberry’s poem “Wolves,” which won 2nd
place for poetry in this year’s SWW Annual Contest,
has won 8th place for rhyming poetry in the Writer’s
Digest 2007 Annual Contest.

Cloaked in Shadow: Dark Tales of Elves, which includes
David J. Corwell’s story, “Legacy of the Quedana,” is a
finalist in the 2007 New Mexico Book Awards in two
categories - Best Science Fiction Book and Best
Anthology.

From Jonathan Miller: My novel Volcano Verdict is
one of four finalists for New Mexico Book of the Year in
the mystery category. I’ll find out in November. For
those of you who haven’t seen it, here’s a link to the
book trailer. I thought you might enjoy checking out
this video on MySpace Videos. You don’t have to join
MySpace.com to view it. Just use this link
http://myspacetv.com/index.cfm?fuseaction=
vids.individual&videoid=15592262
You can also look it up at www.youtube.com. Thanks to
everyone for your support.

When: November 1-4, 2007
What: Tony Hillerman Writers Conference: Focus on
Mystery Workshops, book signings, agent pitch
sessions and more
Where: Hyatt Regency, 330 Tijeras, Albuquerque, N.M
Who: With Tony Hillerman, winner of the Spur Award
2007 for Shape Shifter

Keynote speaker, award winning mystery writer
Margaret Coel, master of suspense David Morrell; Pre-
conference workshop with Oprah guest Bill O’Hanlon,
author of “Write is a Verb.” Also featuring: Steve
Brewer, KJ Erickson, Joe Badal, Steve Havill, Judith Van
Gieson, Pari Noskin Taichert, Lucinda Schroeder,
Shirley Raye Redmond, Peter Joseph (St. Martin’s
Press), agents  and more! Details at
www.hillermanconference.com.

Production Companies Jockey for
Publishers’ Business

by Rachel Deahl, Publishers Weekly

T
he revolution will be televised—at least in publishing
circles. With the rise of book videos—short film clips,
often styled as mini–movie trailers or faux talk show

spots with authors—several companies have emerged to
meet publishers’ growing desire to create visual promo-
tional material. Some companies have focused on this
niche market, providing production and distribution
services for publishers, authors and their books.

Despite initial assumptions that book trailers—which
generally run between two and three minutes—would lure
consumers to buy books merely through exposure on sites
like Google Video and YouTube, some are finding that a
more elaborate and focused distribution model is key.

One company has dedicated video channels on MSN and
Yahoo! in addition to relationships with NBBC (NBC
Universal’s video syndicate) and Transit TV (which airs on
public transit in six major cities).

TurnHere, best known for establishing the book trailer–
dedicated site BookVideos.tv with Simon & Schuster in
June, distributes on such sites as AOL, About.com and
MSN, and has just announced new distribution partners
GoodReads, Buy.com, Book Divas and PW.

The company is also hoping to expand its distribution
reach with a new widget, a customized video player that
will show trailers while offering author bios, book
descriptions and retail options. With the widget, Web
surfers will be able to buy titles from Amazon, BN.com or
the publisher. Of course, many in the industry are finding
that getting the clips into the right hands is essential.

An opposing view
Author Anna David, who had two friends help her create
two cheeky clips for her novel, was disappointed after she
posted the videos on YouTube and other sites. “I really
thought it would help more,” she said of the spots, which
generated 600 and 5,000 views each on YouTube. “In the
end I would probably guess it got, at most, two or three
people to buy the book.”

Creating book trailers for your book is like follow-the-
leader. The cost and results are the same as many
products sold to unsuspecting writers—they don’t work.
What is needed is a simple video clip of the author reading
from their book or being interviewed by a friend about
their book. This creates the personal connection that
readers want.

Consumers of books are not going to buy based on an
expensive production piece; they are going to buy because
they feel they know you and they like you. That is what
sells books. Save your money, get a friend with a digital
video camera and speak from the heart, in the comfort of
your home or office. Make it personal, make it clean and
keep it short, and you have as good a chance of selling
books as you do with a slick book trailer, for a lot less
money.
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November
SWW Events & Workshops

Program Location: New Life Presbyterian Church, 5540 Eubank NE,  Albuquerque

Saturday, November 3, 10:00 a.m. to noon

Sense of Place:
Creating Unforgettable Settings
Carolee Dean, award-winning young adult author, will
discuss how to use setting to establish the mood of
your story, reflect your characters’ internal state,
resonate your theme and leave your readers breathless.

THE NEW ADVOCATE, which reviews Young Adult Liter-
ature on the Cutting Edge, had this to say about Carolee
Dean’s debut novel COMFORT, “... reminiscent of the best
of S.E. Hinton’s work. Dean’s portrait of Mama... is as
horrific as any in adolescent literature, and bears compari-
son to many great tragic women in literature and drama.”

Dean received a degree in music therapy from West Texas
A & M in Canyon, Texas, and a Master of Science degree
in Communicative Disorders from the University of New
Mexico. She currently lives in Albuquerque with her
husband and children where she works as a novelist and
speech language pathologist.

Saturday, November 3, 1 to 4:00 p.m.
$20 for members, $30 for non members
No registration. Pay at the door.

SWW Poetry Workshop:
Five Easy Pieces
Five prominent New Mexico poet-educators will each
present a favorite poetry writing exercise. Participants will
have the opportunity to write at least five poems.

Billy Brown is organizing the workshop and will moder-
ate. Billy, a SWW member, began writing poetry shortly
after the death of his daughter in 1996. His poetry is widely
published in New Mexico and beyond. He has served as
a local poetry contest critiquer and judge.

Tuesday November 20, 7 to 9 p.m.

Microsoft Word 4 Writers
Computers don’t do what you want them to; they do
what you tell them to. The word processor of choice by
professionals, ironically, Microsoft® Word does every-
thing but type and supply the words—which means, of
course, that you have to enter them and everything else
through its interface or command structure. Not the
most user-friendly thing around. Based on Word 2003
(though it applies to most versions except Word 2007)
Peggy Herrington will start with an overview of docu-
ment formatting and discuss creating anxiety-saving
templates for books and articles.

Return to dialog and plot structure
rather than worrying over Word issues
with hands-on techniques, advice and
hand-outs from a long-time Word user.

Peggy Herrington brings years of
experience with Word, having worked
for Microsoft from 1996 to 2001. A
former technology journalist, she is
editor of SWW Sage and Friends of the

Rio Grande Nature Center’s news-
letter, Bosque Tracks. Peggy offers

writing, editing, coaching, and
Web services at
pegboard.com. She is writing
two books, fiction and

nonfiction, and is active in SWW
where she serves on the Board of Directors.

SWW programs are rarely
cancelled, but it is possible
depending on the weather. If
you have doubts about a
program taking place or
about the time or topic,
simply call the SWW office
(505) 265-9485 during busi-
ness hours, M-F, 9am- noon.

D
onations of refreshments at regular SWW
meetings are gratefully accepted! Please
consider providing this tasty service.

Wishing you and yours an especially
fruitful Thanksgiving!
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Welcome
New Members

Henrietta Reyes
Will Peoples
Neil Wetsch

Kerrin Fernandez

December
SWW Events & Workshops

Program Location: New Life Presbyterian Church, 5540 Eubank NE,  Albuquerque

Saturday, December 1, 10:00 a.m. to noon

The Journal as Storyteller
The world’s only Journal Whisperer, Cindy will talk
about how a diary/journal becomes the custodian of
details, the revealer of old and on-going patterns.
Journals hold many histories, and Cindy will also talk
about how recorded events can so often weave them-
selves into any writing genre.

Cindy Bellinger’s third book Journaling for Women:
Write, Doodle, Scribble! and Meet Yourself Up Close
(Sunstone Press) brims with oddball ways to make daily
events sparkle with significance. A journalist for 30
years, she’s been teaching and writing in the Santa Fe
area since 1979. Four years ago she started an online
column “My Little Garden Patch” that is gathering an
international audience. Many of her popular columns
about remodeling her own home are compiled in her
book Someone Stole My Outhouse (High-Lonesome
Books). “Everything I do in my life, in my work, in my
garden, ends up in my journal. I’ve kept one since I was
10, for 47 years,” she says.

Saturday, December 1, 1:00 p.m. to 4:00 p.m.
$20 for members, $30 for non members
No registration. Pay at the door.

My Turn: Crafting the Memoir for
Magazines
Magical everyday moments make great stories. Learn
how to turn those events into tidy memoir submissions
for magazines and journals. Bring your favorite publica-
tions that feature short memoirs, and we’ll spend the day
corralling your stories and practicing the craft that
makes them dance across the page—authentic voice,
vivid characters, suspense, and the aha! moment. Come
prepared to mine your memory and seek the universal in
individual experience.

Lisa Dale Norton’s book Hawk Flies Above: Journey to the
Heart of the Sandhills (Picador USA/St. Martin’s Press)
won comparisons to the writing of Annie Dillard and
Terry Tempest Williams. Her book Shimmering Images: A
Handy Little Guide to Writing Memoir will be out soon.
She serves on the faculty of the UCLA Writers’ Extension
Program, the Gotham Writers’ Workshop in New York
City, and coaches writers around the country on the
completion of book projects.

December 1st Pot Luck

D
on’t open that can!  Whip up your tastiest recipe
 for the SWW Holiday Pot Luck.  All kinds

              of goodies are welcome, not “just” breakfast.
(Though breakfast, too!)

Enjoy everyone’s
favorite holiday
entree and dessert.

And bring yours to
share!

Reminder: In honor of holiday
activities, there is no SWW third

Tuesday evening meeting in
December.

Happy Holidaze!

GeorgeTerrell

Novel and Short Story
Author and Playwright

See My Web site:

www.George-Terrell.com
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The Storytelling Art
by George Terrell

I
t’s the story. It doesn’t matter

      whether we’re talking about
     short stories, novels, stage
plays, screen plays, or even non-
fiction. The same factors apply.

It’s not about vocabulary, gram-
mar, or punctuation, or all those
things that English teachers and
professors liked to bore you with
in your past. If you would grow as a writer, there are
three things you ought to do.

1. Write on a regular schedule. It helps to set aside a
definite time each day in which you will write. It could
be as little as fifteen minutes or as much as three hours. I,
myself, while I was still employed and required to be at
work by 8:30 every morning, used to set my alarm clock
for 5:00  and write from 5:00 to 7:00; I would then shower,
shave, get dressed and go to work.

2. Read even more than you write. There are good books
on the market and many that are not so good. You should
be reading both kinds and you will learn what works and
what doesn’t work. The most important part of the job is
to complete a first draft as rapidly as you can. It may not
be as good as you would like, but finish it and lay it aside
and begin something else. A very important part of
writing is re-writing. Before you apply the re-writing you
should set aside that first draft for at least six weeks.
Then when you re-read it the problems will jump out at
you and you can apply your corrections.

3. Avoid the passive voice and the use of adverbs.

Where do stories come from?

On the other hand, let me introduce you to the method
used and recommended by Stephen King. Now, many
people don’t care for the type of horror novels he writes,
but on the other hand, he does sell books by the millions.
So he must be doing something right.

Stephen King, in his book On Writing, says, “The situation
comes first. The characters—always flat and unfeatured
to begin with—come next. Once these things are fixed in
my mind, I begin to narrate. I often have an idea of what
the outcome may be, but I have never demanded of a set
of characters that they do things my way; I want them to
do things their way. In some instances the outcome is
what I visualized. In most, however, it’s something I
never expected.

A strong enough situation renders the whole question of
plot moot, which is fine with me. The most interesting
situations can usually be expressed as a what if question.

Another important thing is that the story must get off to
a fast start.

It can be a waste of  time and words if your story open-
ing does not ‘hook’ the reader. Take a look at people

shopping a bookstore. They will scan the shelves of the
type they are interested in and occasionally spot a title
that looks interesting, pick up the book and scan the first
few pages. Either what they read will grab them, and
they will buy it, or they will put the book back without
reading any further.

The first thing a potential reader will look for is a
character with whom he can identify. In most cases such
a character needs to be human with strengths and
weaknesses, because that is what most of us are like. A
potential reader wants to be able to live through the
events of the story along with the character.

A reader can best learn to discover a character by:
1. What the character says and by how he says it.
2. What other characters say about him and how they
say it.
3. What the character does and how he does it.
4. What other characters do to him and how they do it.

Let me show you how I began my first novel.

“Lieutenant Carl Jensen and his father were seated in the
kitchen of their home in Gloucester, Massachusetts
when a knock sounded at the front door.”

In just a few words the reader is introduced to one of the
principal characters and learns that something is about
to happen.

Let me show you how characterization can be
accomplished by the use of dialogue in a scene. For
background, when Gunther von Stahlberg was 10 years
old he lived with his mother and father on an inherited
family estate in Schwann, East Prussia. His father, the
baron, depended on peasants to operate his farm. Then
when the peasants all left for the cities for better jobs,
the baron was no longer able to operate and the banks
foreclosed, causing the baron to commit suicide. Now,
late in the story, Gunther is meeting again with his
mother.

Following is a passage taken from my book Retribution.

“They arrived at the Hofbrauhaus at eight o’clock.
Gunther couldn’t help feeling a burst of pride as he
followed the headwaiter escorting his mother to a table.
The baroness still cut an imposing figure, dressed as she
was now in her finest evening gown; tall and slender, her
hair swept up in a beehive coiffure, she was truly a lovely
woman. Gunther noticed heads turning as they
proceeded through the dining room and couldn’t help
swelling a little.

“Seated at last and finished with the menu, Maya von
Stahlberg reached over and placed a hand on one of her
son’s hands…”

(Continued in December)
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W
hoever said that the Internet would signal an end
to published books was as accurate as the Y2K
predictions of computer doom. Not only are

publishers producing more books and magazines than
before introduction of the ‘Net, but this new technology
has spawned a brand new publishing avenue for writers:
the eBook.

The eBook phenomenon has hit every topic imaginable—
from personal interests to business, medicine, education,
technology, and more. People are writing eBooks and
selling them online without the need for a publisher.
EBooks are downloaded by paying customers, who then
print the pages from their own computers, at their own
expense.

If you’re unfamiliar with this publishing genre, an eBook
is a document as short as ten pages or as long as a hundred or
more. They can be professionally designed or contain just
page after page of text. The idea is to educate the reader
about a specific topic. The demand has increased enough
 that businesses are hiring eBook writers to pen their ideas.

So what do you need to know to write an eBook? Here are a
few tips:

Do your homework: Before you invest time writing an
eBook, surf the Net to see if the topic has been saturated
by other eBooks.

Find an interesting angle: Put a spin on your topic.
Instead of writing  about something as general as relation-
ships, focus on more specific approaches, like surviving
a break-up, improving communication with your sig-
nificant other, or how to know if your new love interest is
worth a long-time commitment. Not only will the focus
bring more interest to your eBook, but it will lead you to
writing eBook sequels on related topics.

Take the time to outline: Organize your thoughts before
you start writing. By preparing an outline, you’ll see if the
order of your presentation makes sense and will likely
find gaps that need filling and explanations that need
more detail. You might discover that your 30-page eBook
requires writing 50 or 60 pages—which means your price
just went up!

State your reason up front: Start with an introduction
that explains why you’re writing this eBook. Present
statistics that will grab the readers’ attention. Offer a per-
sonal account that will reel them in. Tempt them with a
worthwhile reading experience right from the beginning.

Talk to your readers, not at them: Think of your eBook
 as a conversation with a group of friends. Use “you”
instead of “they.” Speak in lay terms. The quickest way to
alienate a reader is to infuse high falutin’ words that
turn your talk into an academic treatise.

Give your reader a break: Keep your sections short
so they don’t intimidate the reader with lengthy blocks
of text. When you break up long discussions by inserting

8 Steps to Writing a Fantastic eBook
by Sue Publicover

a subhead, it’s like giving your eBook reader a chance
for a welcome pause. If a section has more than 500
words, start thinking about writing a subhead.

Cite reputable sources: Support your assertions with
the help of credible resources. Instead of writing “experts
predict,” find a quote or study from a specific individual
or association that back up your statement. You don’t
have to do extensive interviews. Start with major industry
sites or publications and do a search of your topic.

Offer additional resources: At the end of your eBook
list Web sites, publications, and organizations that might
be of interest to your readers. You don’t have to send
them to a competitor, but you can help them find a govern-
ment or non-profit agency that can provide valuable
information, or support an ecommerce enterprise that
sells products you believe in. You might also make a
reciprocal deal with those sites to send buyers to you!

EBooks are the easiest way to position yourself or your
company as an expert while working on a strict budget.

Sue Publicover has spent more than 20 years as a market-
ing consultant and advertising writer, and is co-author of
Bio-Logikal Living with Dr. Brett Saks. Visit her at
www.writersoftheroundtable.com.
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T
hink the worst and hope for
the best,” one of my aunts
would say often. And

she said it with conviction.
My reaction was always the
same. “What?” I could not
imagine starting every day
thinking, “Well, thank You,
Lord, for waking me up this
morning. Now I have another day
to think the worst and hope for the
best.”

I could not believe that sort of pessimism. That is, until I
became a first-time published author. Oh goody-goody,
the excitement of creating one of The Greatest Stories
Ever Told became my slogan.

A first-time published author always enthusiastically
gives signed copies to the people in their inner circle.
You will or perhaps have already done that. We all need
support for creative endeavors. So you eagerly hand out
copies to family and close friends. (Hoping for the best.)

You must express sincere gratitude and heartfelt thanks
to family and friends who genuinely support you. How-
ever, do not have high expectations concerning their
responses. (Thinking the worst.)

Allow me to share what transpired with someone I had
always considered a close friend. Naturally, she was one
of the first to receive a signed copy of what had pre-
occupied me for over a year. I felt guilty and believed
this gesture was the way to show my gratitude for her
understanding friendship. (Hoping for the best.)

But she felt no urgent reason to read my book and it was
a while before we had an opportunity to discuss my
rock-the-literary-world creation. (Thinking the worst.)
Her first words to me then were (and I quote), “This is
clearly a short story and not a novel since it’s only 125
pages,” she smiled. I decided it best to return a gracious
grin.

“That explains my title: The Improbable Love Story That
Was,” I replied. (Thinking the worst.)

I did not find it necessary to explain the fact that a book,
by international standards, is a publication of at least 49
pages, not counting the covers. Surely she must have
read Jonathan Livingston Seagull. (Hoping for the best.)

My friend folded her arms and continued, “And I found
printing and spelling errors. Have you ever considered
posting a notification on the college campus for a
student taking writing classes? You could pay a small
amount for them to do your editing, and in turn, the
student could get graded by their instructor.” She was
obviously enjoying herself. (Thinking the worst.)

“No, I haven’t, but thank you for the suggestion,” I replied,
smiling and thinking, “Who are you and what happened
to my friend?”

That’s when I remembered that the only person she knew
who was attending college was her know-it-all daughter.
A thirty-something life-time student, this daughter was
living at home rent-free and mooching off mom. Often
saying things like, “I’m sooo worth all your expense and
inconvenience. You will never have to struggle at forming
and giving an opinion about anything ever again, Mother.
All you have to do is remember your responses, because I
know everything.”

Speaking as the mother of two grown daughters, that sort
of manipulation from either of them would require pure
genius. I returned my attention to my “friend’s” con-
spicuous gloating. (Hoping for the best.)

She let out a little gasp. “And all those characters! I was so
confused that I couldn’t remember who was doing what
or even try following all those plots. I also found your
story a bit, well, wordy.” she grinned, practically giddy
with delight.

I gazed directly into her normally cheerful and warm
eyes and, for the first time ever, noticed that they were
not really smiling. As a matter of fact, they had turned
stone cold. (Thinking the worst.)

But I maintained my composure. “After all these years of
listening to me recall an event or incident, surely you
must have realized that I have a tendency for being
descriptive.” (Hoping for the best.)

By now my mind was in overdrive and I envisioned this
smug woman ripping pages out from my book and chew-
ing them to pieces with her teeth. My heart skipped and I
took a deep breath before smiling politely. “Thank you for
reading my book. I appreciate your analysis and feedback.
After all, that’s what friends are for.”

Remember, dear first-time authors, opinions are like
derrieres. Most of us simply sit on ours, while others
form conclusions and make decisions with theirs. Every
time a reader, be it friend or foe,
criticizes or praises your work,
be grateful and get energized.
More people discussing your
book means more recognition
and more sales. Stay the course
and remain authentic in your
passion for story telling. (Oh, and
always hope for the best.)

Excerpts fromWillie Price’s first-
and second-published novels at
www.TheImprobableLoveStory.com.

Thinking the Worst and Hoping for the Best
by Willie Price
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Markets: It’s Never Too Soon
by Eileen Stanton

Award-winning Eileen Stanton is an author, co-founder and past
president of SWW, and long-time teacher at three universities,
including UNM. Having honed her interviewing talents over 15
years on the radio and in thousands of articles, Eileen brings this
expertise to the Sage Markets column each month. Contact her at
estanton@cableone.net.

F
or what?” you ask. To finish and
edit your novel, articles, or
screen play in time for “From

Start to Sales IV.” You know that
UNM and SWW join in producing a
one-day mini-conference. I had the
privilege of inviting speakers–
authors, editors, and agents–for
many of SWW’s larger
conferences. But I think our
scaled-down mini-conferences are
more affordable ($130) and
accessible.

Let me tell you some of the speakers who are coming to
our April 19, 2008 conference:

Stephen R. Donaldson has won 18 awards for his
fantasy and science fiction novels, and books of short-
stories. Among them are: The Chronicles of Thomas
Covenant; The Wounded Land; The One Tree; The Mirror
of Her Dreams; and A Man Rides Through. He’s still
writing.  His talk will inspire as it informs us.

Sarah Baker wrote and sold nine paperbacks, two
hardbacks, and numerous e-books without an agent!
After she recently signed a contract with Kensington,
she was able to get an agent. She writes romance as
Sarah Storme, mystery as S.H. Baker, and erotica as
Lydia Parks. She promises to reveal her secrets of getting
publishers without an agent. She’s not too busy to be
L.E.R.A.’s president for 2008.

Sarah Lovett worked as a legal researcher for the New
Mexico Office of the Attorney General, an executive
director of a non-profit theater, a jazz dancer, a play-
wright, a gas station attendant, an upholstery assistant,
and a bartender. It was her experience working in the
New Mexico State Penitentiary and the exposure to
prison life that led her to create fictional forensic
psychologist Dr. Sylvia Strange. Sarah writes forensic

For information about benefits
for SWW members contact:

Cheri Eicher

INDEPENDENT
MEANS
Group Benefits

(505) 890-0358
(800) 883-4310

Independentmeans@comcast.net

thrillers and murder mysteries, and has published 25
nonfiction travel & science books for children.

Raquel Troyce’s screenplay, “American Dream,” became
the first of six 15-minute productions shown in the New
Mexico Film Makers Intensive Program at the College of
Santa Fe. She took the eight-month program, which is
headed by professional writers, directors, and pro-
ducers. The always-articulate Raquel will describe how
her dream of becoming a professional screen-writer is
coming true.  She is already finishing a full-length movie.
I was so impressed with the movies, that I invited the
director of the faculty to come as well.

Jonathan Wacks, Chair, Moving Image Arts, and
Director of the Faculty for NM Film Makers, has directed
a number of films including Powwow Highway, produced
by Beatle George Harrison. This film was winner of the
Sundance Film Festival Filmmaker’s Trophy and was also
nominated for 4 Independent Spirit Awards. Wacks’ first
film, Crossroads/South Africa, won an Academy Award
in the documentary category (student). He then went on
to produce the acclaimed cult-hit Repo Man (Emilio
Estevez and Harry Dean Stanton), and directed movies
including Mystery Date (Ethan Hawke and Terri Polo), Ed
and His Dead Mother (Steve Buscemi and Ned Beatty),
and an array of TV productions including 21 Jump St.
( Johnny Depp), Sirens and Going To Extremes. He has
served as Vice President of Production at the Samuel
Goldwyn Company and is currently a member of the
Directors Guild of America.

Look for the roster of editors and agents for “From Start
to Sales IV” in next month’s Markets.

Thrilleers, Murder Mystery



November 2007                                                             SouthWest Sage

14

November Contest

Clichéd Beginning
Begin a complete short story (written in prose or poetic
form) with “It was a dark and stormy night.” Then
develop it logically from that beginning in 500 words or
less (no penalty for shorter pieces). Let your imagin-
ation soar.

Deadline: Friday, November 30, 2007

Instructions
• Open to any writer in the world.
• Original, unpublished work only.
• No cover sheets.
• Print the following on first page: Name; Address; Phone;
    E-mail (if any); Category Name.
• Manuscripts prepared in standard format: 1" margins,
   double-spaced unless otherwise specified.
• Entries are not returned, so no need for an SASE.
• $5 entry fee for SWW members; $10 non-members.
• You may enter more than once, but an entry fee
    must accompany each entry.
• Decisions of the judges are final.
• Prizes: $50 1st Prize; $30 2nd Prize; $20 3rd Prize
   and certificates.
• Mail entries to:

SWW Monthly Writing Competition
3721 Morris St NE, Ste A
Albuquerque, NM 87111

(Print category name under your return address)

SWW International
Monthly Writing Competition

Any Genre
First and third Wed. each month
5:30pm at the Moriarty Library

Tina Ortega 505-832-2513

Any Genre, Rio Rancho:
Alice Harpley and Bob Harpley

505-867-1408
riversedgebob@cableone.net
riograndema@cableone.net

Land of Enchantment
 Romance Authors:

Meets the second Saturday of each
month at noon. Potential members:
attend three meetings to try it out.

leranm.com

The Screaming Ninja
Screenwriters:

Meets every other Thursday,
Flying Star on 7th and Silver.

Marc Calderwood
505-897-6474

skatingkokopelli@hotmail.com

All Facets of Writing
Tuesdays 3-5 p.m.

Northeast Albuquerque
Leave message for

Len Hecht 977-3178

Critique Groups
Submit your requests to SWWriters@juno.com.

Business card size: $16
1/8 page: $24
1/4 page: $36
1/3 page: $45
1/2 page: $75

Full page: $100

15% discount for 3 mos.
20% discount for 6 mos.

Deadline: 1st of each month for the
following month. Payment due with
camera-ready ad copy.

SouthWest Sage
Advertising Rates

Worldwide Circulation
on the Internet

The SWW website receives hundreds of
thousands of page requests every month.

Groups Seeking
Members

Memoirs, Santa Fe
Leona Stucky-Abbott

505-820-2433

Any Genre, Albuquerque:
Meet every other Friday

 NE Heights
Krys Douglas
505-830-3015

Any Genre, Las Cruces:
Barbara Villemez

505-522-5734

Poetry:
Billy Brown 505-401-8139,

welbert53@aol.com

Memoirs, Albuquerque
John Ward 505-822-0717

Johnrward2@aol.com

Wanting to Start Groups/
Looking for a Group

C
ongratulations to the winners of the August 2007
SWW International Monthly Writing Competition,
Single Page Poem about summer or fall:

1st Prize: Judith Waller Carroll, Hot
Springs, AR for “Walking in Early September”
2nd Prize: Sue Houser, Albuquerque, NM
for “Autumn in New Mexico”
3rd Prize: Margaret A. Gross, Ramah, NM

for “life-giver”

Honorable Mentions:

Charles J. Garcia, Erie, CO for “The Silken Gate”
Margaret A. Gross, Ramah, NM for “upper sonoran epic”
Marion Sossi, Franklin Square, NY for “Autumn
Immersion”
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Contests

T
his information is provided as a convenience. Before entering, be sure to check the listed website information

           or write the sponsors to make sure a contest is right for you. And don’t forget to enter SWW’s International
           Monthly Contest.

Deadline: 11/8/07 (e-mail). Romance books. Gotcha
Romance Contest. Prize: Top 3 winners in each category
are sent to an editor. Entry fee $25. Enter first 15 pages of
manuscript. Winners have 2 weeks to revise the 15-page
entry prior to editorial review. Eligibility: Not published
in category entered. (Note that “publication” includes
publication on author’s own web site.) Submission
guidelines and information at www.svrwa.com/gotcha.

Deadline: 11/13/07 (postmark). Poetry. Codhill Press
Chapbook Competition. Prize: $500. Entry fee: $20. The
competition is open to any poet who writes in English.
Previously published poems with proper acknowledge-
ment are acceptable. Translations and previously self-
published books are not eligible. Poets should submit
twenty to 30 pages (no more than one poem per page).
Submission guidelines and information at
www.codhill.com/award2007.html.

Deadline: 11/27/07 (online). New Millennium Writings
25th Consecutive Contest for Short Fiction, Poetry,
Nonfiction. Entry fee: $17. Prize: $1,000 each category
plus publication. Submission guidelines and information
at “NMW” Room EM, PO Box 2463, Knoxville TN, 37901 or
www.writingawards.com.

Deadline: 11/27/07 (postmark). Nonfiction. Midwest
International Pageants. Entry Fee: $20. Prize: $1,000 plus
publication, plus appearance. Details: 500 words or less
on “the greatest challenge facing young women in today’s
world.” Mail entry and fee to International Pageants, 6165
N 86TH Street, Johnston, IA 50131. Submission guidelines
and information by sending e-mail to
midwestmissinternational@yahoo.com.

Deadline: 11/30/07 (postmark). Scripts/Screenplays,
Fiction. Arch & Bruce Brown Playwriting Competition.
Entry fee: None. Prize: $1000. Gay/lesbian issues;
alternates among fiction, script, etc. by year. Submission
guidelines and information: www.aabbfoundation.org/
playwriting.htm

Deadline: 11/30/07 (postmark). Fiction, Poetry. Prairie
Fire Contest (Canada). Entry fee: $27 CDN includes
subscription. Prize: $1000 CDN and publication. One
short story of up to 15,000 words. Each piece must be
original, unpublished, not submitted or accepted
elsewhere for publication or broadcast or to any other
competition. Submission guidelines and information at
www.prairiefire.ca/contests.html.

Deadline: 11/30/07 (postmark). Nonfiction, Fiction.
WRITERS’ Journal Travel Story Contest. Entry fee: $7.
Prize: $250, $100, $50. Details: 2000 words max. Not
written in 1st person.  Submission guidelines and
information at www.writersjournal.com/
TravelContest.htm.

Deadline: 12/1/07 (postmark). Nonfiction. Arleigh
Burke Essay Contest. No entry fee. Prize: $5000, $3000,
$1000. Any subject relating to the mission of the Naval
Institute: To advance professional, literary, and
scientific understanding of sea power and other issues
critical to national defense. Submission guidelines and
information at www.usni.org/magazines/contests.asp.

Deadline: 12/1/07 (postmark). American Short Fiction
Short Story Contest. Entry fee: $20. Prizes: $1,000 and
publication; $500. Submission guidelines and inform-
ation at www.americanshortfiction.org.

Deadline: 12/31/07 (postmark). Fiction. L. Ron
Hubbard’s Writers of the Future Contest. No entry fee.
Prize: $1000, $750, $500, plus $5000 grand prize. Fantasy,
Sci-Fi or Horror: All types of science fiction, fantasy and
horror with fantastic elements, 17,000 words max. Open
only to those who have not had professionally published
a novel or short novel, or more than one novelette, or
more than three short stories, in any medium. Submis-
sion guidelines and information at
www.writersofthefuture.com/rules.htm.
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Label shows your SWW Membership expiration date.
Renew promptly to retain your membership benefits.

SouthWest Writers is a nonprofit organization
 dedicated to encouraging and supporting all people

 to express themselves through the written word.

Celebrate the holidays this year
by supporting the SWW Holiday

Pot Luck at the December 1st
meeting.

Cook up something good and
come prepared for the festivities

with SouthWest Writers of all
tastes.


