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The Suspension of Disbelief
by Marc Calderwood

S

piderman swings wildly and
lands with an unceremonious
thud on top of the Gremlin.
Steering his cycle at heart-pounding speeds between looming
buildings, Gremlin turns and flings
Spiderman to his doom. At the last
moment, Spidey shoots out a
thread of super-strong webbing,
snares the Gremlin, saves himself
and rescues the entire city. Is
anyone buying this stuff? You bet
they are--if it‘s done right.

FThe “suspension of disbelief ” is a standard maxim in the
screenwriting trade. It means to write so that the
audience defers their doubt and willingly buys a man of
steel, a woman who creates storms just by raising her
arms, or a friendly alien hiding in a child’s closet.
Flights of fancy, in the mind of the author, are nearly as
old as man’s earliest scribbles. Consider Egyptian hieroglyphics of the jackal-headed god Anubis, or Homer’s
Cyclops, or the documented belief that the world was
flat and supported on the back of a turtle. Our past is
filled with imagery that evoked a mix of feelings from
fear to awe. Today, most of this is tucked away in our
collective imaginations and we’ve become a world of
infidels who no longer believe in magic. But screenwriters are in the business of entertainment and we can
unlock the imagination and bring magic to the screen if
we understand the dynamics.
Whenever a book is opened, a reader freely enters a new
world where the writer has as many pages as necessary
to lay out the specifics. But the screenwriter is limited
by a brutal observance of page count. Screenplays must
also be producible in time, money and clear, visual
sensibility. Finally, the screenwriter must understand
the difference between impossible and improbable, and
which the audience will buy.
Impossible minus Improbable
Improbable Movie Plot: Homeless Jack prays for God’s
help. An angel appears and drops a piece of paper. Jack
picks it up. It’s a check for one million dollars made out
to Homeless Jack. Jack lives happily ever after.
Impossible Movie Plot: Homeless Jack prays for God’s help.
An angel appears and drops a duffel bag. Jack picks it up.
It’s stuffed with one million dollar bills. Jack lives happily

ever after. If this were a comedy about God’s sense of
humor, the first plot might work. But we’re writing about
second chances and we need to move rapidly past receiving the money and into what the money will do for the
Main Character. It needs to happen fast with no nagging
questions in the mind of the audience.
If we go with Impossible Movie Plot we can move right
into what happens now that Homeless Jack has the
money. If we go with Improbable Movie Plot we have to
consider things like getting Jack an ID and all that would
entail, so he can cash the check.
Two Reasons, Two Solutions
Here are the two main reasons writers write implausibilities into their scripts, and their solutions.
1. Poor plot planning
To solve this: Outline your script. Check and recheck
names, places, times, character profiles, all of the plot
points and all of the props. Often a prop appears or
disappears from a script with no rhyme or reason. This
only highlights other implausibilities.
2. Inefficient due-diligence
To solve this: Study your topic until you are the expert.
Every story has detail that matters to the visual art of film
and by arming yourself you make your writing real and
you will never write improbabilities into the story.
Build From the Beginning
To make the impossible believable, start from the very
beginning. Consider the beginning of It’s A Wonderful Life,
when one star speaks to another. It’s Clarence receiving
his orders. Later, when Clarence shows up, we’re prepared; our disbelief has already been suspended. Imagine
what would have happened if that had not been part of
the script and Clarence had simply appeared from out of
nowhere?
As you write don’t worry about going overboard into the
realm of the impossible; screenwriters have been doing
that for years. Just make sure that when Spiderman
shoots out that string of spider webbing there’s not a gale
force wind blowing right into his face.

Marc Calderwood is an Albuquerque screenwriter.
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From the Editor

S

ummer is upon us—as if you couldn’t tell. Not only are
temperatures rising, so are weeds and interest in moviemaking, at least if you’re anywhere near New Mexico.
Albuquerque will be a year-round hot spot yet if the movie
industry keeps making heat waves. I’m almost convinced
it’s not all a mirage.
Avid SWW screenwriters will be happy with this month’s
cover story by Albuquerque screenwriter Marc
Calderwood. Check out Rick Reichman’s classes on page
4 and don’t overlook his free appetizer (AKA seminar)
on page 5.
Speaking of food, mark your calendar for the free
SWW New Member Breakfast on Saturday, August 4 at
8:30 a.m. We’ll have good eats and great writing conversations as we welcome our new members before the regular
Saturday meeting. Everyone is cordially invited!
All Poets are Mad
I’ll get to the weeds in a minute. Our July Poetry Panel was a
treat even for non-poets like me. Moderator Billy Brown
kept the questions lively while Larry Castillo-Wilson
prowled the audience with a microphone and a diabolical
grin. (He played devil’s advocate, complete with shiny red
horns and tail.) Everyone pretty much agreed that poetry
multiplies meaning and if you haven’t seen Robin Williams in
“Dead Poets Society” do so ASAP. Even if you don’t do poetry.
The weeds arrived near the end of the meeting when all five
panelists delivered samples of their poetry—J.D. Udall’s “To
Weeds” appears here in all its glory. I love weeds because
they’re so spunky, don’t you? Well, except when it’s time to
pull them.
Coming Features
Several SWW events are on the horizon. After our New
Member Breakfast, comes the annual SWW meeting in
September at which we vote for our favorite 2008 officers.
It’s a close race, so pick your winner from their running
platforms on page 10. And make your reservations now for

July Poetry Panel

our Annual Banquet on September 22 at the Marriott
Hotel. You’ll find that form on lucky page 13.
And—Ta DAH!—I have a sneak peek for you! Stand
by for details on our brand new, upcoming October
Memoir Conference! SWW Conference Chair Wendy
Bickel is busy finalizing arrangements and inviting
professionals for your consulting pleasure. It’s sure
to be a memorable event.
Time to Contribute
Like we’re fond of saying out west, there’s more good
readin’ in this issue. Comedy and mystery vie for the
lime-light in Pat Browning’s piece on “Charming an
Audience,” while Eileen Stanton has some killer tips
on spotting scam literary agents, Barbara DuBois
delivers a cool language lesson, and Sherri Burr
discusses an aspect of copyrights. We need your
help populating this missive with more good
reading, so the next time you’re online, look over our
Writers’ Guidelines and suggested topics on
southwestwriters.org. They’re on the Sage page. Hey!
I wrote “Sage page”—does that make me a poet?
We have news of some exciting contests on page 15
this month, like the annual Family Circle magazine
fiction contest and other dandys from Tony Hillerman and the Robert Frost Foundation. SWW’s own
August Writing Competition (page 14) offers a
“chance to shine with a single-page poem” with
something that relates to summer or fall. Hmm.
Maybe I should add some weeds to the
Sage Page and enter that. Well, it
says they want reader
experiences.
Until next time,
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Join us! First Saturday: 10am-Noon; Workshop: 1-4pm. Third Tuesday: 7-9pm
New Life Presbyterian Church, 5540 Eubank NE, Albuquerque, New Mexico

SWW
Breakfast of Champions

Join us at 8:30 a.m. Saturday, August 4,
for our free New Member Breakfast. Everyone is welcome, so bring your appetite
along with your friends. The usual meeting starts afterwards at 10 a.m.
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SWW Classes

C

lasses are held at the SWW conference room at 3721 Morris St. NE Suite A in Albuquerque, which is available to members
wishing to teach classes about writing. SouthWest Writers is not responsible for the opinions and teaching methods of the
instructors. However, we welcome helpful criticism or comments on any class, and these should be forwarded to the office.

Do-It-Yourself Websites
Wednesday, August 15, 22, & 29; 6:30–8:30 pm
SouthWest Writers Conference Room
Cost: $49 members, $59 non-members
This six-hour series is an expansion of Loretta Hall’s popular presentation on “Cheap and Easy Website Building.”
The first class will present enough information to get you
started building your own site. The second and third classes
will include shared experiences and problem solving as
participants choose hosting sites and build pages.
Loretta is the author of four books and 200 non-fiction
articles. She has built three websites. Enter “underground
buildings” in your favorite search engine, and her site,
SubsurfaceBuildings.com, will pop up at the top of the results.
Listed as a Top 20 Architecture site by top20.com, it
received a 2007 Award of Excellence from the Southwest
Region of the Society for Technical Communication.

How to Get Your Book Published
September 10 - October 8—Fiction
Monday Evenings 6:30-8:30pm
SouthWest Writers Conference Room
Cost Fiction Classes: $69 members, $79 non-members

Don’t miss this session! Want someone to buy your
novel? Rob Spiegel and Melody Groves will propel you
on your way to fame and fortune. This class will
address markets, the submission process (proposals),
writing the synopsis (critiqued in class), as well as
suggested conferences (why you should attend), and
finding an agent. Rob is the author of six published nonfiction books. Melody is the author of one published
non-fiction book and two fiction books (with two more
non-fiction under contract, and another fiction under
contract).

Free Writing Class for Seniors

Write the Great Screenplay

Intensive or Extensive Classes Available
Intensive: This focused, exclusive (maximum 14 students)
screenwriting class meets Friday (7:00-9:00 pm) August 24,
and Saturday & Sunday (9:00 am to 4:30 pm) August 25
at the SWW office.
Cost: $125 members, $175 non-members
(includes discounted one-year SWW membership). Materials fee $5.
Extensive: Back by popular demand! In-depth, ten-week
screen-writing class and workshop. Class limited to 14
students. Runs ten Sunday evenings, September16, through
November18 from 6:30 pm to 8:30 pm at the SWW Office.
Cost: $175 for members, $225 for non-members (includes
discounted one-year SWW membership). Materials fee $5.
Special Offer: Sign up for both sessions and enjoy a $50
discount on the Extensive Class price. To learn more about
Rick’s classes call (505) 984-2927. Register online or call
SWW at (505) 265-9485.
Polish your screenplay while learning:
Correct formatting
The seven elements of every scene
To create memorable characters
Three-act structure and its eight major turning points
To create great film speak
To write compelling first scenes
To market your script
Rick Reichman’s students have sold scripts to Fox, Warner
Brothers, HBO, Showtime, and to TV shows such as
“Friends,” “Home Improvement,” “Roseanne,” “Buffy The
Vampire Slayer,” “Xena Warrior Princess,” and “Strong
Medicine.” His Santa Fe students are winning all kinds of
awards! Are you his next star student? Sign up early!
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SWW offers a free writing class at Bear Canyon Senior
Center every Monday from 3:00- 4:15pm. Taught by
Larry Greenly and Rob Spiegel, classes are free to
members of any Albuquerque Senior Center. Membership is open to anyone over 50 and annual dues are $13.
Bear Canyon is two blocks north of Montgomery, one
block east of Eubank.
The class covers all forms of writing, from fiction and
non-fiction to memoirs and poetry. During the first half
of the class there's a lecture on the principles of good
writing. In the second half of the class the instructors
look at students' work.

Writing Short Stories

September 5, 12, 19, & 26, 6:30-9pm, SWW Office.
$65 members, $75 non-members; for 6-14 people.
Everyone has stories to tell. Come to this class and
begin yours! As we move from using ideas as springboards to selling complete pieces in the marketplace,
you will learn how to get started, tackle common
writing dilemmas, develop the structure of your story,
and be well underway on a project of your own.
David J. Corwell’s short fiction has appeared in Dead in
Th13teen Flashes and Cloaked in Shadow: Dark Tales of
Elves. He has won five national writing awards including the 2003 SWW Storyteller Award. Recently finished
a novel and received his M. A. in Writing Popular
Fiction at Seton Hill University. Graduate of the Odyssey Fantasy Writing Workshop and the Borderlands
Press Writer’s Boot Camp, he has done critiques for the
annual SWW writing contest and critique service and
served as a panelist at SWW writing conferences.

SouthWest Sage

Narrative Art Center
Writers’ Retreats

S

pend a weekend with only four participants and a
presenter. Share a spacious comfortable room in
rural New Mexico. Delicious home-cooked meals
provided. 1315 Luana Street, Santa Fe, NM 87505, 505988-5185, Narrativeartcenter.com
August 3-5: The Play’s the Thing
Playwriting: Developing character, writing good
dialogue, and creating the dramatic arc. Depending on
the needs of the participants, the workshop will consist
of short presentations, improvisational character work
(both spoken and written), reading aloud of parts of the
plays, with feedback given by the presenter and the other
participants.
Presenter: Annie Lux, author of plays The Portable
Dorothy Parker, Grimm Reality, Natural Disasters, Lives of
Saints.
August 10-12: The Manuscript Map
Do you lose track of the multiple threads of your work-inprogress? Author and Computer Tech Wizard Juan Blea
shows four writers how to navigate the process with his
new Manuscript Map software. Free Software. Complimentary laptops provided for the weekend.
Presenter: Juan Blea, author of Butterfly Warrior
August 24-26: Journaling in Place; The Way to Deep
Ground
Work with the world’s only Journal Whisperer—not to be
tamed but coaxed to your own wild edges. This workshop
opens the breadth of journal-keeping to the specifics of
place, whether a landscape, house, or inner terrain. The
course also explores how journaling strengthens other
writing such as memoir and fiction.
Presenter: Cindy Bellinger, author of Journaling for
Women: Write, Doodle, Scribble!, Meet Yourself Up Close
and Someone Stole my Outhouse.

Announcements
Monday, August 13, 6:30-8pm: Writers to Writers: ”The
Art of Writing Critiques” by David J. Corwell and Kirt
Hickman. Westside Hastings (Coors Rd. and Montano),
Albuquerque. (505) 898-0624 or dcorwell@hotmail.com.
August 21: Carol Franco. The Legacy Guide: Capturing
the Facts, Memories, and Meaning of Your Life. Reading
and luncheon at Las Campanas. Contact
dfahie@lascampanas.net.
August 4, 2:30 to 4:00 pm. Free Saturday
Screenwriting Workshop by Rick Reichman.
Learn the Secrets of Scene Structure: the
seven elements of every scene, scene contact point, the
fortune of reversal. Erna Fergusson Branch Library, 3700
San Mateo NE. Open to anyone interested in learning to
write for film and television. Questions? Call Rick in
Santa Fe (505)984-2927.

August 2007

Member Success
Mark David Gerson’s fantasy
novel, The MoonQuest, placed
third for unpublished fiction in
the 2006 New Mexico Discovery Awards. Published in June
through his new publishing
company, LightLines Media.
Read an excerpt and hear an
audio clip of another excerpt
at themoonquest.com, where
you can order a copy (also
through Amazon) and see the incredible cover designed by Angela Farley of Kansas City.

Book Signings
Friday, August 3, 4-9pm: David J. Corwell, Ronn Perea,
Sarah Storme, and Lela Belle Wolfert discuss and sign
their works. Fairf Plaza Hastings (Lomas and San Pedro),
Albuquerque. (505) 266-1363, (505) 898-0624, or
dcorwell@hotmail.com.
Friday, August 10, 5-9pm: David J. Corwell, Jerry Davis,
Ronn Perea, Sarah Storme, and Lela Belle Wolfert discuss
and sign their works. Westside Hastings (Coors Rd. and
Montano), Albuquerque. (505) 898-9227, (505) 898-0624,
or dcorwell@hotmail.com.
Saturday, August 11, 11-3pm: David J. Corwell, Ronn
Perea, Sarah Storme, and Lela Belle Wolfert discuss and
sign their works. Raley’s (Paseo del Norte and Ventura),
Albuquerque. (505) 822-8383, or (505) 899-2952.
Friday, August 17, 5-9pm: David J. Corwell, Ronn Perea,
Margaret Tessler, and Lela Belle Wolfert discuss and sign
their works. Wyoming Hastings (Montgomery and
Wyoming), Albuquerque. (505) 299-7750, (505) 898-0624,
or dcorwell@hotmail.com.
Friday August 24, 5-9pm: David J. Corwell, Ronn Perea,
Sandy Schairer, and Lela Belle Wolfert discuss and sign
their works. Tramway Hastings (Candelaria and Tramway), Albuquerque. (505) 332-8855, (505) 898-0624, or
dcorwell@hotmail.com.

Unique Stock Photos
Available
• competitive use fee

• for your book or article

Joan Saks Berman 265-5157
Samples at:

www.joansaksberman.com
www.picturetrail.com/jberman
e-mail: photos@joansaksberman.com
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SWW Events & Workshops
Program Location: New Life Presbyterian Church, 5540 Eubank NE, Albuquerque

Saturday, August 4, from 1:00 p.m. to 4:00 p.m.
Workshop: $20 for members, $30 for non members

Trade Secrets: How to Boost
Yum! New Member Breakfast Your Career by Writing for
Low-Profile Magazines
Members and prospective members are invited to a free
Saturday, August 4 from 8:30 to 10am

breakfast prior to our regular Saturday meeting. Please plan
to attend and welcome our new members! This is also a
great opportunity to meet other writers in your genre(s) and
learn about the benefits of SWW membership.

Visitors Eat it Up

Martha Blackburn and Alan Andrews

You won’t see them on most
people’s coffee tables, but
trade magazines are the mainstay of many professional
writers’ careers. Writing for
them produces income,
generates clips, and develops
professional experience.
Around 9,000 trade magazines are published in this
country, so there are bound to
be some connected with your
job experience, your hobbies,
or your personal curiosity. This workshop will help you
identify potential markets for your work, focus your
article ideas, and offer trade magazine editors what
they want.
Loretta Hall, author of four non-fiction books and 200
articles, has been writing for trade magazines for 15 years.

Saturday, August 4 from 10:00 a.m. to noon

Publishing Your Pride & Joy

When should you consider self-publishing, and what does
the term mean, anyway? In this talk you will learn about
print on demand (POD), self-publishing versus subsidy
publishing, and the advantages and pitfalls of the do-ityourself approach. The speaker will use his own
experience with iUniverse as a case study, freely sharing
the lessons he has learned.

D

onations of refreshments at regular SWW
meetings are gratefully accepted! Please
consider providing this tasty service.

Big New York Publishers

Bob Sanchez, a retired technical writer from Massachusetts,
now lives in Las Cruces with his wife. In 2006 he published
Did you know that five of the big six New York publishhis crime caper, When Pigs Fly, which iUniverse awarded
its Editor’s Choice designation. For more about Bob and his ers are foreign-owned?
work, see http://www.bobsanchez.com.
(1) Random House, Inc., a division of Bertelsmann AG
a German Corporation, is the world’s largest EnglishTuesday, August 21 from 7 to 9 p.m.
language general trade book publisher.
(2) The Penguin Group, also referred to as Penguin
Putnam, is owned by Pearson of the United Kingdom, is
Bob Gassaway will discuss writing as problem solving,
the second largest publisher in the United States and
choosing the right words when you write, the linguistic
Canada and the largest in the United Kingdom, Austrawrongs that television teaches us, clearing your brain before
you edit yourself, and managing your work as a writer.
lia, New Zealand and India.
(3) Simon & Schuster, Inc., is the publishing arm of
A former journalist, journalism professor and sociologist,
Viacom, the lone major American trade publisher.
Bob recently retired from the University of New Mexico
(4) Harper Collins, a subsidiary of the News Corporawhere he taught writing and editing. He now is writing
tion Limited, is an Australian company and has annual
mystery novels. As a sociologist, he has studied the work of
revenues of over $1 billion.
crime scene investigators in the Albuquerque Police Depart(5) Hachette Book Group USA, formerly the Time
ment and the work of forensic pathologists at the New Mexico
Warner Book Group Inc., is a French corporation.
Office of the Medical Investigator. He plans to draw on what
(6) Holtzbrinck Publishing Holdings, headquarters in
he has learned in his research in writing a series of policeGermany.
procedural novels.
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September

SWW Events & Workshops
Program Location: New Life Presbyterian Church, 5540 Eubank NE, Albuquerque

Saturday, September 1 from 10:00 a.m. to noon

You’re Finished. Now What?
This talk will discuss all aspects of taking your finished
manuscript out into the world. It will be a wide-ranging
discussion touching upon the following topics:
1. Getting an agent
2. Getting a publisher
3. The editing process with the publisher
4. Pre-publication marketing
5. Using the internet to create buzz
6. The integrated book tour
7. Selling your book rights to Hollywood
8. Getting paid by your publisher
After the presentation, Jonathan Miller will be available to
answer questions on your current projects. Email your
questions in advance to him at volcanoverdict@aim.com.
Jonathan Miller is an author/attorney in New Mexico.
He has four books: Rattlesn ake Lawyer, Crater County, Amarillo
in August and Volcano Verdict. His work is currently
optioned as a potential television series. Jon is a graduate
of Albuquerque Academy, Cornell, University of Colorado
Law School and the American Film Institute.

Welcome
New Members
Bill Schley
Marcia Lee

Scott Micheel
Anthea Forsyth

SWW programs are rarely cancelled, but it is
possible depending on the weather. If you have
doubts about a program taking place or about
the time or topic, call the SWW office (505) 2659485 during business hours, M-F, 9am- noon.

Rules for Writers
1.
2.
3.
4.
5.
6.
7.

Verbs has to agree with their subjects.
Prepositions are not words to end sentences with.
And don’t start a sentence with a conjunction.
It is wrong to ever split an infinitive.
Avoid clichés like the plague. (They’re old hat.)
Be more or less specific.
Parenthetical remarks (however relevant) are (usually)
unnecessary.
8. Also too, never, ever use repetitive redundancies.
9. No sentence fragments.
10. Don’t use no double negatives.
11. Proofread carefully to see if you any words out or
mispeld something.
12. Eschew obfuscation.

Saturday, Sept. 1, 1:00 p.m. to 4:00 p.m.
Workshop: $20 for members, $30 for non-members

Get Published in Children’s
Magazines
Can you write poetry for preschoolers, middle grade
mysteries, or young adult adventure? How about
articles on simple science, humorous history or clever
crafts? Over 500 children’s magazines need stories and
articles of all types. Writing for magazines can help you
learn craft, give you a list of credits and published
writing samples, or even bring in a steady income.
In this hands-on workshop, we’ll explore the magazine
markets, analyze specific magazines for content and
style, and brainstorm appropriate ideas. Then we’ll
look at how to put together an article or story for
children. Each participant will outline a topic and start
developing a lead. Expect to leave this workshop with
an article or story in progress, and a list of ideas for
future development.
Chris Eboch is the author of nine books for children.
Her articles appear regularly in Children’s Writer and
she has 3 articles in the Children’s Writer Guide to 2008.
She teaches “Writing for Children and Teenagers”
through the Institute of Children’s Literature, and is
NM Regional Advisor for the Society of Children’s Book
Writers and Illustrators.
Participants in Chris’s previous workshop for Southwest Writers (Dazzling Description, April 2006) said,
“Wonderful workshop! This was the best workshop I’ve
attended.” “I learned more in three hours about creative writing than I learned in all of my college writing
courses.” “Richly informative! Wish it could go on all
day!”

For information about benefits
for SWW members contact:
Cheri Eicher

INDEPENDENT
MEANS
Group Benefits
(505) 299-5919
(800) 883-4310
Independentmeans@comcast.net
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Facts All Writers Need to Know
by Eileen Stanton

E

ven before SouthWest Writers
began, some of the current
writing members were putting on conferences to bring
agents and editors to New Mexico.
Most of us couldn’t afford going to
New York and other cities to find
credible agents, and we decided to
invite them here so we could tell
them about our wonderful books
and articles.
Over the next 25 years we invited
literally hundreds of great editors
and agents, who educated us, listened to our pitches,
and many times encouraged us by asking for our manuscripts. I was privileged to invite a large number of the
agents, only to discover that a very few were not acting
in a reputable way, or were asking for up-front money.
Once I waited nine months after sending an enthusiastic
agent my manuscript, only to discover that he proposed
the book to a Hollywood agent, and when he was turned
down, it never left his file cabinet again.
Other already published local authors never heard from
their agents, and finally were told their agent had lost
the manuscripts. The writers had lost a full year, thinking their book was being circulated to editors. Occasionally agents came because they just wanted a free
trip. SWW learned an expensive lesson.
Thankfully that doesn’t happen anymore. SWW checks
out agents carefully, and so do I when I put together the
three Writer’s Conferences: “From Start to Sales” for
UNM and SWW. Sites such as Preditors & Editors
(anotherealm.com/prededitors/pubwarn.htm) pass on
warnings about both agents and editors. Preditors &
Editors also reveal names.
General Rules for Spotting a Scam Literary Agency
• Openly advertises for writers in print or online
publications or both.
• The agency claims that it’s open or seeking first-time
authors for representation.
• Claims that it has new methodology for gaining
access or acceptance with book publishers, but
never explains why successful agencies aren’t
utilizing it.
• Does not list any sales or refuses to divulge the titles
of sales for confidentiality reasons.
• Claims it reads submitted manuscripts and gives
recommendations to agencies but does not list any
sales or refuses to divulge the agency names for
confidentiality reasons.
• The only sales it lists are for vanity or subsidy
publishers or the sales it lists were made by the
author before the author signed with the agent, often
years before representation.
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•
•
•
•
•
•
•
•

•
•
•

•

Sales it claims to have made cannot be found listed in
any reference lists of books that were printed by the
supposed publisher.
Sales it made were mostly to a publishing house
wholly or partially owned by the agency.
Requires an upfront payment for administration or
for a web display or for later postage and copying.
Online forum postings never include anyone who was
rejected.
Online forum criticism is frequently responded to by
a defender of that agency.
Representation is usually granted in less than a
month or even less than a week.
Representation acceptances are usually worded
identically.
The agency name has changed, but the same personnel still work at the same address and there was no
conflict with another agency with the same or a
similar name and no merger to warrant a change.
The agency never provides original comments from
publishers where manuscripts were allegedly submitted.
The agency never provides original invoices or
receipts for postage or copying expenses it claims
were made on behalf of the author.
The agency suggests that it will grant representation
if the manuscript is first given professional editing.
Frequently, it will suggest who should do the editing
or offer to make its own in-house editing service
available for a discount price.
The agency threatens to blacklist its authors within
the industry should they mention leaving.

Award-winning Eileen Stanton is an author, co-founder and past president
of SWW, and long-time teacher at three universities, including UNM.
Having honed her interviewing talents over 15 years on the radio and in
thousands of articles, Eileen brings this expertise to the Sage Markets
column each month. Contact her at estanton@cableone.net.
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Charming an Audience

What the Comedian Told the Reporter
by Pat Browning

S

howbiz legend Sid Caesar
gave me my first lesson in
charming an audience. He
was in San Francisco starring in
Neil Simon’s “Little Me.” I was a
new stringer for the Fresno Bee
and wangled a backstage interview.
The play was hilarious. I could
have laughed all night. Ushered
into Caesar’s presence after the
last curtain call, I blurted, “You’re
a lot funnier in person than you are on television.”
He raised one of those expressive eyebrows and offered
a simple explanation for the magic of live theater. He
said that because I had bought a ticket, dressed for the
occasion and made an effort to get myself into a seat, I
was primed to think he was funny. In short, performer
and audience worked together. We expected to be
entertained and we helped to make it happen.
The same kind of interaction takes place when you’re
selling books at personal appearances. You are the star
of the show, whether you’re speaking to a library group,
a book club or a mixed bag of readers and browsers in a
bookstore. It all comes down to the marketing mantra:
It’s not about the book; it’s about you.
Elegance is not a word I associate with bookstore
signings but an event with Fred Harris at Full Circle
Books in Oklahoma City came close enough. A star of
considerable magnitude in the worlds of politics and
academia, Harris was there to promote his first Okie
Dunn mystery, Coyote Revenge. It was another version of
the performer-audience dynamic.

writes the Daisy Dalrymple historical mysteries, confesses
to being terrified the first time she spoke to a group. Now,
after years of writing, she says, “I have so many anecdotes
that I could talk for three or four hours if my voice would
hold out.” Here are her tips for authors going out to charm an
audience and sell a book.
“Find out beforehand whether your audience is likely to be
composed of mystery readers, general readers, would-be
mystery writers, or would-be writers in general. Then you
can tailor your talk according to what their interests are likely
to be. And always leave time for questions.
“Talking to writers, you go more into the mechanics of
writing — how to develop an idea into a story, for instance.
Writers are usually interested in how much time you
spend writing, stuff about agents and editors, do you make
a living (not necessarily something one wants to answer),
how you do research, how you develop characters.
“Readers are more interested in how and why you
started writing, where you get your ideas (probably the
two most common questions), are your settings real
places and how did you choose them, and general stuff
about your background — what else you do/have done
besides writing. I’m always asked how I ended up in
America, and usually where I come from in England.

It’s not about the book;
it’s about you.

We were seated on the mezzanine, not far from a coffee
cart.

“Of course, there’s a lot of crossover between the two
groups, a lot of mixed groups, and it’s a rare group of
readers that doesn’t have at least one with ambitions to
write. One more inevitable question: Who are your
favorite authors? This one invariably makes my mind go
completely blank. I suggest taking a list.”

The host circulated with a carafe of wine. Harris told a
couple of funny stories about writing the book and the
tips he got from Tony Hillerman. He opened the book and
read the first chapter aloud. Afterward, he answered
questions before taking his place at a signing table.

What the great comedian told the green reporter is as
true as ever. The audience is not your enemy. The audience is part of your presentation. Whether they know it
or not, the people behind those smiling faces want you to
succeed.

Natural charm is a gift. Experience is earned. Standing
up before a roomful of strangers may make your knees knock
but it gets easier. Ask ahead of time about a podium. You
need a place to lay your notes and your book. You may
also need something to hang onto. Put some markers in your
book so you won’t fumble when you want to read a
passage.

The interaction that Caesar described is 99 percent of a
successful program. With a little preparation and practice you can handle the other one percent.

Nothing limbers up a speaker and an audience like
refreshments. You don’t have to spring for wine and cheese.
Homemade cookies with tea, coffee and soft drinks
work just fine. Napoleon said that an army travels on its
stomach. Trust me, that distant rumble you hear is not
an army. It’s the whole human race. Carola Dunn, who

An award-winning newspaper reporter and former SWW •member, Pat
Browning set her first mystery, Full Circle, in California’s Central San Joaquin
Valley, where she lived for many years before returning to her native Oklahoma.
Pat’s worki ng on her second and third mysteries.
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Minding Finances for Writers:

Vote! Vote! Vote!

A

ll SWW members are cordially requested to attend
the annual meeting on Sept. 1 at 10 a.m. to vote for
2008 officers. Ballots will be provided. Members
who cannot attend may mail their votes to Tellers
Committee, c/o 7000 Bangor NW, Albuquerque, NM
87120 or e-mail them to Tellers@SouthWestWriters.com
no later than August 31. You may vote only once.

The Candidates

Robert Spiegel, running for President, currently Vice
President, is a contributing editor to many magazines.
Author of five business books by major publishers, Rob
penned chapters in the 2004 and 2005 Writer’s Market.
He writes a bi-weekly business column that appears in
dozens of publications including the Albuquerque
Tribune and teaches news and magazine writing in the
UNM Communications and Journalism Department.
Larry W. Greenly, Vice
Presential candidate, is 2007
president, has been a member
of SWW since 1992, and has
held every position on the
board except treasurer.
Greenly is a recipient of the
Parris Award and SWW
Service Awards and is the
SWW Office Coordinator. He
is an editor for
albuquerqueARTS magazine
and is a freelance writer.
Greenly has been
instrumental in improving
the financial status of SWW,
procuring perks, and fostering
a friendlier organizational
gestalt. SWW’s attendance
figures reflect the success of his leadership.
Sandy Schairer, incumbent SWW Secretary, has been a
writer for most of her life and is writing a non-fiction
book based on her PhD dissertation. She has served on
the SWW Board five years (as secretary in 2003 and 20052007) and co-chaired the Contest Committee in 2004.
Shairer won the 2004 SWW Parris Award. She has a long
career in public service and is willing to help SWW in
any way she can.
Keith Pyeatt, incumbent SWW Treasurer, is a
mechanical engineer who designed power plants for ten
years. He then worked with energy users to reduce
consumption. A full-time writer, Keith has served on the
board at SWW for a year-and-a-half, first as conference
coordinator, currently as treasurer and financial officer.
Visit his writing website: http://www.keithpyeatt.com.

Vote! Vote! Vote!
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Using Other People’s Work
by Sherri Burr

A

t a copyright workshop I
presented for artists I
barely spoke four words
before a sea of hands went up.
Coming from studios throughout
the city, they lined the room,
taking up all the chairs and
sitting on the floor to have their
copyright questions answered
for free. The most frequent questions concerned the
thorny issue of Fair Use.
To pay or not to pay to use another person’s work
frequently perplexes writers, as well. In one Supreme
Court case, Justice O’Connor proclaimed the Golden
Rule of Copyright Law as “take not from others in such a
manner that you would be upset if they took from you.”
Here are some tips on how to be fair.
Tip 1: Are you critiquing the work?
If you are critiquing another writer’s work, such as
writing a book report or a book review, you would need
to quote from the author’s words to demonstrate points
that you liked or disliked about the manuscript. This is
an acceptable use of the book. Unacceptable is to print
the author’s words as your own and stick your name on
the work. This is called plagiarism and is illegal.
Tip 2: Are you taking a market right?
Suppose that you would like to use a chapter of an
author’s book in your edited book. This reprint right is a
market right that all writers possess. You should request
in writing or by phone to use the chapter. The author
may permit you to use the chapter for free (such as for
an academic book) or may seek a fee (if for a trade book).
Tip 3 Are you parodying the work?
Making fun of another person’s work is permissible. For
example, a writer wrote a parody of Gone With the Wind
called The Wind Done Gone, which re-told Margaret
Mitchell’s story from Mammy’s viewpoint. The author
did not seek permission and she won the law suit filed by
Margaret Mitchell’s estate because the court considered
her use to be fair.
In some instances, it is easier to ask for forgiveness than
permission. When it comes to parody, most authors are
unlikely to give either, particularly if the parody disparaged the original work. Your use may be considered fair
so long as it is transformative in that it adds something
different and new to the marketplace of ideas.
Professor Sherri Burr has taught copyright law, art law, entertainment law, and intellectual property law at the University of New
Mexico for almost two decades. She is the author of six books,
four of which relate to art law and entertainment law.
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The Case for Case
by Barbara DuBois

S

ince I heard some years ago that lexicographer
William Morris was predicting the doom of whom, I
do not worry about it as much as I used to, but I still
wince when I see in print what The New Yorker called it
the “ubiquitous whom.”
Writers who worry about it may simply always use “who.”
An incorrect “who” never stands out like a silly “whom.” To
learn the difference, the first step is to identify the verb in
the sentence. The easy definition of a verb is the only
word in the sentence that can change form to express
time.
If a sentence has two verbs, inspect them one at a time.
Finding the verb in a question is often troublesome
because of inverted word order, “Who/whom do you
want?” “Do want” must be the verb because it can change
to “did want.” Then find the subject: ask who or what
wants? The answer is “you.” To find the object, ask what
the subject wants, and the answer is “who” or “whom.”
Only the pronouns give trouble, so you can line them up:
Subject: I she he we they who
Object: me her him us them whom
Notice what a help the “m” is in identifying object pronouns. Rearrange the question, changing from interrogative to declarative: “You do want whom,” “You do want
him” not “You do want he.”
A more difficult sentence has an extra subject and verb:
“Polly Vinyl is the person who I suppose will win the
promotion.” If I suppose may be omitted or moved to the
end of the sentence, obviously who is the subject of will
win. Then the subject of suppose is I and the object of
suppose is the clause “who will win the promotion.”
In sentences where whom is correct, a sentence might
read “Ella Mental is the person whom I suppose she will
call.” With I suppose unnecessary, the verb will call has a
subject she, but needs an object, whom. Occasionally, the I
suppose or I know or I consider is essential: “Noah Vale is a
person whom I consider worthy of promotion.” But the
solution is easy: the verb is consider, the subject is I, and
the object is whom. Rearranging and substituting confirm
the decision: no one would write, “I consider he worthy.”
Perhaps the most difficult of all is the who or whom ending
in ever. If you substitute the indefinite pronoun anyone,
the who or whom is unnecessary. If “Give the message to
whoever calls” makes the writer uneasy because to has no
object, start again with the verb. To demystify the whoever,
omit the ever temporarily. The verb is give, its subject is
you (understood), and its object is message. The other
verb is calls. It has no object and needs none, but it needs
subject, which must be who calls, like he calls. No one
would write him calls.

If you worry about the
to, the preposition
that needs an object,
its object is not a
word, but the clause
whoever calls. Substituting the indefinite
anyone creates “Give
the message to
anyone who calls.” If
We all have different ways of dealing
the sentence uses an
with rejection slips, but I find going
to bed for five days with 8 kilos of
indirect object instead
chocolate chips works for me.
of a prepositional phrase,
it works the same way: “Give anyone who calls the
message.”
Finally, a writer can avoid the problem altogether by
using that. In the ever sentences, that works with
anyone: “Give the message to anyone that calls” and
“Give anyone that calls the message.” In the sentences
with the interrupting I suppose, that always works
“Polly Vinyl is the person that I suppose will win the
promotion” and “Ella Mental is the person that I suppose
she will call” and “Noah Vale is the person that I consider worthy of promotion.” After practicing with that,
the writer notices that even that is unnecessary: “Polly
is the person I suppose will win the promotion” is
enough.
In interrogative and noun clauses, where that will not
help, nouns will: instead of “Whom do you want?” a
specific noun works: “Which agent do you want?” The
less troubling “I know who writes good pieces” may
become “I know which columnist writes good pieces.”
The only suggestion (that) I am unhappy with is the
passive voice. A writer can use the passive to avoid
objects altogether. “Sue Perb is the only employee whom
vicissitudes do not upset” becomes “Sue Perb is the only
employee who is not upset by vicissitudes.” The “who is”
may be omitted to leave “not upset.” Not a wordy passive
after all.
Once you can identify a verb, a subject, and an object,
you can avoid the “ubiquitous whom.” Eventually you
will know (that) you can depend on that.

Barbara DuBois retired from teaching all kinds of English
at UNM- Los Alamos and New Mexico Tech. She publishes
language and travel pieces, book reviews, and poetry.
[Editor’s Note: You don’t use “that” for people. “That” is
reserved for animals and objects.]
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Recent Board Highlights
Sandy Schairer, Secretary

A

vote is hereby called for SWW members to ratify
the amendment(s) made to the bylaws at the
annual meeting, September 1. Article VI: Nominations And Elections. Section 3. Elections.
A. Voting may be conducted in one of two ways:
1. Ballots shall be provided by either Sage ballot or email to each member between thirty (30) and forty (40)
days prior to the first day of the annual meeting. Ballots
shall be returned to addresses provided by the tellers’
committee of three (3) members in good standing appointed by the president and approved by the Board, or
2. Voting may be conducted in person at the annual
SouthWest Writers meeting.
Additions are in bold above. These changes were
adopted unanimously by the Board on July 2, 2007.
Ratification is required by the members responding to
this request. Rationale for the change: Voting in person
has always been permitted and we did not intend to
exclude it when we added voting with Sage-delivered
ballots by mail/e-mail.

• SWW is using NMEFCU now. Members of SWW can
join the credit union with their own personal accounts.
• Membership: Looking into an automatic renewal by
credit card via the website.
• Mystery Genre Co-Conference tentatively scheduled
for the Fall. The extra $50 charged for non-members to
attend the mystery conference will be for a joint membership in both SWW and Sisters in Crime. A big-name
mystery writer keynote speaker in the evening was
suggested. A memoir conference was suggested.
• New Member Breakfast: Aug. 4 at 8:30 am. Everyone is
welcome.
• Workshops: Evaluations have remained high, including
the last two workshops.
• Public Relations: SWW meetings continue to be mentioned in the Albuquerque Journal.
• Formatting changes were approved for the Sage.
• Sales of items at the programs will include only SWW
mementos and members’ books.
• New Policy and Procedure for credit card use at the
programs was accepted unanimously.

SWW 2007 Semi-Annual
Financial Report
Keith Pyeatt, SWW Treasurer

I

n accordance with Article V, Section 5, Paragraph D7
of SWW’s Bylaws, I hereby submit the Financial
Report for the six months ended June 30, 2007.
Statement of Financial Condition
(Balance Sheet)
January 1, 2007 through June 30, 2007

ASSETS
Current Assets:
Bank of America Checking
NM Educators Federal Credit Union
AG Edwards Money Market
Total Current Assets

$ 7,677
9,444
43,465
$60,587

Property and Equipment:
Furniture and Fixtures
Computers
Accumulated Depreciation
Total Property and Equipment

$ 9,673
5,434
( 14,521)
586

Total Assets

$61,173

LIABILITIES AND CAPITAL
Capital:
R/E, Restrict, Scholarships
Unrestricted Retained Earnings
Current Year Funds Increase
Total Capital

T

185
45,193
15,794
61,173

“I want to write stuff that the whole world will read,
stuff that people will react to on a truly emotional level.
Stuff that will make them scream, cry, and howl in pain
and anger!”

61,173

He now works for Microsoft, writing error messages.

Total Liabilities and Capital
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$

Everyone turns to hear a
guest speak at a recent
SWW meeting.

On Becoming a Great Writer
here was once a young man who, in his youth,
professed his desire to become a great writer. He
was asked to define “great.”

SouthWest Sage

August 2007

Contest Connection
by Jeanne Shannon

C

ontest judges have made their decisions and returned their critiques for the top three
entries. We will notify you by mail if you are in the top three for the category you entered,
but we will not announce the first-, second-, and third-place winners until the awards banquet. If you are a winner and cannot attend the banquet, we will call and let you know your
winner’s status. The awards banquet will be held on Saturday, September 22, at the Albuquerque
Marriott Hotel, 2101 Louisiana Blvd. NE. Reserve your place by filling out the form below and
returning it with your check to the SWW office.

Awards Banquet
Come lend your support and share this exciting moment when the first-, second-, and third-place winners of our
Annual Writer’s Contest will be announced.

The Marriott Hotel
2101 Louisiana NE
Albuquerque, New Mexico 87110
(Just North of I-40)

Saturday, September 22, 2007
1:00 p.m.
$30.00
(includes beverage,tax,gratuity)
Reservations are payable in advance. Please mail in bottom portion of this form by September 1 to reserve your place.

Please return this portion:
We accept checks only.

Your canceled check is your receipt.
Make checks payable to:
SouthWest Writers
3721 Morris St. NE, Suite A
Albuquerque, New Mexico 87111-3611

Entrees (please check one)
____CHICKEN CARDINALE: Assorted baby field greens with Italian vinaigrette dressing or ranch dressing. Boneless
breast of chicken seasoned with lemon pepper, lightly roasted in bread crumbs, pan sautéed and served with lemon
butter sauce, topped with julienne of sweet red & yellow peppers. Amaretto cheesecake with Kahlua crème for dessert.
OR
_____VEGETARIAN PENNE POMODORI: Assorted baby field greens with Italian vinaigrette dressing or ranch
dressing. Penne pasta tossed with fresh grilled vegetables in a Roma tomato, olive oil and basil sauce. Amaretto
cheesecake with Kahlua crème for dessert.
Reservations for ______ people. Names, please print.__________________________
___________________
______________________
________________________
Phone where we can reach you_______________———_______________________________
If you decide to come here from out of town we can offer you good rates at the Marriott Hotel. Call our SWW office
between 9 & 1, M-F for more info. 505/265-9485.
For office use only: check #_________

SWW

date received________
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SWW International
Monthly Writing Competition

C

ongratulations to the winners of the May 2007 SWW
International Monthly Writing Competition: Essay

1st Prize: Druanne Cushman, Altadena, CA
“The Joy of Watercolor”
2nd Prize: Susan J. Alexis, Albuquerque, NM
“Journey Back to Black and White”
3rd Prize: Vickie H. Moss, Chattanoga, TN
“Life is too Short”
Honorable Mentions:
Chad Sjostrand, Santa Fe, NM for
“Poetry Defined: Emotions in a Bottle”
Marion Sossi, Franklin Square, NY for “Living Large”
Rose Marie Kern, Albuquerque, NM for
“A Performer’s Schizophrenia”
Wendy Bickel, Albuquerque, NM for
“Enjoy the summertime arts with your kids—for Free!”

August Contest

Single Page Poem

H

ere’s your chance to shine with a single-page poem.
Write a poem in any style that relates to summer or
fall; make the reader experience the season. Single-

or double-spaced. If the poem won’t fit on a single page
because of your contact information, use a cover sheet
for that information and staple it to your entry.
Postmark deadline is Friday, August 31.
Instructions
• Open to any writer in the world.
• Original, unpublished work only.
• No cover sheets.
• Print the following on first page: Name; Address; Phone;
E-mail (if any); Category Name.
• Manuscripts prepared in standard format: 1" margins,
double-spaced unless otherwise specified.
• Entries are not returned, so no need for an SASE.
• $5 entry fee for SWW members; $10 non-members.
• You may enter more than once, but an entry fee
must accompany each entry.
• Decisions of the judges are final.
• Prizes: $50 1st Prize; $30 2nd Prize; $20 3rd Prize
and certificates.
• Mail entries to:
SWW Monthly Writing Competition
3721 Morris St NE, Ste A
Albuquerque, NM 87111
(Print category name under your return address)

Critique Groups

S

ubmit your requests to
SWWriters@juno.com.

Wanting to Start Groups/
Looking for a Group
Memoirs, Santa Fe
Leona Stucky-Abbott
505-820-2433
Any Genre, Albuquerque:
Meet every two weeks on Friday
NE Heights
Krys Douglas
505-830-3015
Any Genre, Las Cruces:
Barbara Villemez
505-522-5734
Poetry:
Billy Brown
505-401-8139, welbert53@aol.com
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Short Story, Novel
or Non-fiction:
Kathy Kuenzer
kuenzerka@yahoo.com

Groups Seeking
Members
Any Genre
First and third Wed. each month
5:30pm at the Moriarty Library
Tina Ortega 505-832-2513
Any Genre, Rio Rancho:
Alice Harpley and Bob Harpley
505-867-1408
riversedgebob@cableone.net
riograndema@cableone.net
Land of Enchantment
Romance Authors:
Meets the second Saturday of each
month at noon. Potential members:
attend three meetings to try it out.
leranm.com
The Screaming Ninja
Screenwriters:
Meets every other Thursday,
Flying Star on 7th and Silver.
Marc Calderwood
505-897-6474
skatingkokopelli@hotmail.com

SouthWest Sage
Advertising Rates
Worldwide Circulation
on the Internet
The SWW website receives hundreds of
thousands of page requests every month.

Business card size: $16
1/8 page: $24
1/4 page: $36
1/3 page: $45
1/2 page: $75
Full page: $100
15% discount for 3 mos.
20% discount for 6 mos.
Deadline: 1st of each month for the
following month. Payment due with
camera-ready ad copy.
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Contests

T

his information is provided as a convenience. Before entering, be sure to check the listed website
information or write the sponsors to make sure a contest is right for you. And don’t forget to enter
SWW’s International Monthly Contest.

Deadline: 8/1/07 (postmark). Creative nonfiction. 2007
Pilgrimage Writing Award. Entry Fee: $15. Prize: $1000 .
Theme is peacemaking; personal stories that involve a
non-violent way of resolving a conflict, particularly acts
of conflict resolution that directly affect a larger circle of
people as well—in a family, a community, a region, even
internationally. Previously unpublished, up to 2500
words. Submit 2 double-spaced copies and cover sheet
that includes title, name, address, e-mail, telephone.
Writer’s name should not appear on manuscript. Mail to
Pilgrimage Writing Award, Box 696, Crestone, CO 81131.
Deadline: 8/15/07. Nonfiction. Feedback Magazine’s “So
You Think You Can Write?” Essay Contest. No Entry Fee.
Prize: $250, $150 $75. Details/Restrictions: 18+ only. 10001500 word magazine articles. One (1) submission per
entrant. Submission guidelines and information at:
feedbackmagazineonline.net/feedback.html,
contest@feedbackmagazine.com
Deadline: 8/15/07. Nonfiction. First Person Arts Annual
Memoir Wriing Competition. Entry Fee: $5-15. Prize:
Publication. Details/Restrictions: Two categories in the
Memoir Writing Competition: Short Memoir (up to 3,000
words) and Short-Short Memoir (up to 500 words). Theme
for both is Objects of My Affection. Your written submission
should focus on your relationship to an object or objects
that have special importance to you. We want to know
how this object has impacted, influenced or changed you.
Submission guidelines and information at:
memoirfirstpersonarts.org.

mission guidelines and information at: parents.com/
parents/story.jsp?storyid=/templatedata/fc/story/
data/1151279216376.xml.
Deadline 9/15/07 (postmark). Tony Hillerman
Mystery Short Story Contest jointly sponsored by
Cowboys & Indians magazine and WORDHARVEST.
Entry Fee $10. Add $100 for critique. Prize: $1500,
two tickets to the keynote banquet at the Tony
Hillerman Writers Conference Nov. 1-4 in
Albuquerque, publication in Cowboys & Indians
magazine, and others. Previously unpublished
mystery short story set in the Western or Southwestern
US. Must include at least one cowboy/cowgirl or Native
American character. Not previously published.
Winner will be announced at the Tony Hillerman Writers
Conference. Submission guidelines and information
at: hillermanconference.com/contest.htm
Deadline: 9/15/07 (postmark). Poetry. Tenth
Annual Robert Frost Poetry Award. Reading fee:
$10. Prizes: $1,000, reading at Robert Frost Festival,
Robert Frost Poetry Award. Entry fee: $10/poem.
Submit up to 3 poems of not more than 3 pages
each written in the “spirit of Robert Frost.” Submission guidelines and information at:
frostfoundation.org, frostfoundation@comcast.net.

Deadline: 8/15/07. Nonfiction. Memoirs Ink Fourth
Annual Personal Essay Contest. Entry Fee: $15. Prize:
First: $1000; Second: $500; Third: $250. Details/
Restrictions: Open to any writer writing in English. We
are looking for first person stories based on your
personal experiences. Any style. Limit 3000 words.
Winners published. Late Deadline: August 15, 2007
(additional $5 fee). Submission guidelines and
information at: memoirsink.com/docs/contestmain.html.
Deadline: 8/17/07. Poetry. First annual Silken Verse
Awards from Urban Echoes Entertainment. Prizes: Haiku:
$200 1st Prize, $100 2nd Prize, $50 3rd Prize; Senryu: $200
1st Prize; Tanka: $200 1st Prize. Entry Fee: $1 per poem.
Writing competition recognizing quality poetic works in
the time-honored literary tradition of haiku, senryu, and
tanka verse. Eligibility: open to writers worldwide.
Winners will be announced in October via nationwide
press release, in Poets & Writers magazine, on Urban
Echoes’s website. Submission guidelines and information
at: urbanechoes.net, Info@UrbanEchoes.net.
Deadline: 8/31/07 (postmark). Short Story. Family Circle
Fiction Contest. No Entry Fee. Prize: $750. Original,
unpublished 2500 words by US Citizens over 21. Sub15

SouthWest Writers is a nonprofit organization
dedicated to encouraging and supporting all people
to express themselves through the written word.

SouthWest Sage
SouthWest Writers
3721 Morris NE
Albuquerque NM 87111
www.southwestwriters.org
SWWriters@juno.com

Label shows your SWW Membership expiration date.
Renew promptly to retain your membership benefits.

M

embers and prospective members are invited to
a free breakfast on Saturday, August 4 at 8:30 a.m.
just before our regular meeting. Plan to attend
and welcome our new members!
This is a great opportunity to meet other writers
in your genre(s) and learn about the
benefits of SWW membership.
Everyone is welcome!

David J. Corwell organizes SWW’s
New Member Breakfasts while
writing popular fiction, signing books
and serving on the SWW Board. In his
spare time, David models earrings
and manages the SWW book table.

