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Charles Greaves Wins Storyteller Award
by Ruth Friesen
Charles Greaves of Santa Fe won the Storyteller Award for
Hush Money in the SouthWest Writers 2010 annual writing
competition. His entries, Hush Money, a mystery novel, and
Hard Twisted, historical fiction, each won
first place in their categories.

read -- dark and spare. My struggle there was to create empathy for this young girl without being inside her head and
without writing a kind of Perils of Pauline melodrama."
Greaves has no formal training as a writer
of fiction, "other than the best training of
all, which is that I'm a voracious reader of
fiction," he says. He attended the Tony
Hillerman conference in Albuquerque two
years ago, and subscribes to The Writer,
"which is helpful, mostly for inspiration."

"Having both books selected as finalists in
the SWW contest was a huge honor. Then,
attending the banquet and watching both
win in their respective categories, I was on
cloud nine. Winning the Storyteller was
the cherry on the sundae. It was the best
night I've ever had with my clothes on,"
says Greaves.
After spending 25 years as a trial lawyer in
Los Angeles, he moved to Santa Fe in 2006
with the fantasy of becoming a writer.
Writing pretty much full-time for four
years, he finished two novels. The first,
Hush Money, is a legal thriller set in Pasadena, his old hometown. It's a breezy, firstperson yarn with lots of humor and action. The second novel, Hard Twisted, written in a tight, Cormac McCarthy-style of
third-person prose, is a true-crime story set in the Depression-era West.
"Hard Twisted was much more challenging -- my first stab
at literary fiction," says Greaves.
The tale that would become Hard Twisted began in 1994,
when he and his wife were hiking with some friends in a
remote canyon in southeastern Utah and they stumbled
upon a pair of human skulls. This precipitated a fifteenyear investigation from which he pieced together the story
of a young girl kidnapped from Texas by her father's murderer and led on a crime and killing spree across the Southwest.
I asked him which novel he had thought had a better chance
of winning. "If you'd forced me to choose, I would have
guessed that Hush Money had the best shot at winning
something. It's humorous, and the voice is strong, and it
grabs you right away. Hard Twisted is the more challenging

He has found a routine that fits his lifestyle and sticks to it. "I get up, eat breakfast, walk the dogs, then sit at my computer from around 10:00 to 1:00, eat
lunch, then return to the computer until
around 4:00, then go for a run. I do that
six days a week, and if I miss a day, I tend
to get grumpy. Then my wife has to remind me that I'm doing what I love, and
that I have nothing to complain
about. And she's right, of course, as always."
Kate Russell Photography

Novelist Betsy James, Storyteller Judge,
said, “There was a very close runner-up, so the choice had
me gnawing my fingernails. But because the award is called
the “Storyteller,” I chose the piece that excelled in a sociable
aspect of that art: It was not only tight, clear, and interesting, but damn funny. It takes rare skill to make a solitary
reader laugh out loud."
Watch for his books on the bestseller lists soon. Peter
Rubie, Fine Print Literary Management and SWW annual
awards banquet keynote speaker, requested the manuscript for Hush Money, and Greaves also sent it to Tom Colgan at Penguin, who judged the Mystery/Thriller category.
He does not yet have an agent.
Charles Greaves has now joined SWW and looks forward to
attending some of the programs. "I think I need to spend
more time among other writers and less time in my office
with the door closed." Welcome and congratulations,
Charles.
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President’s Message
Ah…November. What image does that word evoke in your memory? Cool fall days? Pumpkin pies? Veterans’ Day parades?
Thanksgiving dinner and family/friends gathered around the ol’ table? Raking leaves? Endless leaves.
We’re writers and just like us, our characters have memories, too. What smells, sights or sounds
stir up memories and reactions in them? If you haven’t discovered this interesting insight from
your characters, ask them. They’ll tell you. And the funny thing is, if you’re not a writer, that previous statement sounds downright crazy. But, ask any novelist and they’ll tell you that their characters talk to them. Sometimes, mine not only talk, but they stalk me. They’re everywhere and
they won’t rest until their story is told. Just like petulant three-year olds, those guys whine and
whine until they’ve had their say.
I’m so glad we’re all writers.

President
Melody Groves

Speaking of which, SouthWest Writers is going full steam ahead, coming up with new and exciting classes and workshops for next year. Keep watching the Sage and website for updates. If you
have ideas for a topic that you’d like to see in a class, please let a board member know. We’re
here to help you become a better writer, and we can’t do it without knowing what you need.

Our first Tuesday open mic night in September went very well. Seven SWW members read from
their novels or essays. It was delightful to hear the words of these authors. I was humbled by their thoughts. We’ll do it again,
probably in January, but don’t hold me to it. I’d like to have poetry readings in April.
And lastly, thank you for electing me president of SouthWest Writers again for next year. There are many projects I proposed
last year, but because of some personal family issues (my mom died in May), my ideas were sent to the back burner. But
they’re on the front burner now, so 2011 should see some more exciting events for SWW.
I wish you nothing but lots of turkey (you can have other food, too) this Thanksgiving month. Write well and often.

Melody
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SouthWest Sage Advertising Rates
Worldwide Internet Circulation
The SWW website receives thousands of page requests every month.
Business card size: $20
1/4 page, vertical: $40 1/3 page, horizontal: $50
15% discount for 3 mos.
20% discount for 6 mos.
Deadline: 1st of each month for the following month.
Payment due with camera-ready ad copy in .jpg format.

WELCOME NEW MEMBERS

Ruth Friesen

Robert Kidera
Charles Greaves
Suze Gay
Lori MacKenzie
Larry Dreyfus
Jennifer Kerner
Adam Jones
Jim Robinson

Annual Membership in SouthWest Writers
Individual: $60 ($100 for 2 years), Two people $50 each,
Student 18 and over: $40, Under 18: $25
Requires proof of student status
Outside U. S.: $65, Lifetime Membership: $750
Download the Sage from www.southwestwriters.com
Join us first Saturday: 10 AM-Noon: Third Tuesday: 7-9 PM
New Life Presbyterian Church, 5540 Eubank NE,
Albuquerque, New Mexico

SOUTHWEST SAGE

NOVEMBER

2010

Page 3

Jeanne Shannon Wins Parris Award
Jeanne Shannon has been awarded SouthWest Writers highest honor, the Parris
Award. Created in 1987, the one-time award honors a SouthWest Writers member who has shown a pattern of extraordinary effort in furthering the organization and has shown encouragement to other writers. The honoree must have a published body of work.

SouthWest Sage
Published monthly by the Board of Directors of
SouthWest Writers, a nonprofit, tax-exempt
501(c)(3) organization.
Subscription is a benefit of membership.

President Melody Groves
MelodyGroves@comcast.net
Vice-President Rob Spiegel
robspiegel@comcast.net
Secretary/Parliamentarian Larry Greenly
SWWriters@juno.com
Treasurer M. Kathryn Peralta
mkperalta@yahoo.com
Conference Chair Sandra Toro
storo32567@aol.com
Annual Contest Chair
Andy Mayo abqwriter@gmail.com
Critique Service Edith Greenly
SWWriters@juno.com
Speakers Rob Spiegel
robspiegel@comcast.net
Public Relations Terry Civello
terryrose150@yahoo.com
Class Coordinator Jeanne Shannon
JSPOETRY@aol.com
Workshop Coordinator Joanne Bodin
jsbodin@msn.com
Volunteer/Membership/Historian
Rita Herther, RMHerther@aol.com
Special Events Arielle Windham
awindham84@hotmail.com
SWW Sage Editor Ruth Friesen
ruthsww@comcast.net
E-lert Mistress Gail Rubin
Gail_Rubin@comcast.net
SWW Office:
3721 Morris St. NE, Suite A
Albuquerque, NM 87111
phone: (505) 265-9485
e-mail: SWWriters@juno.com
website: www.southwestwriters.org
Articles are copyright © 2010 by author.
Facts, views and opinions expressed are
those of the authors and do not necessarily
reflect the viewpoints or opinions of SouthWest Writers. SWW does not necessarily
endorse the advertisers.

Jeanne excels in all of these areas. Her efforts to strengthen
SWW have spanned many years, including SWW board stints
as contest chair, historian, and class coordinator. She helps
out at SWW meetings, from running the business table to presenting talks. As well as offering tireless, enthusiastic dedication to SWW, Jeanne has also been a pleasure to work with.
Jeanne has been involved in helping individual writers for decades as a publisher
and in critique groups. She has published numerous books with legitimate publishers and has placed many poems in literary journals.
Previous recipients are:
Parris Afton − 1987
Mary Lynn − 1988
Norm Zollinger − 1989
Eileen Stanton − 1990
Paula Paul − 1991
Lois Duncan − 1992
Madge Harrah -1993
Jean Blackman Waszak − 1994
Tony Hillerman − 1995
Elsie Kreischer − 1996
Suzanne Spletzer − 1997
JoAnn Hamlin − 1998

Suzanne Spletzer − 1999
Sue Mann − 2000
Suzi Little − 2001
Larry Greenly − 2002
Lela Belle Wolfert − 2003
Sandy Schairer − 2004
David Corwell − 2005
Robert Spiegel−2006
Loretta Hall − 2007
Melody Groves − 2008
Keith Pyeatt − 2009
Jeanne Shannon −2010

The award is named for Parris Afton Bonds, the first recipient. As co-founder of
both SouthWest Writers and Romance Writers of America, she instigated and
sponsored the SWW Young Writers contest. Thirty-five books attest to her prolific
writing. She is an award-winning author of westerns, historical fiction, international espionage, romances, sagas, and mainstream fiction as well as a multitude of
nonfiction articles and essays. Parris donates part of her time, working with both
grade-school children and female inmates to help them express their creativity.

In general, writing should be like sailing clouds and flowing water. It has no
definite form. It goes where it has to go and stops where it cannot but stop.
One has thus a natural style, with all its wayward charms.
Su Tungpo (11th century), translated by Lin Yutang
in The Importance of Understanding (World Publishing Co., 1960)
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E-book Sales Explode – Minor News for Authors
by Rob Spiegel
Out of nowhere last week, I received a letter from Macmillan. The company wanted to make three of my non-fiction
business books available as e-books. Three things surprised
me about the letter. First off, I never published anything
with Macmillan. When I looked at the list of books, I realized Macmillan owns St. Martin’s Press. It’s hard to keep
track of which giant publisher is owned by which megagiant publisher.
Second, all three books had been out of print for half a
dozen years. Third, the company was offering me a royalty
of 25 percent of the dollars from e-book sales. I did a quick
calculation and figured I was probably going to see royalty
payments of roughly $5.00 to $10.00 twice a year. The royalty payments would likely come from slip-of-the-keyboard
sales – that is, from buyers who were actually trying to by
Twilight but pushed the wrong key.
And why my gloomy outlook for my upcoming e-books?
Because the books are out of date as well as out of print.
Old horse in a new saddle – still an old horse
Sales of e-books exploded in the last two years, primarily
because of improvements in the quality of e-book readers.
Sales of e-books by U.S. publishers in 2007 were $30 million. Last year, e-book sales exceeded $160 million. Earlier
this year, Amazon announced that e-books sales passed
hardcovers in units sold – 143 digital books sold for every
100 hardcovers. By mid-year, the e-books-per-100hardcovers hit 180.
That’s gotta be good news for the aspiring author, correct?
Not necessarily. Turns out the big sellers of e-books are
familiar names. Amazon notes there are five authors who
have sold more than 500,000 Kindle books: Charlaine Harris, Stieg Larsson, Stephanie Meyer, James Paterson and
Nora Roberts. These are the mega-sellers of traditional
books.
So far, the explosion in e-book sales is essentially a shift in
distribution, not an advance in the way people hear about
books and make their book-buying decisions. The fact that
readers are shifting to e-books will have a significant impact on the environment – fewer trees processed into pulp
and fewer books carted around the globe is belching trucks
and trains – but the impact on aspiring authors will not be
profound anytime soon.
How many e-books have you purchased from nontraditional publishers?
Traditional book publishing operations are not changed
because of e-books except in the distribution to retailers.
Editors still huddle with agents to find new products. Edi-

tors still work with authors to hammer together a decent
book. And sales and publicity teams still scramble to get the
attention of book buyers. The entry to that traditional process has not become easier for an author just because some
books are delivered in digital format at the shipping-end of
the publishing chain of events.
Yet many aspiring authors are convinced e-books will – or
already have – opened up new opportunities. To those out
there who insist e-books collapse the distance between author and reader, I ask: How many e-books have you purchased from a non-traditional publisher? In countless conversations, I haven’t met one person who has purchased an e
-book that wasn’t produced by a traditional publisher – with
the sole exception of those who bought e-books from author
friends.
I bought an e-book from a nontraditional publisher ten years
ago. The book explained the details of how to self-syndicate
a column. At the time I was writing a biweekly column for
the Albuquerque Tribune and I wanted to place it in other
print and web-based periodicals. I paid $12. The “e-book”
was a 60-page Word document. My experience reveals one
of the few instances when e-books by nontraditional publishers are successful. The e-book contains specialized information that cannot be obtained in paper form. Actually, my e
-book quickly became paper when I printed the Word document.
Digital opportunities are exploding – just not in books
So, while I don’t see e-books presenting new and extraordinary opportunities for aspiring writers, I do see extraordinary opportunities for writers when it comes to web publishing. Ten years ago, virtually all of the articles I sold to
magazines were destined for print. The print edition would
end up posted on the magazine’s website. But the articles
were still essentially assigned and edited for a print product.
Ten years later, one hundred percent of the articles I write
are destined for websites. While a small portion of those
articles will find their way into a print magazine, the print
product is now an afterthought.
The need for digital writing has exploded, and it’s easier
than ever to pitch to editors. Not only has the need for traditional articles (features, profiles, columns) expanded, but
new forms of web writing have appeared – blogs, breaking
news, email newsletters, archive-building background articles. That’s the truly new and fertile digital ground for aspiring writers, not e-books.
Rob Spiegel is a freelancer who writes blogs, email newsletters and
articles for a number of trade publications. While he works, he faces
the Sandias and listens to KHFM playing bird sounds and his parakeets chirping.
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Revising Fiction: Manuscript Format
by Kirt Hickman
Always check the submission guidelines for the editor,
agent, or contest you plan to submit to. If you can't find the
guidelines on a website, request them.
Sometimes the guidelines will be exhaustive and detailed,
especially for contests. Usually, though, they specify only
the format characteristics most important to the recipient.
In the absence of contradictory instructions on any particular point, use the following formatting rules.
All Pages
Use 12-point Courier New or
Times New Roman font.

Page 2 and Subsequent Pages
Type the title or keyword(s), in uppercase text, in the
upper-left header, ½ inch below the top of the page.
Type your last name and the page number in the upperright header, ½ inch below the top of the page.
First Page of Chapter 2 and Subsequent Chapters
Type the chapter heading on the same line as that on
which the title appears on the first page of the manuscript, centered horizontally.
Begin the text of the story two double-spaced lines below
the chapter heading.

Double-space your manuscript,
except for the address header
(discussed below).

Last Page
Type THE END two double-spaced lines below the last
line of story text, centered horizontally.

Use the same font throughout.
Don't change the font for inserts, such as letters or emails
contained within your story.

Cover Page
Include a cover page, formatted to match the first page of
the manuscript, but without the approximate word
count, chapter heading, or story text.

Use twenty-five lines per page, except for the first and
last page of each chapter (discussed below).
Use 1-inch margins: top, bottom, left, and right.
Increase both right and left margins by ½ inch for inserts,
such as letters or emails contained within the story.
Do not use full justification. Leave the right-hand margin
ragged.
Do not add an extra line-space between paragraphs.
Use a single space between sentences. Do not use two
spaces after a period.
Indent the first line of each paragraph by ½ inch.
First Manuscript Page
Type your name and address header, single-spaced, in
the upper left-hand corner.
Type an approximate word count in the upper right-hand
corner. Round this count to the nearest 5,000 words.
Type the title in uppercase letters, centered horizontally.
Type the word by one double-spaced line below the title,
centered horizontally.
Type your name one double-spaced line below the word
by, centered horizontally.
Type your chapter heading two double-spaced lines below your name, centered horizontally.
Begin the text of the story two double-spaced lines below
the chapter heading.
Position the title so that nine lines of story text appear on
the first page.

If your submission is a partial manuscript, type the chapters (or pages) included, in parenthesis, one doublespaced line below the byline, centered horizontally.
A cover page is not the same as a cover letter. How to
Write Attention-Grabbing Query & Cover Letters, by
John Wood, contains an excellent treatment of cover
and query letters, which are beyond the scope of this
article.
Odds and Ends
Print, single-sided, on 20-pound bond white paper (not
high-gloss).
Print with a laser printer. Ink jet printers are quickly becoming second-class.
Do not bind or staple your submission. Secure the pages
with a paper clip or rubber band, depending on the
size of the document.
Do not put a copyright symbol on your submission. This
is a sign of an amateur. Nobody is going to steal your
book. Your copyright is protected as soon as you write
your story on paper or type it into a computer,
whether it has a copyright symbol on it or not.
Do not include any artwork or illustrations.
Improper formatting can prompt an editor or agent to reject your manuscript without reading a single word. Take
the time to format it correctly.
Kirt Hickman, author of Revising Fiction: Making Sense of the
Madness and Worlds Asunder, has sold nearly a thousand books at
signings in the past year. He won SWW's "Instructor of the Year"
award in 2009.
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Meetings
Program Location: New Life Presbyterian Church, 5540 Eubank NE, Albuquerque

Saturday, November 6
10:00 a.m. to noon
Judith Van Gieson
Weaving Fact into Fiction
Facts are an important element in crime novels particularly
when it comes to forensics, crime solving and the sleuth’s
professional expertise. It pays to do your research and get
your facts straight, and I’ll talk about how to do this. A
problem many writers face is how much to say about real
people. I will discuss ways of weaving real places and people into your stories without revealing too much.
Judith Van Gieson is the author of thirteen mystery novels
set in New Mexico . Books in both her first and second series have been regional and IMBA (Independent Mystery
Booksellers Association) bestsellers. The Shadow of Venus,
the fifth book in the Reynier series, was given the Zia
Award from New Mexico Press Women for the best work of
fiction by a New Mexico woman.

Tuesday, November 16
7:00 p.m. to 9:00 p.m.
Bart Cleveland
Successful Writers are Brands
Bart will talk about how writers can determine their marketing target, define it as a person and formulate a brand
story that resonates with that person. He’ll use some examples from his work in advertising and give simple exercises
anyone can do to do target research, formulate a marketing
strategy and implement a branding campaign.
Bart Cleveland is partner and Creative Director at McKee
Wallwork Cleveland in Albuquerque. Bart’s work for clients
such as Coca-Cola, CNN, The Ritz-Carlton Hotel Company,
and Dow has appeared in markets across the globe. His
work has received dozens of awards from the ad industry’s
most prestigious shows, including: The One Show, Communication Arts, L’Archive, D&AD, Clios and Addys.
Bart has written about the advertising industry for many
years and has been published in some of the industry’s most
regarded publications and websites. His blog, Small Agency
Diary, is the most successful blog ever launched by Ad Age,
boasting thousands of readers.

Saturday, December 4
10:00 a.m. to noon

Meeting and Holiday
Brunch
Every year we gather with lots of food and other goodies to
celebrate another year of SWW. Bring your favorite yuletide treats to share with your friends, new and old, and help
us ring in a new writing year!
Susan Slater
Amazon and Hollywood: A Writer’s Boon or Bane?
Times have changed—have you as a writer changed with
them? Or do you still have unreal expectations of what
“being published” means?
You can be successful today—reach more people and make
more money—if you understand your options. Book tours
are fast becoming an expensive thing of the past—unless
you’re a name (athlete, politician, movie star). But “virtual”
selling and exposure is coming into its own. What are the
secrets of becoming a best-seller on Amazon? Or how can
that cute You Tube clip get Hollywood’s attention?
Susan Slater is the author of six published mysteries—four
in the Ben Pecos Indian series, Pumpkin Seed Massacre, Yellow Lies, Thunderbird, a novella, A Way to the Manger and
two stand-alones, Flash Flood and Five O'clock Shadow. Her
novel, 0 to 60 (July, 2009), is women’s fiction and has been
optioned for a feature film, "Eye for an Eye." A paranormal
short story is included in the Rod Serling Twilight Zone Anthology II (July, 2010) and Rollover, the second Dan Mahoney mystery, will be out 2011. Susan lives in Taos and
writes fulltime.

Book Fair
Saturday, December 4, 1 p.m. to 4 p.m.
New Life Presbyterian Church

SWW members will sell their books, and non-members and
the general public are invited to purchase. Children are
welcome to attend. To reserve your spot, sign up at SWW
meetings at the Volunteer/Membership table or call the
SWW office at 265-9485.

There will be no Tuesday evening
meeting in December due to the holidays.
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National Novel Writing Month

BUILD YOUR WEB SITE
Loretta Hall
Saturday, October 30, November 6, 13,
20, 2 pm - 4 p.m.
$65 members, $75 non-members, limited
to 14 students
SWW Conference Room, 3721 Morris NE,
Suite A
In this eight-hour series, you will learn how to design a web
site that will be attractive and effective. Topics include domain names, web-site design concepts, hosting options,
search engine rankings, and inexpensive (or free) sitebuilding software. We will explore options for creating and
maintaining your own web site without knowing any programming language. Using the types of template-based programs and reliable but inexpensive hosts we will discuss,
the cost of your site can range from $0 to about $10 per
month. If you decide to have someone build your site for
you, this class will prepare you to talk knowledgeably with
that person about what you want. In-class demonstrations
and take-home exercises will get you started establishing
your Internet presence.
Nonfiction author Loretta Hall has built four web sites using template-based software. Her current site, SubsurfaceBuildings.com, is the top search result for “underground
buildings.” A Top 20 Architecture site and an Xmarks Top
10 Site, it also received a 2007 Regional Award of Excellence from the Society for Technical Communication. In
September 2008, Loretta rebuilt the site using different
software, and accomplished a smooth transition from the
former version.
Register for classes and workshops online at
www.southwestwriters.com or call 265-9485

At midnight on November 1, armed only with their wits, the
vague outline of a story, and a ridiculous deadline, more
than 200,000 people around the world will set out to become novelists.
Why? Because November is National Novel Writing Month,
or NaNoWriMo, the world’s largest writing challenge and
nonprofit literary crusade. Participants pledge to write
50,000 words in a month, starting from scratch and reaching “The End” by November 30. There are no judges, no
prizes, and no one will read these works unless the authors
hand them a copy.
So what’s the point? “The 50,000-word challenge has a
wonderful way of opening up your imagination and
unleashing creativity,” says NaNoWriMo Founder and Executive Director Chris Baty. “When you write for quantity
instead of quality, you end up getting both. Also, it’s a great
excuse for not doing any dishes for a month.”
A dozen or so activities, including write-ins, will be held in
Albuquerque. For more information on National Novel
Writing Month, visit www.nanowrimo.org. The page that
lists the greater Albuquerque area activities is http://
www.nanowrimo.org/eng/node/49. For more information
on local Albuquerque activities, please contact Kathy Kitts
at nanowrimokathy@gmail.com or Jim Schnedar at schnedar@gmail.com.

SWW Officers Elected
On October 2 at the SouthWest Writers annual meeting,
officers for 2011 were elected. They are Melody Groves,
President; Rob Spiegel, Vice President; M. Kathryn Peralta,
Treasurer; and Larry Greenly, Secretary.

SWW Annual Contest Winners
Winners of SouthWest Writers annual contest with place
won are listed at www.southwestwriters.com.

4th Quarter Writing Contest
Thanksgiving Fiction
Write a fiction story about a Thanksgiving dinner, 500
words total. First half is from the guest of honor's point
of view, and second half from the host's point of view.
Postmark deadline: December 31, 2010. Please note if
you grant publication permission. All entries $10. Prizes:
$150/1st prize; $50/2nd prize; $25/3rd prize. Mail entries to SWW Quarterly Contest, 3721 Morris NE, Albuquerque, NM 87111.
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Successes and Announcements
Barbara DuBois won a 2nd honorable mention in humor
in the NM State Poetry Society contest and a lst place in
humor in the Poetry Society of Michigan contest.

New Mexico Book Award Finalists

Joanne Bodin's novel, Walking Fish, a quirky story with a
cast of characters who, like the walking fish, need to find
ways to adapt in order to survive, will be out in December.
You can visit her at www.walkingfishnovel.com.

Finalists in the Fourth Annual New Mexico Book Awards
have been announced. SouthWest Writers members on the
list are:
Children’s Picture Book: Hickman, Kirt I Will Eat Anything,
Quillrunner Publishing

John Orman placed in the Albuquerque Journal's Photo
Caption contest several times in September.

Young Readers Book (to grade 3): McKerley, Jennifer
Guess Amazing Armadillos, Random House

Katrina Rodgers worked on a movie, Random Natural Occurrence, this summer in the Duke City Shootout. She was
assistant makeup artist and also appeared as an extra in the
last scene. View at http://www.dukecityshootout.org/dcs2010-films/random-natural-occurrence.

Juvenile Book (grade school to junior high school): McKerley, Jennifer Guess Swamp Monsters, Kid Haven Press

Marilyn Stablein’s book tour for her new book of poems,
Splitting Hard Ground (La Alameda Press), took her to
Puerto Vallarta, Mexico, the Church of Beethoven, Albuquerque, the Beat Book Shop, Boulder, Colorado, and Richard Hugo House, Seattle, Washington. She also read at the
Women Author’s Festival in Santa Fe. Her stories and poems have been accepted in Gargoyle Magazine, Mas Tequila
Review, The Rag, Kyoto Journal and Malpais Review. Images
of five of her sculptures were published in Chokecherries
and Malpais Review.

History Book – New Mexico subject: Bullis, Don Duels Gunfights & Shootouts: Wild Tales from Land of Enchantment, Rio Grande Books
Bullis, Don New Mexico’s Finest, Rio Grande Books

An established non-fiction critique group seeks additional members. We meet twice a month, every other Monday afternoon from 3:00 to 5:00. There is a three-session
trial period to determine compatibility. Interested? Email
Gail_Rubin@comcast.net.

Crafts/Hobby/How-to Book: Hickman, Kirt Revising Fiction: Making Sense of the Madness, Quillrunner Publishing

Novel – adventure or drama: Mandelbaum, Jonna-Lynn
Unpredictable Crossing, Outskirts Press
Miller, Jonathan Conflict Contract, Cool Titles
Novel – historical fiction: Norton, Hana Samek The Sixth
Surrender, Plume-Penguin
Novel – mystery/suspense: Mandelbaum, Jonna-Lynn
Unpredictable Crossing, Outskirts Press
Miller, Jonathan Conflict Contract, Cool Titles
Tessler, Margaret Deadly Triangles, Booklocker

The Tony Hillerman Writers Weekend will be held November 11-13 in Santa Fe. Presenters include Margaret
Coel, Bill O'Hanlon, Valerie Plame Wilson and Judith Van
Gieson. For more information, visit
www.wordharvest.com/conferences-and-workshops.php.

Novel – romance: Ross, Inez Sotherton Abbey: Jane Austen
Meets Santa Fe, Ashley House

Nancy Rutland, owner of Bookworks for 25 years, has sold
the store to two key staff, Wyatt Wegrzyn and Danielle Foster.

Fiction, Other: Azpadu, Dodici Living Room, Neuma Books

eBooks!
I can make your book, any book or report into an eBook.
Your own ISBN, 128 bit security,
make your book viral, capture customer info,
track sales and much more.
Let me make your dreams come true.
Don Dyer - Dyer Ink
505-453-5945
dyerink@yahoo.com

Science Fiction & Fantasy: Hickman, Kirt Venus Rain, Quillrunner Publishing

Poetry Book (individual or collection): Stablein, Marilyn
Splitting Hard Ground, La Alameda Press
Self-help Book: Hickman, Kirt Revising Fiction: Making
Sense of the Madness, Quillrunner Publishing
The winners will be announced at the Awards Banquet on
Friday, November 19, at the MCM Elegante Hotel in Albuquerque. To reserve your seats at the banquet visit
http://nmbookcoop.com/BookAwards/page138/
AwardsBanquet/AwardsBanquet.html)
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Small Magazines Pay Off Big Time
by Loretta Hall
They aren’t the big-name magazines, but trade journals and
niche-market magazines offer great opportunities for generating income and sharpening your reporting and writing
skills. A few examples of trade journals, which focus on particular businesses or professions, are Southwest Contractor,
Wines & Vines, and RV Business. Niche-market magazines,
which are not business oriented, include titles such as Backpacker Magazine, Better Nutrition, and Art & Antiques. Getting an article published in such a magazine may not be as
much of an ego trip as getting one in Smithsonian or Sunset,
but there are some compelling reasons to pursue these lowprofile markets.
The pay is good. Rates vary widely and can range from 10¢
to $2.00 per word. Rates of 40¢ to $1.00 a word are common. That means a 1,000-word article will net you $400
to $1,000. Not bad.
There’s less competition. Big-name magazines get thousands of queries each year, but trade and specialty publications may get only a handful. Editors are more likely
to give a new writer a chance, especially if that writer
presents a professional image.
You can get steady work. Do a good job for an editor, and
you’re likely to get frequent assignments. Often, the editor will contact you with an article idea, maybe even
telling you the people you should interview.
You can build a portfolio. Many low-profile magazines are
well-designed glossies, so they make attractive clips you
can use when querying other markets. Write for several
noncompeting publications in one topic area to establish
yourself as a specialist, or write for several publications
in unrelated fields to show off your versatility.
Novelists can add realism to their fiction. Let’s say one of
your characters is a tattoo artist. You will have to talk to
some tattoo artists to find out what they do and how
they talk. Turn your research into cash by profiling an
artist or two for a local publication, or prove how well
you’ve absorbed the tattoo culture by writing for a national trade magazine like Prick.
Finding relatively obscure trade journals and niche-market
magazines takes a little effort. One place to begin is Writer’s
Market or its online version, WritersMarket.com. The book
version sells for $20 from Amazon.com, and recent editions
are available at several branches of the Albuquerque Public
Library. You can subscribe to the online version for $6 a
month with no long-term commitment. Keep in mind that a
magazine is listed in these resources only if it has submitted an application. As a result, the listings include only a
fraction of the 10,000 magazines published in the United

States. Still, it is a convenient starting point. Look at both
the Trade Magazine and Consumer Magazine sections; the
algorithm for categorizing publications is clearly imperfect.
Magazine listings are usually arranged by subject categories. Before beginning to search, review your interests and
experiences—hobbies, current and former employment,
and topics you would like to learn more about. This can
help focus your initial efforts. However, as you peruse the
categories, something unexpected might catch your attention and lead you in a new direction.
Several Internet sites offer free subscriptions to trade
magazines, which are fully funded by advertising. Two examples are freetrademagazinesource.com and allyoucanread.com. Click on a subject that interests you, and scan the
publications. Fill out the application forms for magazines
that you might be interested in writing for, or that can help
you learn more about the subject area. Be honest—admit
that you have fewer than five employees, make no business
decisions in the areas represented by their advertisers, and
your primary business activity is “other.” You will probably
still get a free subscription.
To find still more trade magazines and special-topic publications, enter <“your topic” magazine> into your favorite
search engine (e.g., Google or Yahoo).
When you find an interesting publication, go to its website.
Look for Writers Guidelines or Submissions. These might
appear clearly on the top or bottom of the home page, or
they might be cleverly hidden. You might try clicking on
About Us or Contact Us. Clicking on an Advertise link will
usually take you to a media kit and/or editorial calendar.
The media kit gives you insight into the magazine’s mission
and the demographics of its readers. The editorial calendar
shows you what topics they plan to cover in upcoming
months, which can help you formulate a relevant query.
Many of these magazines put the current issue and some
back issues on their websites. Read several issues to get a
feel for the style and content. If you can’t find writers guidelines, compare the names of the feature article writers with
names listed on the masthead; several writers not listed as
staff persons implies that the publication uses freelancers.
If the magazine publishes bios at the end of the feature articles, you can get an idea of the qualifications of the freelancers they use.
Now, get out there and submit something!
Loretta Hall has four nonfiction books in print, including Underground Buildings: More than Meets the Eye. She also writes magazine articles and teaches classes about writing and self-promotion.
Her forthcoming book is tentatively titled Out of This World in 80
Years: New Mexico’s Role in the Development of Space Travel.
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Winning Ugly
by Jonathan Miller
"Winning isn't everything. It's the only thing." Vince
Lombardi had said that about football. Did that apply to writing as well? I had three books published and sold several
thousand copies, but more than anything else in the world, I
wanted to win the SouthWest Writers contest. I had lectured
to them before on "How to sell books at a book signing" and I
was scared that that was all I was -- a salesman rather than a
writer. More than anything I wanted to prove I had real literary talent. I decided I would enter some unpublished material in the contest -- in the novel, the screenplay, the nonfiction short story and the best non-fiction book categories.
Vince, I was doing it for you.
Like training camp, I had to choose my best players and
weed out the bad ones. My new novel La Bajada was a nobrainer. The opening was the best three pages of my life.
Some major agents had loved it, my existing publisher had
said he would publish it. If it won, I would be able to get an
advance this time and some real marketing behind me.
I found an old screenplay in my trunk. I had a good short non
-fiction story and then the kicker, for best non-fiction book, I
would take the best four published stories and string them
together.
Then I received a bright yellow flag. A few days before the
contest deadline I was told that no entry could contain something that had already been published. To make it worse, a
non-fiction book could not be a random collection of short
stories. I had to check my unpublished material. Unfortunately, if anything was good, it had already been in the game.
I had to look pretty far down the bench. I came up with a sort
of "Arabian Nights on Acid." I decided on the unlikely title of
Legal Lap Dances.
When the day came to mail in the entries, I kept telling myself, that Legal Lap Dances was just number four on the
depth chart, the back-up to the back-up to the back-up. The
other three would have victory well in hand. At the crowded
post office, I hesitated. My contest entry fees had already
exceeded 100 dollars. Did I really need to enter all four?
The next three months of waiting for the results felt like an
endless local TV commercial during a review of an official's
call. My whole life lay in the balance. A few months later, it
was “Game On.” I received two thick manila envelopes from
SouthWest Writers.
I opened the envelope with the critique of the novel first.
Ouch! I got sacked! The judges utterly hated the first three
pages and said I should omit them. Next, they said that the
main character that was based on me was not sympathetic,
not at all. I had always prided myself on being sympathetic.
They then piled on with suggestion after suggestion, each
drawing blood. I had to limp off the field.

I made myself sit on the bench for a few more plays before I
caught my breath enough to open the second envelope. It
was the critique of the screenplay. I should have stayed on
the bench. This judge would have been found guilty of unnecessary roughness. Again, the "me" character was not
sympathetic. The judge hated the script's concept. The judge
hated the execution. The judge hated the plot. Despite my
Masters degree in Film, the judge even suggested that I take
an "Intro to Screenwriting” class. That hurt. There was a
section regarding "marketability" and the judge marked it as
"none."
I didn't have time to heal overnight. I still ached the next afternoon when I received my critique of the short non-fiction
piece. At first I was pleasantly surprised. The comments
were "excellent, excellent etc..." but I still didn't place. Even
the good comments were not enough to take away the sting
from the bad comments the day before. It was too little too
late.
I still had one more chance. One more chance for the Immaculate Reception, or whatever you wanted to call it. Yeah,
right. I couldn't see "Judges Gone Wild" over Legal Lap
Dances. NFL players might like lap dances, but I'm pretty
sure that the prim and proper SouthWest Writers did not.
There was a rain delay for a few days. Nothing came in the
mail. I couldn't help but think of the "mercy rule" of little
league. Was my entry so bad the judges didn't even want to
critique it?
Finally, just when I had given up hope, I received a thin envelope from SouthWest Writers. Back when I had applied to
colleges, I had always dreaded thin envelopes. I ripped open
the envelope to find a blank page. I had to turn it over to find
the notification that Legal Lap Dances had made the final
three in best non-fiction. I guessed I'd place third. I would
have to go to the banquet to find out.
When I received e-mails about confirming for the Awards
Lunch, I told them I'd think about it. In light of the novel getting rejected, and me lacking the ability to do some contract
negotiations with my publisher, money was still a little tight.
I had spent too much on my book tour of scenic Amarillo and
Lubbock and didn't want to bounce a check. It would be bad
form.
After much prodding by some SouthWest Writers, and receiving a much belated payment from a signing at Borders, I
went to the lunch after all. The people at my table were
nominated in screenplay and best short non-fiction. I didn't
want to tell them that they had beaten me out. The short
story writer had actually come down from somewhere near
Green Bay, Wisconsin. The screen writer told me about her
screenplay. I had to admit that it did indeed sound much better than mine.
Continued on page 12
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For Whom Do You Write?
by Patricia Fry
What’s harder than producing an article or a book on your
own? Writing it to someone else’s specifications. And the
fact is that, if you want to write for publication, you must
write for someone else.
If you are working with an editor, agent or publisher on a
book, they will pretty much direct the project. If you are
working on an article for publication, you really must meet
the standards and requirements of a magazine editor. So,
again, you are writing to satisfy someone else. Not what you
thought writing was about, is it?
I meet a lot of authors and freelance writers who have their
own agendas. They want to write about what they want to
write about and that’s it. And that’s okay. If your expertise
is in the area of childhood behavior issues, antique cars or
baking as an art, for example, then you want to write on
this topic. But you still must match the right piece with the
right publication. In order to get your article published, you
will have to adhere to a particular magazine’s/ezine’s
guidelines or follow an editor’s instructions.
What if you’re writing a book? Certainly, you can design it
exactly as you want. Right? Well, yes, to a point. Think
about it, you’ll still have critiques. Even if you decide to
publish the book yourself, you should avoid viewing it as
your own private, do-with-it-what-you-choose project. Oh
no, you may not have an editor or a publisher telling you
what to do, but there is a group of people you should consider with every word you write. The entire time you are
writing your book, you need to be thinking about your audience.

If you want to produce a successful product, your first and
foremost responsibility should not be writing what makes
you happy as much as it should be pleasing your audience—
your readers.
 Choose a subject and an angle for your nonfiction book
that is needed/desired.
 When you aren’t sure what direction to take your manuscript, think about your audience.
 Anytime you feel stumped, defer to your audience—
what would they want? How can you reach them? How
can you best help them? What do they need from you
that you can provide?
 Consider your audience when self-editing and working
on revisions. Is the writing clear? Is it in a logical order?
It is your responsibility as a writer to bring your readers
what they crave in the way of information, guidance and/or
entertainment in a pleasing and clear way. And you can only
do this if you know your audience and if you keep them in
mind as you write.
Today, when you sit down to write a portion of your fiction
or nonfiction book or as you begin to work on your article or
short story, bring to mind your audience.
For nonfiction, imagine members of your audience reading
your book. How do you think it comes across to them? Will
they understand what you are presenting? Is it clear? Is this
the type of information they want/need? Are you responding to all of their questions? Can you back up your
continued on page 12

What if you could live forever by moving heaven and Earth?
...but heaven and Earth suddenly moved by themselves!
Private investigator Jack Vane is forced into a mythic journey by murder. Half-crazed, he is trapped by discovery of ancient secrets, vengeance—and a chance to save the world. Follow Jack through a labyrinth of doom-confronting situations, shadow-governments, the menace of a world overlord, and a climactic battle with an ancient
Power—deep into the most terrible secret ever not known.
“Makes Indiana Jones look like child's play…action, love,
magic, secrets, good and evil, and flat out outrageousness. Every
surprise is topped by an even bigger, more unexpected explosion. Had me going right up to the end. ~Jenny Nathans, Book Jeffrey Avalon Friedberg
Review.”
http://lostancientknowledge.com
a1.detective@gmail.com
Available at Amazon.com, and elsewhere online, or order at any bookstore.
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Winning Ugly continued from page 10

Write continued from page 11

In the program, I looked at the names of the other entries.
One was called Healing of the Heart and the other was
something like The River that Binds the Heart. They both
sounded so. . .so heart-felt.

statements with credible research or expert quotes? Is
your material organized in such a way that it is easy to follow?

Both of the people at my table won, so I figured that there
was no way that we could do a sweep. Then the announcer
finally called my category. He read the other two first. It
took a second for it to click before he announced my name.

For fiction, is your story believable? Does it flow naturally?
Do your characters come across as real? Will readers find it
easy to relate to your story and your characters? Is the direction of your story unpredictable? Is the writing fresh
and reader-friendly?

I had won. I had a strange expression, like a lineman that
had picked up the fumble and headed forward. I dodged
invisible tackles on the way. I kept waiting for a flag, for
them to call it back. There was nothing. I had won it clean.
Touchdown!

There’s certainly a lot to think about when you decide to
write something for publication. And the mistake many authors make is that they ignore the needs/desires of their
audience while they are planning and writing their books.

Vince Lombardi was wrong. In writing, winning doesn't
mean much. I couldn't help but think that the winner in my
category the last year had only sold about thirty copies of
her book. My novel that they hated would probably outsell
Legal Lap Dances, which they loved. No, winning isn't everything. But it is something.

Before you continue with your current project, evaluate
your purpose for writing what you are writing and your
reasons for writing it. Determine whether or not you are
addressing your audience’s needs. If you decide that you
are, indeed, writing for yourself, this is a good opportunity
to shift gears and start going down the right path toward
success.

Jonathan Miller wrote this essay about the 2009 SouthWest Writers annual contest. His most recent novel, Conflict Contract, is a
finalist for the New Mexico Book Awards.

Patricia Fry is the author of 31 books including The Right Way to
Write, Publish and Sell Your Book. She is the Executive Director of
SPAWN (Small Publishers, Artists and Writers Network)
www.spawn.org. Visit her websites: www.matiljiapress.com. and
www.patriciafry.com.

