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Blogging Your Way to Success - Part 2 
How to Build an Audience for Your Blog  

 15 Tactics 

In part one of this two-part article, we looked at the 
reasons to launch a blog – how it helps your writing 

career. While the practice of writing blogs is inherently 
valuable – all writing teaches you how to write – the 
true goal of blogging is to create a reading audience. 

More on Page 3! 

 

Deriving Greatness from Other Works 

By Sheri Burr 

The musical “Hamilton” exemplifies the value of 

creating from other people’s works. Ron Cher-

now published his 818-page biography of 

“Alexander Hamilton” in 2004 to acclaim. It be-

came a National Book Critics Circle Award Fi-

nalist and an American Library Association No-

table Book of the Year.   (Page 6!) 

 

Pre-Announcement - P.  2 

The Secrets to Getting Published:  

A Novel Conference 
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The President’s Corner   by Sarah H. Baker 

SouthWest Sage Advertising Rates 
Worldwide Internet Circulation 

The SWW website receives thousands of page  
requests every month. 

 

Business card size: $20     
 1/4 page, vertical: $40    

 1/3 page, horizontal: $50 
1/2 page horizontal $75 

15% discount for 3 mos.          20% discount for 6 mos. 
 

Deadline: 15th of each month for the following month.  
Payment due with camera-ready ad copy in .jpg format. 

Be back soon! 

   Sarah is recovering nicely but still very tired.   In the meantime, Rob Spiegel has 

picked up the reins and is keeping the board and the SWW programs going with his 

usual finesse.    

   Reminder to all our writers - what we do is out of love and yet we sometimes drive 

ourselves so hard that self-made deadlines stress us to the max.  Slow down, love 

yourself,  and give your soul  and body time to heal.  

   We love you Sarah, get well! 

Do You Have a Published Book? 

The SouthWest Writers Website scrolls member 

book covers across the Home page.  If you’d like us 

to add yours to the group, feel free to send it to 

swwsage@swcp.com.  No more than one book cov-

er per author.  Can be updated as  your next book 

comes out.   Send a small picture file .jpg no more 

than 140dpi.  The book covers will be a bit larger 

than icon sized. Webmaster reserves the right to 

edit to fit.  

Coming on Saturday October 28! 

The Secrets to Getting Published: A Novel Conference 

Here’s a day-long program that is designed to walk you through all the stages of writing your novel and getting it published. This 

same set of steps applies to memoir or creative non-fiction – any book that tells a story. 

We will present this roadmap to building a novel in six sessions: 

What’s your story? This looks at the process of finding the story you want to tell. How do you determine if this is the right 

story for you? 

The plot that sells. This session show you how to outline a plot that builds interest and tension from beginning to end. 

Character and dialog. Learn how to introduce your characters and get reader buy-in through authentic and gripping dialog. 

The place as character. Setting is critical. Tony Hillerman knew this, as did the writers of Breaking Bad where Albuquerque 

itself became a character.  

Revision as polish. Ok, you have your story, your plot and character and your setting. Now let’s rewrite and revise to perfec-

tion. 

Finding a publisher. Should you go agent or straight to an editor? Here’s the step-by-step process of grabbing the interest of 

the publishing world. 

 

Sign up forms and more information will be forthcoming in the September Sage and Online by Sept. 1st.  
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Annual Membership in  
SouthWest Writers 

Individual: $70  

($65 renewal if paid two months in advance)  
Student:  $25   

Requires proof of student status 

Outside U.S.: $75,  

Lifetime Membership: $750    Download the 
Sage from www.southwestwriters.com 

 

Blogging Part Two 

Blogging Your Way to SuccessBlogging Your Way to Success  

By Rob Spiegel, SWW VP        . 

 

How to Build an Audience for Your Blog  

15 Tactics 

In part one of this two-part article, we looked at the rea-
sons to launch a blog – how it helps your writing career. 

While the practice of writing blogs is inherently  valua-
ble – all writing teaches you how to write – the true goal 
of blogging is to create a reading audience. 

Here are 15 tactics you can use to build a reading audi-
ence. I’ve tried every one, and each one contributes to 
growing your readership. To succeed in driving an audi-
ence that continually grows, you have to do most – if not 
all – of these efforts. Some are simply a matter of focus-
ing your writing. Others take a commitment of time. 

Create content with a known audience in mind. 
Whether you blog about fly fishing, needlepoint, or 
growing peppers, pick a subject that matches your pas-
sion, one that has plenty of readers actively seeking in-
formation or shared experience. 

Participate in communities where potential readers 
already gather. Creating a reading community from 
scratch is time-consuming and may ultimately prove 
fruitless. Choose a subject for your blog that already has 
an existing community of bloggers and websites. Visit 
those, read those blogs, and interact with your fellow 
enthusiasts. 

Use social media to share your posts. Not everyone 
you know will be aware that you’re writing a blog, but 
they might check out your blog if you post it on Face-
book or Twitter. Blogging platforms make it easy to 
share posts on social media. It’s just a matter of indicat-
ing on your blogging platform what social media to 
share your posts on. Once you’ve set it up, your posts 
will appear automatically on your social media. I re-

ceived a huge bump in readers when a friend of mine 
started sharing my posts on his Facebook page – he had 
3,000 friends. 

Pay attention to your metrics and analytics. Make 
your blog more reader friendly by paying attention to 
what your readers like and what they don’t care for. 
What posts are getting the most likes and comments? 
What posts are getting re-blogged? Pay attention to your 
metrics and you’ll see patterns that will help you create 
posts that get attention. 

Add graphics to each post. Readers want to see some-
thing besides words. Use some imagination to match 
images with your writing. When you find an image, 
make sure you give credit to the source of the image. 

Reference your own posts and the posts of others. If 
you cover a subject in depth, you’ll find that it’s handy 
to include links to earlier posts. This is not only helpful 
to your reader, it also gets your reader more deeply in-
volved in your blog. Include links to related posts by 
other bloggers and you’ll further expand your network. 

Interact with other bloggers by liking, following, and 
commenting. One of the surest ways to create a commu-
nity or readers is to read and comment on related blogs. 
There are three ways you can interact with fellow blog-
gers: by liking their posts, by “following” or subscribing 

to their blog, and by commenting on individual posts. 
Once you begin to like, follow, and comment on other 
blogs, they’ll start to like, follow, and comment on your 
blog. 

Commit to a posting frequency. Posting once every 
couple weeks is not sufficient if you want to build a 
readership. I started out posting once a week. That didn’t 
seem to be quite enough, so I shifted to twice a week. 
Once ratcheted up to three times a week, it was easier to 
build readership. That doesn’t mean you need to write a 
full post each time. You can re-blog posts from other 
writers, or you can write a couple of sentences pointing 
to a cool site or blog you found. 

Guest posts and re-blogs. You can ask fellow bloggers 
to write a guest post on your blog. Plus, most blogging 
platforms make it easy to re-blog a post on your subject. 
My readership started to increase noticeably when other 
bloggers started to re-blog some of my posts.  

Put your blogging address in your email signature. 
Add a link to your blog in your email signature. You’ll 
get clicks. People are curious. A certain percentage of 
those clickers will become regular readers. 
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Send your successes and announcements 
to be posted on the  

SouthWest Writers Website 
swwsage@swcp.com. 

Place Your Ad Here 
Advertise your writing-related  

products and services. 

Business Card Size only $20.00 
1/4 page, vertical: $40 - 1/3 page, horizontal: $50 

15% discount for 3 months/20% discount for 6 months 

Blog Part Two - Tactics  (Cont) 

 

Make sure your blog address appears every time you 
comment online. When commenting on the blogs of others, 
include your blog link. Blogging platforms do this automati-
cally, but that doesn’t happen if you comment on an article 
on a website. So include your blog link manually with your 
comments. 

Make a list of post ideas. Avoid the dreary problem of 
“what am I going to write about today?” I made a list of 20 
post ideas. Every time I use one of the ideas, I add a new 
one. That way I am never stumped for a topic. That also 
means I’m never using my weakest idea. 

Aggregate the best blogs and best posts with a best-of in 
your niche. One simple and effective post – especially 
when you’ve run out of cool ideas – is to post a list of great 
posts on your subject. Readers love “best-of” link collec-
tions. 

Put your blog address in your profiles and content. Eve-
ry time you write a profile for yourself, every time you 
write an article, make sure you end with a blurb about your 
blog that includes a link. 

Don’t give up. In the words of Winston Churchill, “Never, 
never, never, never give up.” Most bloggers give up before 

their readership has a chance to grow. It takes time. In the 
first three or four months, my readership grew slowly. I 
would get a few dozen readers at best. A year later, hun-
dreds of readers were clicking on each post. 

 

 

  Rob Spiegel is an award-
winning journalist employed 
as a senior editor at Design 
News, an international trade 
magazine. He began blog-
ging in 1998. He has blogged 
for a half-dozen national 
magazines over the years. He 
currently blogs for Design 
News as well as writing a 
personal blog on spirituality. 
He teaches blogging through 
the Osher program at UNM 
Continuing Education.  

Check out Rob’s Blog:  https://robspiegel.me/ 

The Secrets to Getting Published:  

                     SWW Novel Conference 

Coming October 28th  

See Page 2 for more information! 

WITH NANOWRIMO JUST AROUND THE 

CORNER, BE SURE TO STAY TUNED FOR 

MORE INFORMATION ON THIS TIMELY 

AND EXCITING CONFERENCE! 

https://robspiegel.me/
https://robspiegel.me/
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We Want Your Opinion! 

 

   Your Board of Directors needs your advice and opinions about  the direction we need to go to give  our members 

what they need to succeed.  A lot of effort is put into keeping SWW moving forward - and we want to spend our ener-

gy wisely. 

   Several members have indicated they would like to have SWW shirts with the logo embossed and/or possibly other 

items showing our pride in being members of SWW.  What do you think of this?   

What other items would you like to see offered to members?______________________________________ 

Please send this information to Rose at swwsage@swcp.com. 

Please turn this into the registration table at the next SWW meeting you attend, or copy the above and email to swws-

age@swcp.com.  

 

Letter to the Editor 

TEACHING AN OLD WRITER NEW TRICKS:  

COMMENTS ON THE EDITING FICTION WORKSHOP 

Monday July 3 was my deadline to begin editing the final draft of my second Cookie Baker mystery and I 
felt Kirt Hickman's Editing Fiction Workshop after last Saturday's regular SWW meeting would be a great 
way to kick start my brain into editing mode. However I did not realize I would also learn so much! 

One would suspect a charter member of SWW, who's been around since the very first meeting, to have nearly 
gained a PhD in writing from authors such as Tony Hillerman, Norman Zollinger, Parris Afton Bonds, Jude 
Deveraux, LaVryle Spenser, Gary Provost, Lawrence Block, etc. and to know everything about editing. Yet 
even with my experience as a former literary agent and small publisher, I was blown away with Kirk's unique 
insight into editing. 

Just one example out of many, I had never heard of “filtering words” like saw, watched, etc. creating a dis-
tance between the main character and the reader. Yet the minute, Kirt explained the concept, a light blub 
went off above my head. I had spent the last 6 months as a training exercise editing published books to find 
mistakes which I wanted to weed out of my final draft. During Kirt’s workshop, I realized how many times 
those published books I'd critiqued had the very problems he pointed out. Yet the publishing house editors 
had not caught them and all of which either slowed down the pace or lowered the tension in these well-
known authors' novels. 

Yes, we all know published books wind up at the bookstores or on Amazon full of mistakes. However if 
one's goal in writing fiction is to present the reader with a top notch experience, obviously the writer must 
continually grow and learn. 

Thank you, Kirt and SWW, for yet another awesome program! 

Kay “Happy” Shaw aka Joanna Blalock 
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The Writing Life: Deriving Greatness from Other Works 

 

 

 

 

 

 

 

By Sherri Burr 

The Writing Life: Deriving Greatness from Oth-

er Works 

by Sherri Burr 

The musical “Hamilton” exemplifies the value of 

creating from other people’s works. Ron Chernow pub-

lished his 818-page biography of “Alexander Hamil-

ton” in 2004 to acclaim. It became a National Book 

Critics Circle Award Finalist and an American Li-

brary Association Notable Book of the Year. Lin-

Manuel Miranda read the book and created a rap sum-

mary in 2009, which he premiered at the White House 

in the presence of President Barack Obama. The song 

“Alexander Hamilton” became the opening number for 

a ground-breaking musical that received eleven 2016 

Tony Awards for the Broadway production, including 

Best Musical, the 2016 Grammy Award for Best Musi-

cal Theater Album, the 2016 Pulitzer Prize for Drama, 

and a MacArthur Genius Award for Miranda.  

Reading the book and seeing the musical leaves 

you to marvel at the acumen of Chernow and the bril-

liance of Miranda. The latter took the former’s sub-

stantial chapters and turned them into musical mira-

cles. A three-minute song in the second act called 

“Hurricane” was forged from a twelve-page chapter of 

the same name.  All “Hamilton” songs educate about 

the founding fathers’ lives as actors don brightly col-

ored costumes to rap poetry to musical notes. For ex-

ample, Aaron Burr’s love for his daughter moves us 

with the tenderness of “Dear Theodosia.”  

Neither Chernow nor Miranda shy away from de-

picting controversial aspects of the individuals who 

fought the American Revolution. Indeed, these men 

and women are humanized. The relationship between 

Aaron Burr and Alexander Hamilton is famous for the 

way it ended, but it began with Hamilton seeking 

Burr’s advice.  

Some of the third Vice-President’s helpful tips, 

like the admonishment to the hyperactive Hamilton 

“to talk less, smile more,” were often ignored. Over 

the course of Hamilton’s short life, many individu-

als, including Jefferson and Madison, thought about 

or sought to duel him. Ironically, Burr intervened to 

save Hamilton from one impending duel by resolv-

ing the conflict.  

In the PBS documentary, “Hamilton’s Ameri-

ca,” Leslie Odom Jr., who won the Best Actor Tony 

for his portrayal of Aaron Burr, laments that histo-

ry has judged him by his “worst act on [his] worst 

day.” As such, Odom reminds, “anyone of us can be 

painted as a villain.” 

 Miranda’s musical transforms the experience 

of learning about history. In copyright parlance, he 

fashioned a derivative work from Chernow’s copy-

righted book. Miranda appropriately contracted 

with Chernow to use his work as the basis for the 

musical and credits him in the playbill with 

“Inspired by the book Alexander Hamilton by Ron 

Chernow.”   

When using someone else’s work to produce 

something different, contracting for a license en-

sures less grief. The original copyright holder gets 

acknowledged and compensated.  

Problems arise when individuals use another’s 

work without recognizing the original source or 

compensating him or her. The subsequent creator 

can be charged with plagiarism and subjected to 

consequences. Purloining other creative works can 

result in students receiving an “F” on a paper or in a 

class, professors suffering professional embarrass-

ment or demotions, authors’ books being withdrawn 

from the market, and public officials being forced to 

resign.   
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Help Support SouthWest Writers 
SWW receives a commission on books 
ordered via this link to Amazon. 

SWW Balance Sheet In some instances, the Copyright Act permits 

using other people’s works without seeking permis-

sion or paying compensation. The Fair Use provisions 

require an examination of four factors: (1) the pur-

pose and character of the use, whether educational or 

commercial; (2) the nature of the original, whether 

creative or factual; (3) the substantiality of the use, 

what percentage of the original was taken; and (4) 

whether the use harms the market for the original. 

Applying the factors to “Hamilton,” the purpose 

and character of Miranda’s use of Chernow’s book 

was imaginative and commercial. The original book 

uses the techniques of narrative nonfiction, and is 

both creative and factual. The musical borrows 

words, scenes, chapter titles and the heart of the 

book’s story, and thus the taking was substantial. 

Rather than causing financial harm to the original 

work, however, the musical enhanced the value be-

cause the publicity turned it into a New York Times 

bestseller. Nevertheless, the musical made over a bil-

lion dollars and the original creator deserved to share 

in its inspired riches. Indeed, the musical is a trans-

formative work, which in some circumstances may 

qualify the use as fair. In this instance, Miranda cor-

rectly contracted to license his use of Chernow’s 

work. The musical also derived elements of various 

songs from previous works, and gave credit on the 

CD covers. 

    While the book educates about American history, 

the musical’s rap format reaches a new generation. I 

sat next to a 10-year-old who had memorized the en-

tire show and mouthed the lyrics as they were sung. 

That speaks volumes for the musical and book’s po-

tential long-term impact. 

 

Sherri Burr, a Princeton University and Yale Law School 

graduate, is an award-winning author of over twenty-

books and a professor of law at the University of New 

Mexico School of Law. Her book “A Short and Happy 

Guide to Financial Well-being” won an Arizona-New 

Mexico Book Award for best business/finance book.    

www.sherriburr.com  

June 30, 2017 
     

ASSETS 
Current Assets:    

 Checking Account 
 $      
19,566  

 
Savings Ac-
count  

                 
26  

 Certificates of Deposit 
          
15,535  

 Petty Cash  
               
220  

Total Current 
Assets   

 $      
35,348  

     

Other Current Assets:   

 

Prepaid Ex-
pense  

 $         
1,191  

     

Total Assets   

 $      
36,538  

     

     

LIABILITIES & EQUITY 

Current Liabili-    

 Accrued Taxes Payable 
 $            
423  

 Deferred Revenue 
            
1,715  

Total Current Liabilities  
 $         
2,138  

     

Equity:     

 

Unrestricted Retained 
Earnings 

 $      
34,512  

 
Current Year Net In-
come(Loss) 

              
(112) 

Total Equity   

 $      
36,538  

http://www.amazon.com/?ie=UTF8&*Version*=1&*entries*=0&link_code=hom&tag=southwestwriters
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We Want Your Opinion! 

 

   Your Board of Directors needs your advice and opinions about  the direction we need to go to give  

our members what they need to succeed.  A lot of effort is put into keeping SWW moving forward - and we want to 

spend our energy wisely. 

    Help us determine the value  of our actions and give us your take on how best to proceed by filling in this survey and 

turning it into the board at the next meeting, or copy the page and email it to swwsage@swcp.com. 

Approximately how many meetings do you attend per year?      Saturday morning________    Tuesday eve__________ 

What parts of the meetings do you enjoy? (Check all that apply) 

___Successes/Announcements   _____Food     _____Speakers    _____raffle    _____Powerpoint       

Do you read the Sage?     Yes      No 

If the Sage was printed, would you pay annually for a subscription?      Yes    No 

How often do you go to the website monthly?  _______    

Have you created a page on the website for yourself and your writing?       Yes      No 

Have you gone to YouTube to see the recordings made of SWW speakers?    Yes          No 

Do you like the meeting space?   Yes   No    Comments:_______________________________________ 

__________________________________________________________________________ 

Thinking about the meetings you’ve attended, what speaker(s) or topics were memorable enough that you 

can name them here and did you enjoy them? 

___________________________________       ____________________________________ 

__________________________________         ____________________________________ 

___________________________________       ____________________________________ 

What Genres do you write in?  Check all that apply.    If not below add here:_________________________________ 

_____Mystery    ______Adventure         _____SciFi              _____Romance        _____Erotic        _____How To 

_____Detective      ______Humor               _____Poetry            _____Historical Fiction      ____Historical Non-Fiction 

_____Children       ______Young Adult     ______Self Help    ______Spiritual      ______Religious      

 

Do you write, or want to write: 

_______Short Stories     ______Articles      ______Essays     ________Novels   _____Other:    

 

What else would you like to see offered by SWW?:_____________________________________________________ 

Please turn this into the registration table at the next SWW meeting you attend, or copy the above and e-mail to swws-

age@swcp.com.  
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The Storyteller’s Anthology   
is available to order 
in paperback on Am-
azon. A great addi-
tion to any library, it 
exemplifies the di-
versity of talent we 
bring to the literary 
world. Please consid-
er leaving a positive 
comment on the Re-
view page with a 5-
star rating to en-
hance salability of 
this excellent exam-
ple of  outstanding 
authorship by mem-

bers of SouthWest Writers!    

SWW Board  

Executive Committee Candidates  

Four People have volunteered to serve on the 

SWW Board Executive Committee for FY2018.   

The election is held during the Saturday meeting 

in October.  Other person’s wishing to volunteer 

for an Executive Committee position should con-

tact the SWW office or one of the current board 

members listed on the last page.    

Executive Board members must have served on 

the Board of  Directors for at least one year  in 

order to be eligible.  Others wishing to serve in a 

General board member capacity should contact 

the current President or Vice President .   

The Candidates are: 

President:  Sarah Baker 

Vice President:  Rob Spiegel 

Treasurer: Kent Langsteiner 

Secretary:  Kimberly Rose 

Biographies and messages from each candidate 

can be viewed online at:  

http://www.southwestwriters.com/meet-the-

candidates  

The SouthWest Writers and the City of Albuquerque's 
Urban Enhancement Trust Fund have teamed up to write 
a one-of-its-kind book on the history of the KiMo Thea-
tre for its 90th Anniversary Celebration this Fall. If you 
have an unpublished KiMo story or an old (before 2000) 
photograph(s) taken inside or outside the theatre or you 
would like submit a new photo of the outside of the The-
atre for consideration for the book’s cover, please be in 
touch with Jacqueline Murray Loring at 
jmljake@capecod.net Deadline for stories or photos is 
July 28, 2017.  

  

 

 

 

 

 

mailto:jmljake@capecod.net
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Upcoming SWW  

Workshop 

 
All workshops listed here take place after the Saturday meetings 

from 12:30pm—2:30pm.  More information is available on the 

SWW website.  

 
♦◊♦◊♦ 

Saturday, August 5th 

 

HOW TO MAKE  

CHARACTERS COME ALIVE! 

Presented by Jodi Thomas 

 

 

More details on these workshops is available on the SWW website: 
www.southwestwriters.com 

Speakers and Topics for Upcoming SWW Meetings 
 

Saturday, August 5, 10:00am-Noon 

 Jodi Thomas    Secrets of a Successful Writer 

 

Tuesday, August 15, 7pm-9pm 

 Christina Squire    “And then the Murders Began” 

 

Saturday Sept 2 10am-noon 

 Kimberly Little    Topic TBD 

 

Saturday, Oct 7 10am-noon 

 Betsy James     Thought Experiments:   Science Fiction, Fantasy, 
& the Secret Life of          Your Brain 

 

 

More information available on the SWW website:  
www.southwestwriters.com 

 

http://www.southwestwriters.com/events/meetings/#1
http://www.southwestwriters.com/events/meetings/#1
http://www.southwestwriters.com/events/meetings/#1
http://www.southwestwriters.com/events/meetings/#1
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Workshop and Class Refund Policy 

Full refund if cancellation is received more than 7 
days before class. From one week out to 24 hours be-
fore class, participant is entitled to select another 
class. Inside of 24 hours, participant receives no re-
fund for the class. For multi-session classes, if you 
miss a class, you receive no refund. We pay our in-
structors based on how many students enroll, so you 
are part of that roll count if you don’t cancel as de-
tailed above. 

An experienced critiquer, picked from a panel of professional writers and editors, will be matched with your  
genre and will critique your manuscript for a reasonable price below the usual market rate.  

The SWW Critique Service accepts all genres, including: 
 
 
 
 
 
 
 
 
 
 

SWW critiquers follow genre-specific guidelines. But feel free to include specific questions you want answered and 
any points you want the critique to focus on (such as point of view, plot structure, etc.). Go to SouthWestWriters.com 
for guidelines and information on submitting your manuscript to our critique service. 

SouthWest Writers Critique Service 

 Query letters 

 Synopses 

 Articles 

 Essays 

 Nonfiction books 

 Book proposals 

 Short Stories 

 Mainstream/literary fiction 

 Genre fiction 

 Children’s 

 Middle-grade 

 Young Adult 

 Screenplays/stageplays 

 Poetry 

Cost 

$15 - Poetry of no more than 3 pages 

$15 -  Query letter of no more than 3 pages 

$25 -  Synopsis of up to 3 pages 
   - additional pages are $3.50/page 

$35 -  Minimum charge for up to 10 double-spaced  
   manuscript pages 
   - additional pages are $3.50/page 

 

You Can Write for SouthWest Sage 

Want to add a byline to your portfolio? We welcome 
submissions focusing on all aspects of researching, 
writing, and publishing any genre. See past issues of 
SouthWest Sage for the types of articles we publish.  

Payment is in bylines and clips. Deadline is the 15th of 
the month prior to the next issue. Article lengths from 
300-1000 words. Submissions may be edited for accu-
racy, readability and length.  

Please send all submissions as either standard text in 
an email or in a Word document with Times New Ro-
man or Calibri font in  12pt. size.  Do not get fancy with 
formatting or fonts—the more difficult it is for me to 
set it into the newsletter, the less likely I am to print it.  

 Send questions or submissions to Rose Kern, South-
West Sage Editor, swwsage@swcp.com. 

LIVE CANON (VIRTUAL) POETRY 
TREASURE HUNT 

Fit more poetry into your summer.... (or 
sign up a friend as a summer gift...) 

    This August, we will, once again, be running the 
Live Canon (virtual) poetry treasure hunt.  

   So wherever you are... lounging on a deckchair by 
the pool, stuck in the office, or juggling the brood... 
you can inject more poetry into your August.   

   Each day in August you get sent an email. It intro-
duces you to the work of a particular poet. There are 
some poems to read, links to a more extensive selec-
tion, and links to audio recordings and videos.  You 
are then asked to find the answer to a clue some-
where in the work of the poet.  At the end of the 
month, you need all the answers to find the final so-
lution to the hunt.  

   You can take part from anywhere, as long as you 
can get online - and if you get behind, you can catch 
up at your leisure. Its £15 - and the proceeds go to 
workshops we run in schools and libraries for young 
people (if you'd like to find out more about those, 
just drop us an email) 

So... if you'd like a bit more poetry in your summer 
(or to get deeply competitive with your book-loving 
friends), please sign up here: 

https://www.eventbrite.co.uk/e/2017-summer-
poetry-treasure-hunt-tickets-34354067942/amp 

http://t.ymlp184.com/wqmaiaebmbbanaemjarawqhb/click.php
http://t.ymlp184.com/wqmaiaebmbbanaemjarawqhb/click.php
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SWW is on YOUTUBE! 

Enjoy SWW Meetings Anytime, Anywhere with Our YouTube Channel! 
Have you ever missed a SouthWest Writers meeting you wanted to attend? Do you ever wish you could go 

back and listen to your favorite speaker again? Are you a devoted member who just can’t make it to Albuquer-
que twice a month?  

If you’ve said yes to any of the above, you’ll be happy to hear that we now record our meetings and put 
them on YouTube for you to enjoy—for free! 

All you need is internet access. Your first step will be to get to the YouTube 
homepage (www.youtube.com). Once you’re there, go to the search box at the 
top and type in “SouthWest Writers.” You’ll get a page with search results, 
some of which will be recordings of past meetings, and one of which will be 
the channel itself. The channel will have the SWW pen logo.  

Click on that, and you’ll get to the SouthWest Writers YouTube homepage.  

World-Building:   
Science Fiction, Fantasy, and Worlds on the Bias 
 
Presented by Betsy James 

6-Week Writing Challenge 

In the dark of the year, it’s time to make the invisible visible, the incredible credible. Fan-
tasy and science fiction—the “what-if?” genres, known collectively as “speculative fic-
tion”—are worlds built by and for those parts of ourselves for which reality feels too lim-
ited. Come learn the basics of designing believable fictional worlds! Entertaining, profes-
sional sessions will get you thinking, critiquing, and working like a writer. In 6 weekly as-
signments of 1000 words or less you’ll explore quirks and craft, learn respectful peer cri-

tique, and develop writerly camaraderie with an assortment of fellow visionaries—who may become your 
support system, because you’ll also learn how to conduct your own critique group. 

 Register early! Class limited to 10 students. 

SWW Members: $240 ● Osher Members: $250   Non-members: $290 

Tuesdays, 5:45 pm – 7:45 pm  — October 24, 31, and November 7, 14, 24, 28 
Location: SWW Office Conference Room 3200 Carlisle NE, Suite 114, Albuquerque, NM 87110 

Register online at SouthWestWriters.com, 

by phone (505-830-6034), or at any SWW meeting. 

Betsy James is the author and illustrator of 17 books for adults and children. Among oth-

er honors, her books have been named: Locus Magazine Recommended Reading 2016, 

New York Public Library Best Book for Teens, Voices of Youth Advocates Best Book, 

Junior Library Guild Selection, Canadian Children’s Book Center Best Book, Interna-

tional Reading Association Children’s Choice, and Tiptree Award Honor Book. She 

teaches speculative fiction in UNM’s Honors College and leads workshops nationally 

and internationally. She lives in the North Valley.  Visit her at http://

www.listeningatthegate.com.    Her most recent fantasy, Roadsouls, is available from Ama-

zon and/or http://www.aqueductpress.com 
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Winners will be announced at the 2017 Albuquerque Museum Author Festival at 3:00 p.m. on November 11. Win-

ning entries will be read by the respective authors at this awards ceremony NOTE: Participants in the author fes-

tival are not eligible to enter the writing contest. 

 

Submission Guidelines – Fiction and Non-Fiction 
Submit the first four pages (1,000 words max, double-spaced) of an unpublished work or a work in progress. 

Must be written in English. 

Limit one submission per category per person. 

Cover page includes the Title of the Piece, Your Name, Email Address, Mailing Address, & Phone number where you 

can be reached. All other pages should be Numbered and include the Title only. 

Submission Deadline: August 31, 2017 

Email Submission(s) to abqauthorfest@gmail.com. Use Subject line Abq Author Fest Writing Contest 

For more information email: abqauthorfest@gmail.com 

 

ALBUQUERQUE MUSEUM 

2000 Mountain Road NW Albuquerque, NM 87104 

 
 

2017 Writing Contests 
We are looking for your best unpublished works of Fiction and Non-Fiction. Submit a piece you are currently working 

on or polish a finished piece. The contests are open to all New Mexico residents. 

David Morrell Prize for Fiction 
Winner of the Fiction Prize Receives: 

Lunch and conversation with a well- known, local, award winning, published fiction author 

Signed copy of the author’s latest book 

 

Lesley Poling-Kempes Prize for Non-Fiction 
Winner of the Non-Fiction Prize Receives: 

Lunch and conversation with a well- known, local, award winning, published non-fiction author 

mailto:abqauthorfest@gmail.com
mailto:abqauthorfest@gmail.com
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SouthWest Sage 

Published monthly by the Board of Directors of SouthWest Writers, a nonprofit, tax-exempt 501

(c)(3) organization. 

2017  Board of Directors 

 
President: Sarah H. Baker                sbaker46@comcast.net 
 
Vice President: Rob Spiegel             robspiegel@comcast.net 
 
Treasurer: Kent Langsteiner    swwtreasurer@gmail.com 
 
Secretary: Jim Tritten        jimtritten@comcast.net 
 
Website/Sage Rose Marie Kern        swwsage@swcp.com 
 
Social Media: Kimberly Rose          swwpublicrelations@gmail.com   
 
Office Manager: Larry Greenly     swwriters@juno.com 
 
Publicity: Robert Staub                   bronxbeachclub@yahoo.com 
 
Joanne Bodin                                     jsbodin@msn.com 
 
Don DeNoon                                           abqpoet@gmail.com 
 
Sam Moorman                                       sammoorman@ekit.com 
 
Dennis Kastendiek                            dwjkas@yahoo.com 
 
Zackery Wheeler 

SWW Office: 
3200 Carlisle Blvd NE, Suite 114   

Albuquerque, NM 87110 
phone: (505) 830-6034    e 

-mail: SWWriters@juno.com 
website: www.southwestwriters.com 

Articles are copyright © 2017 by author. Facts, 
views and opinions expressed are those of the 

authors and do not necessarily reflect the view-
points or opinions of SouthWest Writers. SWW 
does not necessarily endorse the advertisers. 

 

SouthWest Writers 
Monthly Meetings 

are held at 
New Life Presbyterian Church 

5540 Eubank NE 
Albuquerque, NM 87111 

For more information, call the SWW of-
fice at 505-830-6034. 

To register for classes and workshops: 
sign up at SWW meetings or register 
online at www.southwestwriters.com 

 

Member meetings are held on the 1st Satur-
day of the month from 10am to noon, and on 
the 3rd Tuesday of the month from 7 to 9pm.  
There are nearly 350 members, all of whom 
are encouraged to come together in celebra-
tion of the art of writing. At each meeting, 
many members announce their recent suc-
cesses and have an opportunity to network 
with other writers.   Most meetings feature 
prominent speakers  who bring their exper-
tise in the arts of writing, publication, edit-
ing, and many other topics of interest to 
those in the profession.   
 Frequently after the Saturday meeting, an 
additional workshop session is held to pro-
vide members with training in a variety of 
areas.  

  

mailto:sbaker46@comcast.net
mailto:robspiegel@comcast.net
mailto:swwtreasurer@gmail.com
mailto:jimtritten%40comcast.net
mailto:swwsage@swcp.com
mailto:swwpublicrelations@gmail.com
mailto:swwriters@juno.com
mailto:bronxbeachclub@yahoo.com
mailto:jsbodin@msn.com
mailto:abqpoet@gmail.com
mailto:sammoorman@ekit.com
mailto:dwjkas@yahoo.com

