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The Voice of SouthWest Writers

SouthWest Sage

SouthWest Writers is exploring 
the possibilities and feasibility of cre-
ating its own podcasts beginning in 
the near, post-COVID, future. To help 
in this, the organization is adopting 
a team approach and asking for any 
interested members (with or without 
experience) to step forward.

Let us know if you are interested 
in any aspect of production (we are 
currently looking into ways to ob-
tain free, hands-on experience for 
the team), publicity, or if you would 
like to be interviewed or to interview 

our guests. If you have any topics you 
think might be interesting for our au-
dience here in New Mexico and be-
yond, we need those ideas as well.

We will 
hold two 
Zoom plan-
ning sessions 
for this initia-
tive—March 
1 and March 
15. If you in-
dicate your 
interest with an e-mail, you will be 
given the times, and log-in informa-
tion for these upcoming meetings.

By forming a team, we hope to 
share the workload and intrude as 
little as possible on members’ writing 
time. Our goal is to provide at least 
one and possibly two programs for 

dissemination on social media each 
month, with full operation beginning 
in early 2022. We will create new ma-
terial as well as utilize interviews and 

SWW speak-
ers/presenta-
tions from re-
cent years that 
are already 
recorded.

T h i s 
promises to 
be an exciting 

new way to present SouthWest Writ-
ers to the larger online community, 
attract new members, and publicize 
the talents and work of our current 
members.

Please consider becoming a part 
of this effort. No experience required, 
only enthusiasm!

Join the Team Exploring This 
Exciting New Avenue for SWW

podcast@swwriters.com

Robert Kidera will be coordinating 
efforts and, in the months ahead, will 
form a “podcast team.” If you think you 
might be interested in this initiative, 
please drop a note to:

It’s been said that tough times can bring about the most positive evolutions. 

That’s certainly true of SouthWest Writers and the Covid pandemic. The organization 
has had to adapt, and now that it’s all moving forward, the adaptations may prove 
more beneficial than anyone could have imagined. Besides the success of meetings, 
workshops and classes hosted via Zoom, our newly established Collegium Committee 
has already booked the entire year with incredible speakers and instructors. But there’s 
more. As you’ll see below, Robert Kidera is heading up a group to find what it would 
take for SWW to start its own podcast series, and Robert Speake is on the verge of launching the much-anticipated 
program to facilitate the establishment of critique groups. SWW is THE place to connect, change and grow!

The finish line is in sight for the 
new SouthWest Writers Cri-
tique Group Guidance Program, 
which will be presented for board ap-
proval March 9. If all goes as planned, 
it should be ready to launch March 
15.  It might be a soft launch because 
we’ve got to identify all the open, ex-
isting critique groups before we’re 

ready to refer members to them.  That 
could take a week or two. If you want 
to start a new critique group, the cri-
tique group portal at SouthWestWrit-
ers.com has been completely rede-
signed and will go live on launch day.  
It will be THE place to go for all the 
information you’ll need to decide if a 

by Robert Speake
Critique Group Coordinator critique group is for you and how to 

join, form, or operate one.  Kudos to 
my program development and man-
agement team Patricia Walkow, Mar-
cia Rosen, and David Corwell!  Gay-
le Lauradunn also made invaluable 
contributions to the program.  I’ll be 
your initial contact for the program, 
but it will be a team effort after that.

Critique Group news continues on page 16
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SouthWest Sage
Published monthly by the Board of Directors of 

SouthWest Writers,  
a nonprofit, tax exempt 501 (c) (3) organization.

Articles and stories are copyrighted by the author. Send-
ing them to the Sage implies that the Sage has permission 
to print. Facts, views and opinions expressed are those of 
the authors and do not necessarily reflect the viewpoints 
or opinions of the SouthWest Writers organization. SWW 
does not necessarily endorse the advertisers. 

I saw it in the SAGE!
The Sage Writing Challenge

What’s Inside?

by Kirt Hickman
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While putting this issue of 
the SAGE “to bed” I found 
myself awestruck by a realization of the 
level of dedication this group inspires. 

It all started with Sarah Baker. I’d asked her, at the 
last minute, to contribute an article with bullet points 
defining a Romance story (page 7). She complied in re-
cord time, no questions asked. Then, I discovered that 
the guidelines I’d given her weren’t quite in line with 
what I’d been asked to provide for SAGE readers. I was 
reluctant to go back to Sarah and ask her to rewrite her 
article because of my mistake. Instead, I tracked down 
some Internet info, tacked it on to what she’d written, 
and divided proper credit between Sarah’s section and 
that of the Internet blogger. Luckily, I decided to send 
it to Sarah for review. On the spot, and in the kindest 
possible way, she offered to rewrite her article to line up 
with what was wanted. All of this writing and rewriting 
took Sarah’s time. Time from her other project. Time 
from her life. 

Sarah’s willingness to give and keep giving to SWW got 
me looking at the rest of the SAGE pages and noticing the 
astounding level of commitment that’s exhibited. 

With that in mind, I encourage you to also look at 
this SAGE through the lens of the time spent by individ-
ual members to make SWW happen: programs, classes, 
speakers, meetings, Zoom, organizational tasks, and on 
and on... Cases in point:

• Robert Kidera has leapt into the idea of recording 
SWW podcasts. Now, he’s setting up multiple meet-
ings and supervising a large committee to look into 
the possibilities (page 1). 

• Robert Speake took on the much-demanded work 
of opening channels for members to find suitable cri-
tique groups. That job  also entails managing a com-
mittee of members whose ideas may not always mesh 
as well as navigating the difficult logistics that have 
kept this idea of critique groups on the back burner 
for years (pages 1 and 16). 

• Dan Wetmore stepped up to run this year’s writing 
contest with a mission to ensure a fair contest that 
provides quality feedback to entrants. His committee 
has met many times each month since November. 
To make sure that judges are all on the same page 
Dan planned, implemented, and ran three addition-
al meetings to train every single person who even 
thought about being a judge. And, it’s only now that 
the hard work of actually running the contest begins 
(page 19).  

Last Note
by Ed Johnson

Is It ROMANCE?     A Short Guide to Understanding the Genre
by Sarah H. Baker

New Postage Stamp to Honor Ursula K. Le Guin

PODCASTS: 
    Two Experts Explain the Why and the How
 Cornelia Gamlem and Marcia Rosen

The 
Writing 
Life 13 Ageless Preparation

by Sherri L. Burr

Dialogue Compression, 
the Key to Realistic Dialogue

Jennifer Simpson Remembered

Critique Group Guidance Program: 
Scheduled To Launch March 15
by Robert Speake and Marcia Rosen
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President’s Corner

Rose

SouthWest Writers members, “Writers Helping Writers,” are still meeting the first Saturday and the 
third Tuesday of each month. Meetings are online via Zoom and continue to include information, 

education and networking opportunities for writers. Visitors are welcome.
Information needed to join Zoom meetings is found on the SWW website: southwestwriters.com

So much has CHANGED.  
So much has STAYED THE SAME!

ATTEND SouthWest Writers MEETINGS ONLINE
YOUR SOUTHWEST WRITERS FRIENDS AND CONTACTS ARE STILL HERE!

plugging along for SWW, some of them—like Sarah Baker 
and president Rose Kern—for decades? I don’t have the 
answers, but if you scroll to page 20 you can read the 
names of the SWW Board of Directors and give them 
a nod of thanks. While you’re there, also consider the 
dozens of volunteers and committee members who are 
helping to shepherd SWW into new areas of growth, 
achievement,  and understanding. This dedication, at 
least from my experience, is a rare and awe-inspiring gift. 

WHAT’S INSIDE, from previous page

Kathy Louise Schuit -Editor

Besides those people whose work is visible, there are 
dozens of volunteers who hammer away like elves in 
the night. They find quality speakers by making phone 
calls and even calling in favors, they send out notices to 
media outlets, they work through financial difficulties, 
they write grants, they learn to Zoom, they handle or-
ganizational emergencies, they mourn the passing of a 
member who’d become a friend... 

Where do these people come from? What keeps them 
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I spent this early afternoon  in my 
garden. I know it is still winter, but 
the warm sun countered the 50 degree temperatures.  
Nothing was blooming, of course, nor would I want it 
to since the nights still go below freezing.  

Nonetheless, there I was digging a trench along 
the west garden wall.  
Once dug I put in some 
compostables from my 
kitchen, several buck-
ets of manure cour-
tesy of the neighbor’s 
horse, and some wood 
chips before setting a 
lot of purple iris roots 
in place and covering 
with dirt. The lovely 
purple flowers won’t 

Little by Little, 
Bit by Bit

bloom for months yet, but before I even began digging 
I had thought about how I wanted it to look and all the 
elements it would need to become lush and healthy.

Becoming a successful writer is like that.  Throwing 
words on paper haphazardly may feel good, but that 
is only the beginning—like digging the trench. A truly 
successful story requires you to think about all the ele-
ments involved in getting from where it begins all the 
way to publication. The story itself is the root of the 
process, but it does not become something you can be 
proud of until you’ve revised and revised and edited, 
formatted and molded it into the verdant, exciting tale 

you know it can be.    
Don’t settle for bland, and 

don’t bet that casting seeds in 
the face of publishers is go-
ing to do anything but make 
them wonder if you know 
what you’re doing.   Even if 
you have brilliant ideas, to be 
successful you need to shovel 
a lot of compost.

http://southwestwriters.com


The Sage Writing 
Challenge

MARCH

The SouthWest SAGE newsletter is the professional 
publication of SouthWest Writers. Submissions focusing 
on all aspects of research, writing, and publishing in any 
genre are welcome. To familiarize yourself with the types 
of articles published in the SouthWest SAGE, read past is-
sues at southwestwriters.com.

Here are four ways you may be included:
• Write an article for the SAGE related to the craft of 

writing, getting published, etc.
• Enter stories, poems, or articles inspired by the 

monthly writing challenge announced in each 
SAGE.

• Send in a short story/poem/essay of your own—on 
any topic (inclusion in the SAGE is subject to the 
discretion of the editor).

• Enter artwork/photographs related to writing in 
general or accompanying your stories. 

SouthWest SAGE

Send questions or submissions to:
Kathy Schuit
SouthWest SAGE Editor
sage@swwriters.com

• Payment is in bylines and clips. 
• Deadline is the 15th of the month prior to the next 

issue. 
• Standard article lengths are from 300-800 words; 

certain Sage Challenges may set more specific word 
count requirements (see the Challenge description 
box, left). Submissions may be edited for accuracy, 
readability and length. Submissions must be tasteful; 
free from profanity, explicit sex or violence, political 
commentary, etc. 

• Send all submissions as either standard text in an 
email or in a Word document in 12 pt. size. Sin-
gle spaced. Do not get fancy with formatting or 
fonts. To ensure proper author credit, your name 
or pen name must appear within the document 
you submit. Submissions with no name will not 
be considered.

• Polish your work. Submissions should be profes-
sional in appearance and quality of writing, fully 
edited and ready for publication. 

• Accompanying art/photographs are appreciated 
but proper attribution and permission is required.

• Inclusion in the SAGE is subject to the discretion 
of the editor. 

SAGE CHALLENGE 
AND ARTICLE SUBMISSION 

GUIDELINES

In 800 words or less weave a tale 
that includes someone who 
receives an unexpected gift.

Read, understand and follow the guidelines for submis-
sion, above right. Submissions that do not comply with 
the guidelines will not be considered.

L
The March Challenge was to tell a story about one 
night on the job as the opening act for a famous 
rock band. 

Jimmy Baca, drumsticks in hand, paces the arena’s 
spare backstage room—heavy gray door on one side, 
red curtain on the other. Jimmy’s skinny, with long 
black hair, and a prominent nose. 

Tap, tap on the back of a folding chair. 
Bassist Billy Baker stretches his hefty frame on a 

leather couch, his bald head perched on the arm rest. 
Tap, tap on the table accommodating a tub of 

Coors. 
“You talk to him today?” Jimmy asks.
Tap, tap on the tub, on the beer bottles.
“He’ll be here. Has he ever missed?”

Last Note
by Ed Johnson

Tap, tap on the bald head.
“Hey! Knock it off.”
The door swings open. Jonah Baca trudges in, acous-

tic guitar in hand, electric guitar slung over his shoul-
der. He’s got Jimmy’s nose and thin frame, but trim 
black hair. Jimmy frowns at his sullen older brother.

“Where you been?” Jimmy asks. “You missed 
sound check.”

Jonah sets his guitars down and plops onto the 
folding chair.

“Sorry. I’m so tired.”
“Tired? You oughta quit that stupid job if you’re that 

tired. Insurance adjuster? What kinda work is that?”
“I got home and Molly ’s somehow chipped a 

tooth on the playground, and Sally ’s crying cuz she’s 
so far behind in math. I can’t take it, Jimmy. I’m 
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done. Tonight’s it.”
“This again?”
“I’m telling you, I’m done.”
“Monica still on you? She put you up to this?”
“Naw, man. That’s just it. She doesn’t seem to care 

when I’m out late anymore. Doesn’t care if I show up at 
all. It’s no way to live. Miserable here, miserable there. 
This is my last show.”

“You hearing this, Billy?”
“I hear.”
“We got to go through this again.”
“He’s right,” Billy says and he struggles to his feet. 

“I’m out, too.”
“What? Are you freakin’ kiddin’ me?”
“Sorry, Jimmy,” Billy says.
“You’re really quitting?” Jimmy asks.
“Yeah, I mean if Jonah’s gone, there’s no point. He’s 

our singer, our lead guitar. He writes our songs.”
“We can write our own songs.”
“Naw,” Billy says. “I’m tired, too. It’s been a while 

coming. You just couldn’t hear it.”
“We’ve had a good run, Jimmy,” Jonah says. “Nearly 

twenty years.”
“Twenty years of Jonah and the Whales,” Jimmy says. 

“And this is how it ends?  Jonah quits cuz he’s tired and one 
of the Whales swims off cuz he sees no point. What hap-
pens to me? Huh? I’m a beached Whale now?” 

“You’ll be OK,” Jonah says. “Bands always need a 
good drummer. You’ll be somebody’s Ringo.”

“Another band? I’m not joining another band. This 
is my band.”

“We’ve run our course,” Jonah says. “When we start-
ed, did you ever think we’d be opening for Crazy Horse?”

“Aw, Jonah, you can’t just walk. Not after what we’ve 

been through.”
“We did have some times,” Jonah says.
“Got that right.”
“Remember the crowd at the Garden?”
“And those cheerleaders at Chapel Hill?” Jimmy says. 

“And Hays, Kansas. Remember? Strip poker with those 
girls.”

“And Houston,” Billy says. “Remember that old van 
breaking down in the middle of rush-hour traffic?”

“That’s what you remember?” Jimmy asks. “What’s 
the matter with you?”

Billy retreats to the corner. Jonah picks up his acous-
tic guitar and strums.

“Aw, Jonah,” Jimmy says. “You can’t give this up. No 
way you’re giving this up.”

Jonah’s fingers can’t find a song, and the guitar goes 
silent. “It’s no good, Jimmy,” he says.

Jimmy plops on the couch, nervously tapping his 
drumsticks on his thighs. “I can’t believe this. Half-hour 
before a show. The last show?”

“We’ve been off a while now, Jimmy. Billy’s right. You 
haven’t been listening. Truth is, I can’t write no more. 
Got no more rhymes. I haven’t believed a word I’ve writ-
ten in probably five years.”

Beyond the room stirs the ripple of the crowd. The 
stage manager pokes his head through the curtain.

“You boys ready?”
Jonah rises, both guitars in hand. “C’mon, what say 

we rock ’em one more time? Let’s leave ’em with one long 
echo to remember us.” 

Now Jimmy’s alone, slumped on the couch, with-
out expression. His hands are still, his sticks quiet. He 
doesn’t move. For a long time, he does not move.

 

Smile!  Help SWW When You Shop on Amazon!
Many people shop on amazon for books, movies and so much more.  Amazon donates a percentage of all its sales 

to non-profit organizations around the world.  You can choose what organization receives the donation generated 
by your purchase, and SouthWest Writers could use your help.

To enroll in the program go to www.smile.amazon.com.  They will step you through the process.  The starting 
screen will ask you to select your charity. 

1. Pick Your Charity:     Type in SouthWest Writers Workshop.   A list of organizations will pop up, click on 
the one based in Albuquerque.

2. Once you’ve confirmed your charity, you can browse and buy as usual.
3. Remember every time you go to purchase something, you must type smile.amazon.com into the URL. Once 

that is done you can shop as usual.
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Information needed 
to join this live, Zoom 
meeting is available on 
the SWW website: 
southwestwriters.com
You may also contact 
the meetings coordi-
nator at:
 info@swwriters.com, 
Or call (505) 830-6034  
Monday - Thursday 
9 a.m. - noon. 

Saturday, March 6 FREE ROMANCE WORKSHOPS Start

Saturday, March 6 at 10 a.m.  Zoom MEETING

Susan Elizabeth Phillips is a #1 New York Times, Publisher’s Weekly, and USA Today best-
selling author, whose books are published in over 30 languages. She is best known for her 15 
novels in the Chicago Stars and Wynette, Texas, series as well as her many standalone novels. 
Ms. Phillips is the creator of the 
sports romance and the recipient 
of Romance Writers of America’s 
Lifetime Achievement Award. She 
lives in the Chicago suburbs and 
Carlsbad, California. 
Visit her website:
SusanElizabethPhillips.com.

with Susan Elizabeth Phillips
THE WRITING LIFE: Craft, Characters, Creativity, and Career

Jeffe Kennedy, award-winning author of fantasy romance, as well as poetry, non-fic-
tion, and short fiction. She has won the prestigious RITA® Award, is on the board of Sci-
ence Fiction and Fantasy Writers of America, and is a member of LERA. jeffekennedy.com

Robin Perini, bestselling and award-winning author of romantic suspense, and mem-
ber of LERA. www.robinperini.com

Tamra Baumann, bestselling and award-winning author of light-hearted contemporary 
romance and cozy mystery, and president of LERA. 
www.tamrabaumann.com

Sarah Storme/Lydia Parks, award-winning author of romance, erotica, and mystery, 
and on the board of SWW.  www.SarahHanberryBaker.com

Romance in March
March is SWW’s month of Romance. Workshops are 
FREE for members of SouthWest Writers and Land of 
Enchantment Romance Authors (LERA), and $20 for 
all others. Attend one or all of these workshops led by 
published romance authors including:

March   6 — Romance Genres and Subgenres: 
  Understanding Reader Expectations

March 13 — Writing Great Love Scenes: 
For Romance and Other Genres

March 20 — Plotting a Romance
March 27 — Finding Romance Publishers and Agents

Practical tips for finding your voice, crafting books readers will want to read, and managing a career.
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To RegisTeR 

Call the SWW office (505-
830-6034, Monday–Thurs-
day, 9 a.m.–noon) or visit  
the SWW website: South-
Westwriters.com

For SWW members, the 
Zoom invitation link and 
password will be emailed 
once membership is verified. 
For all others, the Zoom invi-
tation link and the password 
will be emailed to those 
who purchase this work-
shop. Please contact the 
class/workshop coordinator 
at info@SWWriters.com for 
more information.

http://southwestwriters.com
mailto:programs%40swwriters.com?subject=
http://SusanElizabethPhillips.com
http://jeffekennedy.com
http://www.robinperini.com
www.tamrabaumann.com
www.SarahHanberryBaker.com
http://southwestwriters.com
http://southwestwriters.com
mailto:info@swwriters.com


Is it ROMANCE? A Short Guide to Understanding the Genre

In 2016, romance novels made up 23 percent of the over-
all U.S. fiction market, outsold only by “General Fiction.” 
According to the Romance Writers of America®, romance 
novels must have two basic elements: 1) a central love sto-
ry, and 2) an emotionally satisfying and optimistic end-
ing. Definitions of these elements, from their website at 
rwa.org, are as follows:

• “A Central Love Story: The main plot centers 
around individuals falling in love and struggling 
to make the relationship work. A writer can in-
clude as many subplots as he/she wants as long as 
the love story is the main focus of the novel.

• “An Emotionally Satisfying and Optimistic 
Ending: In a romance, the lovers who risk and 
struggle for each other and their relationship are 
rewarded with emotional justice and uncondi-
tional love.”  

Romance novels may have any tone or style, be set in 
any place or time, and have varying levels of sensuality 
ranging from sweet (no love scenes described) to ex-
tremely spicy (explicit love scenes). This variation can 
be seen across the many subgenres that include histor-
ical, contemporary, erotic, paranormal, romance with 
spiritual elements, romantic suspense, and young adult. 
Formats for romance include the shorter “series” or 
“category” novels such as those generally published by 
Harlequin/Silhouette, and longer “single-title” novels 
produced by most major publishing houses.

Love Scenes in Romance Subgenres 

Many subgenres of romance are defined by the way love 
scenes are described, and the effect those scenes have 
on the characters. In spicy romance, love scenes may 
be described in detail, but are usually focused on the 
emotional impact of the scene. Terms are rarely overly 
explicit. Erotic romance uses explicit language to de-
scribe sex scenes, which are a major part of the story. 
However, the books must also meet the other require-
ments of a romance (see above), and sex must be tied to 
the characters and plot. Erotica is usually considered a 
different genre; sex is the focus, but there is still a sto-
ry. Lines are often blurred between erotic romance and 

by Sarah H. Baker

erotica, so much of the erotica today is published by ro-
mance publishers. Porn, on the other hand, is focused 
entirely on sex and need not have a plot. Rarely is there 
any mention of the emotional impact of sex on a char-
acter. Porn is not a subgenre of romance.

Love Scenes in Other Fiction Genres: What’s the 
Difference?

Another type of fiction to consider is fiction with ro-
mantic elements. Writers not familiar with the romance 
genre may mistake what they’re writing for romance 
when it isn’t. In romance, the growing relationship is 
the focus of the story, no matter what else is happen-
ing. If your novel is a romantic suspense, there will be 
jeopardy and risk, and perhaps a mystery to be solved, 
but these will be affected by the growing relationship 
and not the other way around. If you write mysteries 
(other than cozy mysteries) you may have love scenes 
between characters who have grown close because of 
working together, but the focus is on solving the mys-
tery. You will be trying to meet reader expectations for 
a mystery, not a romance. It’s important to understand 
that a novel with a romance in it may not necessarily be 
a romance novel.

Join Romance authors Sarah Baker,  Jeffe  Kennedy, 
Robin Perini, and Tamra Baumann for one or more of 
the March Romance Workshops offered FREE to mem-
bers every Saturday in March. 
Registration information on page 6.

Sarah H. Baker has written historical and contemporary 
romance as Sarah Storme, erotica as Lydia Parks, and 
mysteries as S. H. Baker. Her first novel was published 
in 2001, and was followed by more than twenty novels, 
dozens of novellas, several short stories, and an audio 
book written just for audio. Sarah has won awards, been 
asked to speak at conferences and writers’ events, and 
is now writing speculative fiction under her own name. 
She also teaches writing and self-publishing classes for 
OLLI through UNM Continuing Education.
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Tuesday, March 16 at 6:30 p.m. Zoom MEETING

NY Times and USA Today bestselling author Darynda Jones has won numerous awards for 
her work, including a prestigious RITA, and her books have been translated into 17 languages. 
Darynda penned the international bestselling Charley Davidson series and is currently work-
ing on several projects, most notably the Sunshine Vicram Mystery Series with St. Martin’s 
Press and the Betwixt and Between Series of paranormal women’s fiction. She lives in the Land 
of Enchantment with her husband and two sons. Visit her website at DaryndaJones.com.

with Darynda Jones
HUMOR and HEAT: How to Write Funny Without Sacrificing Sexual Tension

Information needed 
to join this live, Zoom 
meeting is available 
on the SWW website: 
southwestwriters.com

You may also contact 
the meetings coordi-
nator at:
 info@swwriters.com, 

Or call (505) 830-6034  
Monday - Thursday 
9 a.m. - noon. 

Fans of author Ursula K. Le Guin can send their snail mail 
in true sci-fi style with new US postage stamps honoring her 
impressive literary legacy. 

A stamp honoring Le Guin, who expanded the scope of 
literature through novels and short stories that increased crit-
ical and popular appreciation of science fiction and fantasy, 

“Fiction gives us empathy: it puts us inside the 
minds of other people, gives us the gifts of seeing 
the world through their eyes. Fiction is a lie that 
tells us true things, over and over.”  

-Neil Gaiman

F

will become the 33rd stamp in the USPS Literary Arts series.
 The stamp features a portrait of Le Guin based on a 2006 

photograph. The background shows a scene from her land-
mark 1969 novel The Left Hand of Darkness, in which an en-
voy from Earth named Genly Ai escapes from a prison camp 
across the wintry planet of Gethen with Estraven, a disgraced 
Gethenian politician. The artist for this stamp was Donato 
Giancola. The art director was Antonio Alcalá. The words 
“three ounce” on this stamp indicate its usage value. Like a 
Forever stamp, this stamp will always be valid for the value 
printed on it.

The stamp will be officially released later this year.
In addition to Le Guin’s literary stamp, the postal service 

announced new sets of stamps honoring tap dancing, mal-
lard ducks, Yogi Berra, Emilio Sanchez , and NASA’s dedica-
tion to sun science.

Stamps and other philatelic products are available through 
the Postal Store at usps.com/shop, by calling 800-STAMP24 
(800-782-6724), by mail through USA Philatelic, or at Post 
Office locations nationwide.
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Look Who 
JOINED SWW 

in January

We’ll Be 
Waving 

at  You
 

At The
 Next

Zoom
 Meeting

.

WAVE BACK!

Special Thanks

MAKE A DONATION!
Donations accepted at 
the SWW office, 3200 
Carlisle Blvd. NE, 
Suite 114, Albuquer-
que, NM 87110, or on-
line through the SWW 
website:
www.southwestwriters.
com (click the Dona-
tions tab and fill out 
the form to process 
your gift).

Take a Class Via Zoom

Register for this class by calling the SWW office (505-830-6034, Monday-Thursday, 9:00 am – noon), or by using 
the SouthWest Writers online registration form at SouthWestwriters.com. (Our online payment portal utilizes Pay-
Pal, but you’ll be given an option to pay by credit card without signing into PayPal.)

with Chris Eboch

Remember the magic of bedtime stories? When you write for children, you have the most appreciative audience 
in the world. But to reach that audience, you need to understand the business of writing for children, including the 
requirements for different genres, the age ranges, and markets. You also need to write fresh, dynamic stories, whether 
you’re writing rhymed picture books or middle grade mysteries or edgy teen novels.

In this hands-on class, we’ll explore the children’s book markets, discuss the 
elements of writing for kids, and brainstorm appropriate ideas. Then we’ll 
look at the essential elements of writing for children, and each participant 
will start developing a story. Expect to leave this workshop with an article 
or story in progress, and a list of ideas for future development.

Chris EboCh is the author of over 60 books, both fiction and nonfiction, for children ranging in age from very 
young readers to teenagers. Her novels for ages nine and up include The Eyes of Pharaoh, a mystery in ancient 
Egypt; The Well of Sacrifice, a Mayan adventure; and the Haunted series, which starts with The Ghost on the 
Stairs. Her writing craft books include You Can Write for Children: How to Write Great Stories, Articles, and Books 
for Kids and Teenagers, and Advanced Plotting. Learn more at https://chriseboch.com/ or her Amazon page, or 
check out her writing tips at her Write Like a Pro! blog. Chris writes romance, mystery, and suspense for adults 
under the name Kris Bock. Learn more at www.krisbock.com or visit her Amazon page.

Writing Stories Children Will Love

Dates: April 10, 17, 24, and May 1 
Time: 3 – 4:30 p.m. MT

SWW members: $60;  nonmembers: $90; 
$30 for SWW members ages 70 and up

• Darynda Jones
• Valerie Baeza
• Susan Weiss
• Lisa Glover
• Paula Worley
• Marcia Meier

to 

Elaine Montague      
For her generous donation to SouthWest Writers.
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Have you ever thought that a certain date, January 1 for example, would work better as your membership 
renewal date than the one you have now? If your answer is YES, here’s what you do: 

1. Call the SWW office (505-830-6034) and tell ReVaH you want to change your renewal date. 
2. Pay whatever portion of the total fee makes up the difference – in the case of January 1, if the 

current renewal is June, then pay $40, for the second half of the year (June-Dec.) to set your next 
renewal for January.

3. Start renewing every year on January 1!   

set your MEMBERSHIP RENEWAL for any date you chooseu
u

Upcoming SWW speakers and Workshop Presenters              
Meetings are FREE to everyone. Workshops are FREE to members; registration instructions below.

MARCH   

Saturday, March 6 
Meeting: Susan Elizabeth Phillips   
The Writing Life: Craft, Characters, Creativity, and Career

Workshops:     FREE Romance Workshop Series 
 

Tuesday, March 16 
Meeting: Darynda Jones
Humor And Heat: How To Write Funny Without 
Sacrificing Sexual Tension

APRIL
Saturday, April 3 
Meeting: David L. Robbins
The Art and Craft of the Narrative

Workshop: Pamela Nowak
Finding the Story in History

Saturday, April 17
SPECIAL MEETING: Irish Poets, “Zooming” in 
from Galway, Ireland for a LIVE panel with SWW.

Tuesday, April 20
Meeting: Raffi Andonian 
Are Your City’s Monuments Worthy?

March   6 — Romance Genres and Subgenres: 
  Understanding Reader Expectations

March 13 — Writing Great Love Scenes: 
For Romance and Other Genres

March 20 — Plotting a Romance
March 27 — Finding Romance Publishers and Agents
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To RegisTeR foR WoRkshops

Call the SWW office (505-830-6034, Monday–Thursday, 9 a.m.–noon) or 
through the SWW website: SouthWestwriters.com

For SWW members, the Zoom invitation link and password will be 
emailed once membership is verified. 
For all others, the Zoom invitation link and the password will be emailed 
to those who purchase this workshop. Please contact the class/work-
shop coordinator at info@SWWriters.com for more information.

MAY
Saturday, May 1 
Meeting: Debra Englander 
Do You Need a Book Coach?

Workshop: Rose Marie Kern 
Finding Your Niche Market

Tuesday, May 18 
Meeting: Dean Wesley Smith
Writing Into the Dark: Writing Clean, One-draft 
Stories Without an Outline
 
JUNE
Saturday, June 5  
Meeting: Sheryl Brown
Screenwriting and Short Films

Workshops: Mystery Series Every Saturday
June 5, June 12, June 19, June 26

Tuesday, June 15
Meeting: Jeffrey Candelaria
Artists, Writers and a Business Mentality

http://southwestwriters.com
mailto:info@swwriters.com


I’ve got it on good authority, from my literary agent 
among other sources, that being a guest on podcasts is a 
must to market your book. It’s the new radio interview, 
and even those are now often re-
corded then posted online. Voila, a 
podcast that you can tune into at 
any time.

Podcasters have established and 
engaged audiences, which is an ad-
vantage for authors. They know how 
to market, and your episode will be 
promoted beforehand on a number 
of social media platforms and stay archived long after 
you’ve been featured. It’s an opportunity for you to 
build credibility and visibility with the podcaster’s audi-
ence and to extend your reach. Another plus is podcast-
ers are always looking for guests. The dilemma: where 
to begin?

Identify potential podcasts by using search en-
gines. Google “podcasts for (your genre).” Other 
good search platforms are iTunes, Apple Podcasts 
and Spotify. Once you’ve found interesting ones, listen 
to them. Make sure they are a good fit for you and that 
you have something to offer the audience. This is an im-
portant step that will help you with your pitch. Most pod-
casters have websites, so be sure to visit them for more in-
formation including guidelines for submitting yourself as 
a guest. Follow their process. It shows you’ve done your 
research. 

Depending on the host’s process, your pitch should 
generally include:

• A reference to an episode(s) you’ve listened to. It 
lets the host know you’re familiar with their show.

• Your credentials (I’m an author/expert/con-
sultant/etc.).

• Three potential topics you can talk about. This 
lets the host know why you’ll be a great guest and 
how you can benefit their audience.

• Your contact information, including your website.

Directing a host to your website gives them the op-
portunity to learn more about you. Have links on your 
website to other interviews you have done along with 

Book Marketing with Podcasts
by Cornelia Gamlem
      SWW Marketing and PR Chair  Let’s face it. It ain’t easy writing a book.

First, you write the book with, hopefully, a plausible idea.
Then, there are the rewrites, edits, more rewrites, 

more edits and, much of the time, some level of concern 
about deadlines, publishers, distribution to bookstores, 
and—fingers crossed—sales.

Then what?
Wait?  I don’t think so. Not the best idea. Having 

owned a marketing/public relations firm for many 
years, I know that good marketing campaigns work.

As an author I agree that, oftentimes, writing 
the book is the easiest part; it’s what comes next 

that involves anticipation, hope, 
and serious effort to get the word 
out about our words.

There is a truth to our ambi-
tion: most authors have a story to 
tell, created from life experiences 
or imagination. Our love of words 
and how they’re put together al-
lows us to create the magic of a 
book. Our own book.

So, how do you reach your potential audience? There 
are many good ways, some not so good, and some that 
are just scams. Beware the scams! Ask seasoned writ-
ers what they recommend and what to stay away from. 
You’ll save time and money.

I have found that book signing events, some online 
promotions, publishing articles, blogging and guest 
spots on blogs are good options. All of these give you 
visibility and establish your potential reader’s awareness 
of you and your books. As an agency founder myself, 
I know authors need a strong voice promoting their 
work, for both visibility and relevance.

One fairly new and valuable book marketing ap-
proach: podcasts.

Millions of people are listening to podcasts. Online 
surveys have revealed over 70 million Americans listen 
to podcasts each month on tablets, smartphones, home 
computers and other listening devices. Online statistics 
assert that “beyond any doubt, podcasts are a potential 
goldmine for promoting your book(s).”

Here are some outstanding podcast resources for 
book authors:

PODCASTS: Two Experts Explain the Why and the How
 Podcasting for Authors

by Marcia Rosen

cont’d. on next page cont’d. on next page
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a press sheet that includes your picture, credentials, 
talking points, and suggested questions. All this adds to 
your credibility as a guest. Feel free to visit my website 
(www.bigbookofhr.com) for press sheet examples.

When hosts select guests, they often want to have 
a brief conversation ahead of time which is an oppor-
tunity to build rapport. At a minimum, expect to have 
an email exchange. You will likely be asked to provide 
a brief bio, your professional photo, an image of your 
book, and contact information including your social 
media contacts. Be prepared to supply potential ques-
tions for the host. They love to receive these since it 
makes their job easier. They may or may not interview 
you directly from your list, but the host will appreciate 
your professionalism.

Keep in mind that while you will get the opportunity 
to promote your book, a podcast is not a commercial 
for it. Podcasters are looking for guests who understand 
their audience and are willing to add value by bringing 
new and helpful information to their listeners. 

You will be amazed at the number of podcasts that are 
available. The possibilities for marketing your book or 
books are endless, and you can do it all from the comfort 
of sitting in front of your computer. Enjoy the journey!

Throughout her professional career, Cornelia Gamlem was 
always writing on some level, most often white papers and 
articles. Then in 2011, she was approached by a colleague 
to co-author The Big Book of HR. Putting their HR and busi-
ness knowledge and experience to work, a writing partner-
ship formed and a new chapter in each of their lives began. 
While still working in their respective consulting practices, 
they went on to co-author three more books for the same 
publisher, The Essential Workplace Conflict Handbook, The 
Conflict Resolution Phrase Book, and the award-winning The 
Manager’s Answer Book. Throughout this time, they began 
to slowly wade into a new genre, creative nonfiction, by col-
lecting stories of workplace antics and studying the craft of 
writing stories. In December 2020, they self-published They 

Did What? Unbelievable Tales from the 
Workplace, which is not your typical 
business book. 

• 8 Great Podcasts for Writers and Book Authors
• The Ultimate List of Podcasts for Authors
• New York Magazine articles about podcasts 

(Great resource about numerous podcasts, from 
mystery to comedy, from culture to politics and 
much more).

Following are my tips on booking an appearance as 
a podcast guest and on being a successful podcast guest.
Booking an appearance as a podcast guest:

• Be prepared.
• Know what podcast is best for you.
• Connect with podcast hosts.
• Pitch the host or booker. Tell why you believe 

their audience will find your books, and you as a 
guest, entertaining.

• Ask the host what is expected of guests.
Being a successful podcast guest:

• Be prepared.
• Provide host with information about you and 

your book prior to the podcast. (You want the 
host to create audience interest when intro-
ducing you.)

• Be able to discuss why you wrote the book, 
along with:
• What motivated, inspired and interested 

you in the story or subject.
• What type of research you did.
• Your writing process.
• Your top three favorite authors, and why.

• Sound enthusiastic and excited about being on 
the podcast.

• Never say anything negative about other authors 
or publishers.

• Tell listeners where they can purchase your book.
• Thank the host. Be gracious.

And finally, yes, I’m starting a podcast—Mystery-
LoversPodcast.com will air before the end of this year. 
I hope you’ll listen and send me your comments and 
requests.

BOOK MARKETING, from previous page PODCASTING FOR AUTHORS, from previous page

For nearly 20 years, Marcia Rosen has facilitated numerous writing programs and workshops 
at college continuing education classes, libraries, bookstores, community and senior centers, 
and organization meetings. Also for 25 years, she was an owner of a successful national mar-

keting agency. Rosen is an author of 10 books including The Senior Sleuths and Dying To Be Beautiful Mystery 
Series and The Gourmet Gangster, Mysteries and Menus (with her son Jory Rosen), published by Level Best Books. 
She is also the author of The Woman’s Business Therapist: Eliminate the MindBlocks and Roadblocks to Success and 
the award-winning My Memoir Workbook. Visit her website TheSeniorSleuths.com.
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Sherri L. Burr is the author of 
27 books, including Compli-
cated Lives: Free Blacks in 
Virginia: 1619-1865 (Caro-
lina Academic Press, 2019), 

which was nominated for the Pulit-
zer Prize in History. A graduate of 
Mount Holyoke College, Princeton 
University, and the Yale Law School, 
Burr has been a member of South-
West Writers for over 30 years. She  
currently serves as the President of 
New Mexico Press Women and on 
the Board of Trustees of the Authors 

The 
Writing 
Life 

A

by  Sherri L. Burr

I grew up playing football with my brother and his 
friends, but typically watch only one television game 
a year, the Super Bowl. Number LV, which concluded 
with a 2021 triumph for the Tampa Bay Buccaneers, 
was particularly memorable for pitting the oldest 
quarterback, Tom Brady at 43, against a 25 year-old 
up-and-comer who had led his team to victory in Number 
LIV in 2020. Before the game, the commentators were 
extolling the virtues of Patrick Mahomes as a smart 
quarterback with no flaws in his ability to execute 
his game and predicted he would win. This was 
understandable since the Kansas City Chiefs had 
beaten the Buccaneers during the regular  season, 
27-24. The Super Bowl concluded with the Bucca-
neers winning 31 points to the Chiefs’ nine. The 
commentators had failed to give 
sufficient credit to experience and 
commitment to learn, a lesson 
from which all writers can benefit. 

When Tom Brady was drafted 
as the 199th pick, and the sixth 
quarterback, in the 2000 NFL 
Draft, he was not predicted to 
become a star on the New En-
gland Patriots’ roster. Rather 
than bemoan his lowly status as 
their fourth quarterback, Brady became a seri-
ous student of the game. He studied footage of 
the Patriot’s games and those of their opponents. 
He learned to recognize defense formations pit-
ted against him. He strengthened his body with a 
work-out routine to build muscle and speed. He 
worked his way up to number two quarterback 
and then received the number one spot after the 
lead quarterback was injured. He took advantage 
of his opportunity to demonstrate how his hard work 
could benefit the team, and produced a winning season.

Despite leading the Patriots to nine Super Bowls and 
winning seven of them, the Patriots chose not to renew 
Brady’s contract in 2020 because of his age. When Brady 
transferred to the Buccaneers, the team was not predicted 
to make the playoffs. After they lost to the Kansas City 

Ageless Preparation
Chiefs by one field goal, they studied the game and 
applied those lessons to defeat them by the equivalent 
of eight field goals in the ultimate game. Mahomes’ al-
legedly superior youthful talent meant nothing when 
the opposition team gave him no time to execute plays. 
He was running from his first possession to his last. At 
the end of the game, he limped off the field. 

Brady proved age is nothing but a number. Every-
one, be it a football player or a writer, can continue to 
learn and grow. Soon after I moved to New Mexico and 
joined SouthWest Writers, I developed a friendship 
with sixty-something Sue Mann who was fond of taking 

writing classes. She took several a 
year and felt that there were always 
tips she could learn to improve her 
writing. We took one class together 
in Taos. Sue drove us up north in 
her Cadillac, which she had named 
Greybird.

One of the featured speakers 
was Tony Hillerman, who Sue had 
studied with when she returned to 
the University of New Mexico in 
her forties to earn a master’s degree. 

Hillerman, at age 
71, had just come 
out with a book 
set in Vietnam. He 
said it took a while 
to attain enough 
success with his 
Joe Leaphorn/Jim 
Chee series so that 
his publisher was 
willing to take a 
chance and let him 
write something 
different. I loved 

Finding Moon (Harper Collins, 1996).
We writers can continue to learn, and can switch 

teams, as Brady did. For us, switching genres, as Hill-
erman did, can increase creative  juices. I took up the 
mantle when I started researching Complicated Lives in 
2013 and published it in 2019. It was my most well-re-
ceived book and was nominated for the Pulitzer Prize 
in History.

Age is a number that need not limit what we can do, 
as Tom Brady, Tony Hillerman, and Sue Mann proved. 
Our best work may still be within us. We have to let it 
surface and soar.
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D by Kirt Hickman

Realistic dialogue is one of the most important things 
to achieve in your writing. It’s also one of the most dif-
ficult. When people talk, they ramble, they pause, they 
repeat themselves—they say all sorts of unnecessary 
things. Written dialogue that includes all this stuff will 
be cumbersome. Your reader won’t have the patience for 
it. The objective of dialogue is to make it more efficient 
than normal speech yet still have it sound realistic. This 
is what makes dialogue a challenge.

The single most effective thing you can do to make your 
dialogue realistic is to compress it.

Wordiness
Cut any line of dialogue down to as few words as possi-
ble. Doing so will make it seem more natural and easier 
to read. Consider the following passage, excerpted from 
a critique submission with the author’s permission. The 
viewpoint character observes this exchange between 
a young woman in a tavern and a druid who has just 
walked in. 

One of the girls suddenly stood and waved at the 
shrouded figure. “Hey, Cuddles, it’s Nancin! What 
are you doing here? Hey, this might just turn out to 
be some fun after all. We have to get together later on 
and catch up on old times. I haven’t seen you since 
that party at Sister Hillary’s Nunnery and Bawdy 
House back in ‘65. Come on up to my room when we 
get through with this rah-rah what-ever-it-is that’s 
going on here and we’ll crack a bottle or three and 
talk about old times - and more. Hot Damn, Cuddles 
is back, WHEEE!!!”

“Silence Woman! Hold your tongue. There is 

Dialogue Compression, the Key to Realistic Dialogue
serious business afoot—and many 
unanswered questions. We will 
surely talk, later, and in private . . .” 

“Okay. I can wait for you 
to finish playing those ‘serious 
business’ games that you little 
boys insist on playing. Just don’t 
forget that you and I have more 
important things to do.” The soft 
purr of the reply held the prom-
ise of interesting times ahead.

This passage can and should be 
greatly compressed. In the first 
paragraph, Nancin rambles for far 
too long. The druid, a man of some renown, would 
probably be embarrassed by Nancin’s outburst. He 
would likely stop her. The rest, I’d compress as much as 
possible without sacrificing the essential voice of each 
character:

One of the girls stood and waved at the 
shrouded figure. “Hey, Cuddles. What are you 
doing here? This might just turn out to be some 
fun after all—” 

“Silence, woman,” the druid said. “We’ll talk later.”
“Okay,” came the soft purr of her reply. “Just 

don’t forget that you and I have more important 
things to do.”

Decide for yourself which passage is more engaging. 

Compression can make dialogue more crisp and realistic 
even in less extreme cases, as in these examples (below) 
from my science fiction novel, Worlds Asunder: 

These:

• “Randy performed the preflight checks accord-
ing to protocol.”

• “Listening to you evaluate and summarize the 
options, my conclusion is that it boils down 
to air.”

• “He’ll scrutinize our systems and procedures.”
• “It’s a pretty long list, longer than I expected.”

Became:

• “Randy did the preflight checks correctly.”

• “Based on your evaluation, it boils down to air.”

• “He’ll audit everything.”
• “The list is longer than I expected.”

(continued on next page)
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Meaningless Words
Eliminate expressions that don’t carry meaning, such as:

“Well,” 
“Hey!”
“Um,”
“Aw, geez.”
“Oh my gosh.”
“Right?”

Phrases like these make dialogue sound rambley and 
unimportant. They reduce tension. These types of ex-
pressions can be useful in making each character’s 
speech distinctive, but use only one per character and 
use it sparingly. 

Sentence Fragments 
Consider the following dialogue exchange:

“Have you had lunch?”
“No, not yet.”
“Do you want to go to Stuffy’s?”
“That sounds good.”

People don’t generally speak in complete, grammatical-
ly correct sentences. Look for opportunities to use sen-
tence fragments to emulate real speech patterns:

“Had lunch?”
“Not yet.”
“Stuffy’s?”
“Sounds good.”

It not only makes your dialogue more natural, it makes 
it more crisp. It quickens the pace.

Contractions
Use contractions wherever possible. Otherwise your di-
alogue will sound clunky and mechanical:

“We will need results on this one,” Snider told 
Chase. “And we will need them fast.”

“I will do what I can.” 
“That is not good enough.”

Contractions make dialogue more natural: 

“We’ll need results on this one,” Snider told Chase. 
“And we’ll need them fast.”

“I’ll do what I can.” 
“That’s not good enough.”

Use these tips to compress your dialogue, to make it 
realistic, taut, and engaging.

Jennifer Simpson

Jennifer Simpson, 
MFA, artist, writer, 
content strategist, and 
marketing consultant, 
passed away suddenly 
and unexpectedly in De-
cember 2020. Though she was relatively new to South-
West Writers, having become a member just one year 
ago, she had built a long and brilliant legacy of writing. 
What follows has been excerpted from her obituary, 
which can be read in full at: https://talkstorypublish-
ing.com/.

 “From creative non-fiction to poetry, she believed 
in the power of stories to change the world. COO & 
Online Marketing Director of Plume, a Writer’s Com-
panion, Executive Director of Dime Stories Internation-
al, and an active community builder in Albuquerque, 
she connected people with stories that are shaping our 
world in a multitude of ways. 

“Donations to honor Jennifer’s legacy can be made 
to the Children’s Grief Center in Albuquerque where 
she was a volunteer; Stand Up to Cancer in honor of her 
sister’s twenty-year battle with cancer; Plume: a Writer’s 
Companion by becoming a Patron; or the University of 
New Mexico Fund for Indigenous Education Research 
to support opportunities for people of indigenous an-
cestry and their cultures, which she honored and advo-
cated for in ways large and small.” 

A Zoom memorial, Celebration of Jennifer, is planned 
for Sunday, March 7 at 2 p.m. The Zoom link is accessi-
ble through https://talkstorypublishing.com/.
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“But in the wake of ‘Bullet,’ all the guys 
wanted to know was, ‘How’s it doing? 
How’s it selling?’ How to tell them I 
didn’t give a flying f--k how it was doing 
in the marketplace, that what I cared 
about was how it was doing in the 
reader’s heart?” 
                     —Stephen King, Everything’s Eventual

https://talkstorypublishing.com/
https://talkstorypublishing.com/
https://talkstorypublishing.com/


Critique groups have many benefits and have proven 
to be of great value to writers seeking to improve their 
craft and for beginners to gain knowledge and support 
as they start on their writer journey.  

Pulling from their significant critique group experi-
ence, a team of SWW members has developed a new 
online writing critique group program. The mission of 
this program is to enhance the writing experience of in-
terested members of SWW as well as others throughout 
the Albuquerque area and elsewhere.

Robert Speake is the SWW Advisory Board mem-
ber who guided the program development and who will 
coordinate its implementation.  (See Robert’s article in 
the December issue of the SAGE for his thoughts on the 
importance of critique groups).

The SWW Critique Group Guidance Program will :

• Provide a greatly-enhanced Critique Group por-
tal on the SWW website, 

• Identify critique groups and a key SWW contact 
in each group,

• Assist SWW members with the startup of a new 
critique group,

• Develop profiles of SWW members interested in 
joining a critique group,

• Match SWW members with a critique group 
that’s a good fit for them,

• Provide documents and coaching to help new 
critique groups start up,

• Provide suggestions for how to critique prose 
and poetry,

• Provide guidelines and suggestions for running 
a critique group.

Critique Group Guidance Program: Scheduled To Launch March 15
by Robert Speake, Critique Group Coordinator and
Marcia Rosen, Program Management Team Media Advisor

The Critique Group Website Portal 
After the launch, the new Critique Group portal on 

the SWW website, SouthWestWriters.com, will have 
complete info about the existing critique groups that 
are open to new members, so that you can request to 
join one that’s a good fit for you.  (You may need to be 
“vetted” into the group.) 

If none of the existing groups is a fit, you can team up 
with other members to start a new one and the portal 
provides complete guidance about how to do that.  The 
written guidance will be supplemented by team coach-
ing for the critique organizers and group members.

Either way, you can soon be a member of a fine cri-
tique group that works for you.

Writing can be daunting and challenging as well as 
wonderful and full of promise and possibilities. Having 
support and input for your work, and not going it alone 
can prove to be invaluable.

• Offer support for your voice as a 
writer,

• Help you gain confidence,
• Provide positive critique of work, 
• Give you an opportunity to discuss 

your overall concepts,
• Provide insight and information 

on writing and editing,
• Improve your knowledge of mar-

keting your work,
• Continue to provide supportive 

feedback.

A Critique Group Can:

Get Your Copy Now 
• A good read
• A great gift

• A  boon to SouthWest Writers

amazon.com
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WWWinning!
Members’ Writing Successes

Photo of Albuquerque Journal article provided by Larry Kilham

Face, a memoir by Marcia Meier 
was published in January by Sad-
dle Road Press. It is about child-
hood trauma and overcoming 
adversity. Recordings of her book 
launch readings with Collected 
Works Bookstore in Santa Fe and 
Society of the Muse of the South-
West in Taos can be found on her 
website: www.marciameier.com/
books. 

Journal Reviews Larry Kilham

Marcia Meier Published
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Can you find these members, 
celebrities and celebrity-mem-
bers who attended meetings in 
1994: Paula Paul, Johnny D. 

Boggs, Sherri Burr (2x), John Candelaria, Kirt Hickman, Jeanne Shannon, Gayle Laurendunn, Peggy 
Harrington, Larry Greenly, Don Bullis, and we’re not sure, but is that Loretta Hall looking great in tie dye? 

1994
SW
W
archive

unearthed
treasures

http://www.marciameier.com/books
http://www.marciameier.com/books


OPPORTUNITIES 
FOR WRITERS

2021 NM Press Women Conference
Saturday, March 13, 1:30–3:00 p.m.
Workshop on “Finding the Story”

Workshop Description:

Whether you're writing a feature article, a short story, a novel, or a nonfiction book, no one
will be interested in reading it if it doesn't have a story. What is it really about? Two
experienced writers of fiction and nonfiction will help you learn how to find the story-before
you write, while you're writing, and even after you've written. 

Loretta Hall is a freelance writer and nonfiction book author.
She has written eight books, including two on architecture and
five on the history and future of space travel. She is a board
member of New Mexico Press Women, a Space Ambassador for
the National Space Society, and a member of the Historical
Society of New Mexico's Speakers Bureau. In 2016, she was
named Communicator of Achievement by the National
Federation of Press Women. 

Patricia Walkow is an award-winning author
of short stories, newspaper and magazine
articles. She is the author of The War Within:
the Story of Josef, a national and international
award-winning biography. She belongs to
several writers’ organizations and is a
founding member of the Corrales Writing
Group. Her work appears regularly in print
and online formats. She is both editor and
contributor to many anthologies, including the
most current: Kale is a Four-Letter Word and
New Mexico Remembers 9/11. 
    
  

       For more information: https://newmexicopresswomen.org/2021-annual-conference

Hindsight is a collection of sto-
ries about 2020, written by people 
just like you. We’re seeking non-
fiction stories from around the 
world that capture what it was 
like to wake up every day to a new 
normal — whether that meant 
navigating emergencies as a first 
responder or tying the knot over 
Zoom. We’re particularly interest-
ed in material that gets up close 
and personal with the struggles 
of 2020, rather than headlines or 
commentary on current events.
Submission fee: None
Length: Up to 2,000 words
Deadline: Rolling
Compensation: Writers whose 
work is selected for the print anthol-
ogy will receive a complimentary 
hard copy of the book, as well as a 
digital file.
To learn more, visit our website: 
www.hindsightbook2020.com 
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Writing 
Contests You 
Can Enter

NOW

• Do not include your name anywhere in your submissions.  Submis-
sions which exceed word/line count or contain author’s names will 
be automatically disqualified, with no refunds given.

• All entries must use Times New Roman 12 pt (title may be 14 
pt). Prose must be double-spaced. Poetry may be single- or dou-
ble-spaced.

Categories: 
• PROSE (Fiction or Non-Fiction)
   Animals;  Biography;  Crime/Mystery;  Fantasy/Futuristic/Sci Fi;  
Historical;  Humor; Horror/Suspense/Thriller;  Memoir;  Romance;  
Social Consciousness;  Spiritual;  Travel

• POETRY (Free Verse or Formed)
Animals;  Holidays;  Humor;  Love;  Loss;  Nature;  Social Con-
sciousness;  Spiritual

Information, rules, guidelines and the contest’s Judging Criteria are pub-
lished in full on the SouthWest Writers website:  SouthWestWriters.com. 
(Click the Contests tab)

SouthWest Writer’s 2021 Writing Contest 
First-, second-, and third-place winners will be awarded in 12 categories of 
fiction and nonfiction prose and 8 categories of poetry. The entries must be 
original, unpublished (definition of “unpublished” appears on the online 
submission page), and in English. You do not have to be a member of South-
West Writers to enter.

Entry Window: February 1, 2021 - Midnight May 31, 2021 (Mountain 
Time)
Fees: $10 per entry
Submission: Online only, via the SWW website: southwestwriters.com. 

Awards:
• First-place winners receive $50, second-place $25, and third-place 

$10. All winners will receive award certificates and have the option 
to be published in SWW’s annual contest anthology.

Submission Guidelines:
• Prose (up to 3,500 words) & Poetry (up to 250 lines). Please, no po-

litically charged material!
• Submit only as a .doc or .docx file.

The purpose of the New Mex-
ico/Arizona Book Awards is to 
uncover and honor the best in 
Arizona and New Mexico books. 
Entries will be judged by booksell-
ers, librarians, teachers, and book 
marketing experts.

Eligibility: Open to authors and 
publishers anywhere; books must 
have a direct connection to Arizona 
or New Mexico, either as subject, 
author, or publisher. Books with a 
publication date or copyright date 
since January 1, 2019 are eligible. 
Winning books in a previous New 
Mexico Book Award Program are 
not eligible for re-submission; final-
ists may be re-submitted. 

Deadline: All entries must be re-
ceived no later than Friday, April 
30, 2021. Finalists will be an-
nounced in September 2021. Win-
ners will be announced in Novem-
ber 2021.

Requirements: Rules and require-
ments detailed 
on the NM Book 
Coop Website, 
Contest page. 

Entry Fee: $50 
per entry/per 
category. 

2021 New Mexico/
Arizona Book Awards

2021 New Mexico/Arizona eBook Awards
There are two categories for eBook entries: fiction and nonfiction.  

Only eBooks in iBook or Kindle formats will be accepted. The digital 
file of the ebook must be emailed to info@NMBookCoop.com.

Eligibility, Deadline, and Requirements are similar to those for 
print (left), with a few notable differences that are explained on the 
NM Book Coop Website, Contest page. 

Entry Fee: $40 per entry for all eBooks.
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The SWW Board of Directors meets on the sec-
ond Tuesday of each month from 5:30 - 7:30 p.m. 
Meetings are conducted via Zoom.

Board of Directors
Rose Marie Kern, President
Brenda Cole, Vice President
Jennifer Black, Treasurer
Patricia Walkow, Secretary

Sarah Baker, Zoom Coordinator
Roger Floyd, Bylaws/Signage 

Cornelia Gamlem, Marketing/PR
Robert Kidera, Member At Large
Dr. Kathy Kitts, Fundraising

Jacqueline Murray Loring, Membership
Sam Moorman, Facilities Manager
Léonie Rosenstiel, Print Media
Kathy Schuit, Sage Editor
Kathy Wagoner, Website

Dan Wetmore, Writing Contest

SWW Board Meeting 
Summarized

February 2020
• Membership has now expanded outside NM due to 

the virtual Zoom platform.
• Board voted to invest in a more robust Zoom offer-

ing that accommodates greater recording capacity.
• The Board has approved a new payment structure 

for instructors who teach classes.
• The Board approved a new payment structure for 

students attending classes. It reduces the cost to the 
student. 

• Monthly Focus workshops/presentations have 
been identified.

• The Collegium continues to offer exciting programs.
• A Podcast project is underway to learn the technol-

ogy and determine how to use it.
• A Critique Group project is in the final stages of 

implementing a program to identify active critique 
groups as well as those interested in participating 
or forming critique groups. Project launch is mid-
March to early April of 2021.

• The Members-only Website Option project has 
identified content and services that might be made 
available only to members. 

• The Writing Contest is now active, and judges are 
being trained.

SWW Office:
3200 Carlisle Blvd NE, Suite 114

Albuquerque, NM 87110
phone (505) 830-6034

email: info@swwriters.com
website: www.southwestwriters.com

SW
W

20

mailto:info@swwriters.com
http://www.southwestwriters.com

