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INTERESTED?

MAKING THE MOST OF

EXTRAORDINARY

LEADERS

IS A JOB FOR

With more than 300 members,
SWW is a MIND TRUST of
valuable skills and ideas.

NOW SEEKING INNOVATORS
AND LEADERS FOR THE
NEXT ERA OF SWW HISTORY.
Nominate yourself or someone you know for a
position on the SWW Executive Committee.
Volunteer to serve on the voting Board of Directors.

Those eligible to run for Executive Committee offices must have been a
member in good standing for at least one year (two years for President)
prior to the nomination. Members who want to take a run at the office of
President or Vice President must also have served on the Board of Directors
for at least one year. Anyone aiming to become the SWW Treasurer must
additionally have an “understanding of best business practices.” (SWW By-

laws, Article XVI, Section 2, Para. H)

By request and with sufficient reason, the current board may vote to
waive certain requirements. (SWW Bylaws, Article XVI, Section 2)
Positions on the voting Board of Directors are filled by the incoming
President. These Directors may chair a specific committee (Public Relations, Membership, Classes and Workshops, Conference, Contests, Critique, Fundraising, etc.) or take on the details of a recurring task (SAGE
Newsletter, Social Media, Facilities, Scholarship, Volunteers, Website,
etc.). To have your name forwarded to the incoming President for consideration, or for more information contact Jacqueline Loring, Nominating
Committee Chair, at membership@swwriters.com.

Bullet points of the duties

•
•
•
•
•
•
•
•
•
•

•

•
•

•
•
•
•
•
•

President

The chief executive officer and official
spokesperson of SWW, who presides
over all the meetings.
Gets to appoint standing committee
chairs.
Coordinates SWW activities.
Breaks ties on votes by the Board.
Handles contracts with SWW.

Vice-President

Presides over meetings in the absence
of the President.
Schedules educational programs and
workshops.
Becomes President if that office is vacated.
Assists the President in the operation
of SWW.
Works closely with the President in
preparation for assuming that position
the following year.

Secretary

Records and files the minutes of all
meetings of the Board, the Executive
Committee, and other official organization meetings as necessary.
Furnishes a copy of the Board minutes and of the annual meeting to each
member of the Board.
Manages official correspondence as
needed.

Treasurer

Is the keeper of the SWW funds.
Chairs the budget and finance
committee.
Submits a proposed annual budget to
the Board.
Serves as the SWW liaison to any agent
hired to provide accurate written financial reports for the organization.
Supervises the collection and disbursement of funds.
Prepares and submits biannual and annual financial reports.
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GIVE TO SWW!

DEPARTMENTS

Donating to SWW can be as easy as rounding UP
your membership dues or going to the Website.
Earmark your gift for a specific purpose if you like.

President’s Corner/What’s Inside.........................3
Meetings/Workshops/Classes...............13, 14, 15
Look Who Joined ...................................................2
Contests and Opportunities............................9, 10
Board Meeting Minutes...................................... 16

Donations accepted
at the SWW office,
3200 Carlisle Blvd.
NE, Suite 114, Albuquerque, NM 87110,
or online through the
SWW website:
www.southwestwriters.
com (click the Donations tab and fill out
the form to process
your gift).

SouthWest Sage
Published monthly by the Board of Directors of
SouthWest Writers,
a nonprofit, tax exempt 501 (c) (3) organization.

Articles and stories are copyrighted by the author. Sending them to the Sage implies that the Sage has permission
to print. Facts, views and opinions expressed are those of
the authors and do not necessarily reflect the viewpoints
or opinions of the SouthWest Writers organization. SWW
does not necessarily endorse the advertisers.
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President’s

Corner

information we got, not just about the
genre, but about the experiences each
author shared concerning the editing,
publishing and marketing of their work.
That’s the secret really, anyone who
just writes for themselves might as well
keep a diary and call it good. Most of us
are in this group because we want others
to appreciate our words, and that means
we must know how to craft our work and
then put it together in the correct fashion
in order to get published, then, once it is published, we
cannot just sit back and hope someone notices that it’s
available, we have to market it.
We have a choice, write for ourselves, write for a
few others, or write something of interest to everyone.
SouthWest Writers offers insights into how authors can
be a success, but it is up to the author to do the work.
We encourage you to use all the resources we’ve built to
assist you in reaching your goals.

Greetings to our literary fellowship!
It is delightful to see how many people
have enjoyed the cross pollination of genre
education SWW has hosted this year. So far
we’ve enjoyed the expertise of successful romance authors, poets, and mystery writers
and we are hoping to round up some great scifi/fantasy specialists for October. In August
we will have some evening “fireside chats” on
Wednesdays with Mary Oishi, the Albuquerque Poet
Laureate, and several other outstanding poets—look
for information on that later in this issue.
As in all aspects of life, writers tend to focus on their
primary form of writing—which is good, needed and
necessary, but now and again we should pull back and
do something to expand our view. It enhances and
diversifies our worlds.
We are lucky to have been able to work with Croak
and Dagger last month—the mystery workshops
were a lot of fun. It’s amazing how much overall

What’s Inside?

Rose

I
in t saw i
he S t
AG
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the right people and a cooperative mindset, a great deal
can be accomplished to change, to improve, to keep in
touch with members and learn what information can
best feed their hunger for knowledge, to discover how
to get that information to them during difficult times
and to deliver it. These puzzles and problems are the
work of the board. The process of solving them as a
group can be a source of great rewards.
If you’ve previously served on the voting board in any
capacity for at least one year and have remained a member in good standing, please consider accepting a nomination from the nominating committee or nominating
yourself for an executive committee position. Members
who would like to be considered for a position on the
voting board or to receive more information, are also encouraged to let the nominating committee know they’re
interested (page 1). Members of the voting board are selected by the incoming President after the election.
If you’re looking for a meaningful way to participate
with the writing community, SouthWest Writers wants
YOU.

From the look of this SAGE you
might get the impression that elections are
looming for SWW. That’s true. This month, I partnered
with Jacqueline Loring (chair) and Linda Jaramillo, to
form the 2021 nominating committee. With strong faith
in our members, we set out to find those whose support of SouthWest Writers and dedication to the ideal of
“Writers Helping Writers” might extend to accepting a
nomination to the executive committee.
What we’ve found confirms SWW as an extraordinary group of humans! Most people we’ve talked to
have taken the time to consider the scope of the commitment and to weigh that against the potential of their
personal contribution. In most cases, the “ask” isn’t as
huge as you might think. For one thing, the offices of
President and Vice President are only one-year terms
(the President agrees to two years, but the second year
is served as Immediate Past President and a new President is elected). The others, Secretary and Treasurer,
are two-year terms. This isn’t a lot of time. But, with

Kathy

The writer is an explorer. Every step is an advance into new land.
-Ralph Waldo Emerson, journal, 2 October 1870
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BULLETIN BOARD

Logo Spruce-up!

M

In order to provide a more secure environment for our
meetings, there will now be a different Zoom link for every
meeting.  Those persons receiving weekly Elerts will have the
link available. (Members can also log in to the Members Only
portion of the website for access to the Zoom links.)
The SWW Zoom meeting links will no longer be posted
to the website for non-member access, but others wishing
to attend can contact our office via phone (505) 830-6034,
or email: info@swwriters.com to be sent an email link. The
office manager will verify that you are a member.  Non-members may attend but they will be required to give the office
manager some information.    
ALSO, please verify that your name or phone number is visible when you sign into the meeting. Unidentified individuals
will not be allowed to attend. While attending Zoom meetings be aware that all other attendees can see and hear you at
all times while you’re signed in to the meeting. Persons causing
disruptions including, but not limited to, barking dogs, ringing
phones, inappropriate camera position, eating with video on,
etc., may be silenced or removed from the meeting. Thank you
for complying with these rules—we really want to have you all
there—but we need to keep out disruptors.
Rose Marie Kern, President

RS

Changes to SWW
Zoom Meeting Procedures

WR

With entries for the 2021 SWW Writing Contest up
40 percent over 2020, including a last-minute influx of
entries, the contest committee has extended the judging
period by two weeks.
Due to the generosity of those people who agreed
to judge the contest and their willingness to assume a
much greater workload than the one they volunteered
for, contest chair Dan Westmore says we’re still on track
for announcing the top three winners in each category,
in no particular order, in the August SAGE.
“Happily, 19 of the 20 contest categories garnered
enough entries to make awards up to three deep,”
Wetmore said. “The sole exception was Biography, for
which two [awards] will be possible.”
In total, the contest received 336 entries. Once the
scores have been tabulated and the winners established,
work will begin on the 2021 Winners Anthology. The
awards ceremony and initial anthology sales will take
place at the Saturday, October 2 business meeting.

S

It’s been several months since the
SWW Board of Directors tasked its Public Relations Committee with updating,
standardizing and up-sizing the organiThe updated SWW
zation’s logo images.   And, now, they’re
logo looks quite a
ready.
bit like the original.
Driving the push for spruced-up loThe blue pen got
a makeover, the figos was the need for images in appropriery SWW is now of
ate digital sizes for the creation of a line
higher pixel qualof SWW merchandise—swag products.
ity, and the motto
“Writers Helping
Fundraising Chair Kathy Kitts says that
Writers” has been
with logos large enough to reproduce
added. This logo
clearly in print, she plans to start imwill be widely used
mediately working on logo book bags.
on print and online
media as the SWW
These should be available to members
brand mark.
for purchase in time to accommodate  
multiple copies of the 2021 SWW Writing Contest Winners Anthology.  Swag
logos were created in various colors from
a standard SWW color palette.
Along the way, the PR committee realized that SWW could use a website badge
Logos for swag
for members. So, one was created from anproducts are solid
other, well-liked logo mark. Conversation
color, no shading,
continues among
shadow, or backELPING WR
RS H
ITE
ITE
ground.
board members to
establish parameters for use of the badge,
but you can expect to see it on the SWW
MEMBER
O
website in the next month or so.
UT
CO
HW
E ST W R I T ERS.
The new logo marks are already in
use on the web, in social media and in
this issue of the SAGE.

Writing Contest Judging Underway

set your

MEMBERSHIP RENEWAL

for any date you choose

Have you ever thought that a certain date, January 1 for example, would work better as your membership renewal date than
the one you have now? If your answer is YES, here’s what you do:
1. Call the SWW office (505-830-6034) and tell
ReVaH you want to change your renewal date.
2. Pay whatever portion of the total fee makes up
the difference – in the case of January 1, if the
current renewal is June, then pay $40, for the second half of the year (June-Dec.) to set your next
renewal for January.
3. Start renewing every year on January 1!
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Smile! Help SWW When You Shop on Amazon!
Amazon donates a percentage of all its sales to non-profit organizations around the world. You can
choose what organization receives the donation generated by your purchase, and SouthWest Writers
could use your help.
To enroll in the program go to smile.amazon.com. They will step you through the process. The starting screen will ask you to select your charity.
1. Pick Your Charity: Type in SouthWest Writers Workshop. A list of organizations will pop up,
click on the one based in Albuquerque.
2. Once you’ve confirmed your charity, you can browse and buy as usual.
3. Remember every time you go to purchase something, you must type smile.amazon.com into the
URL. Once that is done you can shop as usual.
What if you forget to type “amazon smile” and put the items in your cart in regular Amazon? No
worries. Just do this. Type “smile” in the search bar:

And click on it when it comes up.

And everything in your cart is carried over. You check out like you always do. :-}
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PPassion from Beginning to End
On a walk through Elena Gallegos Open Space Trails, a friend
mentioned that she was being encouraged by her support group to
turn her blog into a book. Her idea
was to incorporate some of her husband’s memoir about his early life
into her blog about the end of his life.
She did not sound enthusiastic. I immediately stopped her and said if she
is not passionate about this project,
she will not complete the book. I encouraged her to write a chapter. Her
response, “I’m not ready to do that. I
have more research.”
Books can take a long time to research and write. Passion has to sustain the process because, without
enthusiasm, not only will a book
not be completed, it will probably
not get started.
Reading Les Payne’s book, The
Dead Are Arising: The Life of Malcolm X, exemplifies a passion project. Payne, who had first heard Malcom speak as a college student in
1963, began researching this book
in 1990. After he died in 2018, his
daughter Tamara Payne finished the
book. W.W. Norton published the
book in 2020 to critical acclaim.
Twenty-eight years indicates
commitment to the subject. Payne
was inspired to begin the project
after being introduced to two of
Malcolm’s brothers, Philbert and

familiar with the turbulent history
of the 1960s know how Malcolm
died but most of us do not know
details of his early life. A committed Payne not only interviewed all
of Malcolm’s surviving siblings, he
by
Sherri L. Burr dug through other records of his
childhood and interviewed his high
school friends. Although Malcolm
X would be later known
as abhorring race mixSherri L. Burr is the
ing, in his early years as
author of over two
Malcolm Little, he was
dozen books. Her
27th book, Complicated Lives: Free
elected class president
Blacks in Virginia: 1619-1865 (Carolina
of an all-white school.
Academic Press, 2019), was nominatHe also dated white girls
ed for the Pulitzer Prize in History. A
graduate of Mount Holyoke College,
and women throughout
Princeton University, and the Yale Law
his teens and into early
School, Burr has been a member of
adulthood. After he told
SouthWest Writers for over 30 years.
She currently serves as the President
his high school teacher
of New Mexico Press Women and on
that he wanted to become
the Board of Trustees of the Authors
a lawyer, the teacher disGuild.
couraged Malcolm and
recommended that he
Wilfred Little, who shared details
become a carpenter.
of Malcolm’s childhood. The book
As Payne writes, “The implosion
begins with his pregnant mother
of his dream to become a lawyer siLouise Little standing up to the Ku
lently nagged at him. For Malcolm,
Klux Klan. Wilfred Little was five
Lansing, Michigan held out prospects
years old at the time and watched
only for a stint as a Negro waiter, likely
the encounter from a window. The
at a country club, or ‘some other meKlan sought Rev. Earl Little, Malnial job’.” He caught a Greyhound “Sucolm’s father, who was not home.
per Coach” to New England, deterEventually, the five-foot, eight-inch
mined, according to Payne, “to make
Louise finally convinced the robed
his way in life not by his hands—but
vigilantes to turn their horses and
by his wits.” Malcolm morphed into
ride off. Malcolm was born several
a street hustler who sold drugs, burmonths later on May 19, 1925.
glarized homes, and took on odd jobs
This opening hooks the reader
cont’d. on next page
because while many of us who are

The
Writing
Life

Sherri L. Burr Named National Communicator of Achievement

New Mexico Press Women President Sherri Burr has been honored by the National Federation of Press
Women as its 2021 Communicator of Achievement. This award, which is presented to one member each year, is the organization’s highest honor. It recognizes professional achievement in communications, service to the organization, and service to the community. Sherri has been an SWW member for
more than three decades. Her 27th book, Complicated Lives: Free Blacks in Virginia:
1619-1865 (Carolina Academic Press, 2019), was nominated for the Pulitzer Prize
in History.
SWW member Loretta Hall received the NFPW Communicator of Achievement award in 2016.
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PASSION, cont’d. from previous page

to survive the mean streets of Boston.
After being arrested and imprisoned,
he was introduced to the Nation of
Islam. He gradually became the organization’s chief creator of new temples
and national spokesperson.
Where Payne’s research excels
into the stratosphere of uncovering
what was not previously known is his
interviews with people responsible
for Malcolm’s death. In his last chapter, he details the plan to assassinate
Malcolm X, who was involved, that
two men were wrongly convicted,
and that government informers had
notified the police of the impending
assassination. Not only did the police
and FBI do nothing to stop “the hit,”
one supervisor chastised one of the
informers for giving Malcolm mouthto-mouth resuscitation as he lay dying on the stage of the Audubon Ballroom. Payne interviewed one man
with inside knowledge of “the hit”
who was on his deathbed.
Part IV of the book is so riveting
that I could not stop turning pages.
Payne’s passion project deserved
the Pulitzer Prize it received.

They Dunit!

SWW Members Stand Out In 2021
National Communications Contest
Five SWW members won awards
in the 2021 National Federation
of Press Women Communications
Contest. The NFPW Conference
and awards ceremony was held online in June. Entrants in the National contest are required to initially win first place awards in their
respective state competitions. In New Mexico, the
state-level Communications Contest is sponsored
annually by New Mexico Press Women.
Chris Allen, Pat Walkow
3 rd Place, Book Edited by Entrant

Sherri Burr
1st Place, Columns, Informational
2nd Place, Speech
Jim Tritten (with Sandi Hoover)
2nd Place, Fiction for Adult Readers, Novellas
Jasmine Tritten
Honorable Mention, Book Designed by Entrant
Honorable Mention, Single Photograph, General photo (open
competition on any subject)

About 35 people, mostly members, attended each of the Saturday Mystery Writing Workshops that took place via Zoom
throughout the month of June. This shot of the Zoom screen was taken by Rose Marie Kern at the June 12 meeting.
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PPR Is Expensive—Or Is It?

of thousands of dollars on one-time-only ads (if you had
the money). And you might not get much back. Some
experts I’ve heard claim that only one percent of people
who visit a site after seeing a tweet actually buy anything.
How does that affect you? You are about to publish
a book. You do not have a phalanx of “important media
contacts” and you cannot afford a huge PR budget. Of
course, you’d still like to get free or low-cost PR! Here
are some internet services that offer it:

by Léonie Rosenstiel, SWW Print Media Chair

“PR’s so expensive!” a writer-friend told me. “I can’t
afford it.” Maybe that used to be true. Publicists typically charge monthly fees that start at $2,000 and may
run well over $10,000. Discouraged when they discover these numbers, many authors abandon the search. If
they are not social media experts themselves, their book
sales will later suffer from a double-headed whammy.
Today’s traditional and even hybrid publishers want
to know how you are going to promote your book before it goes into production. If you are self-publishing,
all promotion and PR decisions are your responsibility.
Over the last 20 years, most publishers have done
less and less PR (except for their bestselling authors)
and authors have been expected to shoulder increasing
amounts of public relations and marketing responsibility. “How will you promote this book?” is a standard
question that prospective authors must answer in the
proposals they submit. Who might want to read your
book and how will you connect with them? Having 150
followers on Facebook won’t cut it.
You likely already know one or more indie bookstore
owners and maybe the neighborhood librarian and a
couple teachers. Your writing buddies might buy copies
too. Realistically, those contacts might net you a book
signing, a few library sales, an appearance at a library
event and the opportunity to speak at a local school.
If you are sophisticated in such matters on a national or even international level, maybe you already know
the right people: Half-a-dozen network radio and TV
broadcasters, newspaper and magazine editors, bloggers, podcast hosts, influencers with Twitter followers
in the millions.
Most aspiring authors do not know these people.
Your request will likely be one of hundreds they receive
daily. Yes, you might be able to design it well and attract
some interest. However, if your request for publicity is the
first time they’ve ever heard of you, the enthusiasm they feel
at seeing that request might approximate the feeling you get
when receiving a cold call from a robo-salesperson.
What about ad campaigns on Amazon or Facebook—
or even Twitter? Some ad placement services offer gold
and platinum promotion budgets that might make you
faint. Many of these are “one and done.” Your target market will only see your message once. An old adage in advertising is that most people need to see an ad at least
three times for it to penetrate. Unless people retweet it,
the public will never see it again. You might spend tens

1888pressrelease.com has a free DIY service as the lowest level of its offerings. They offer a sample format and
tips. You might try posting your release on their website
(for free) and see how it goes. From there the price increases to $15/release and eventually up as far as $150.
EIN Presswire offers you global PR access. Placing a
single release there will set you back $49. For that, EIN
will monitor results (media, RSS, SEO) for you. Sending out a copy of the cover (in addition to the release
itself) will set you back $249, however.
PRLog sends out free releases of 500 words or less. It
also has paid programs; $99 will gain you the assurance of distribution to 250 book-industry-related sites.
(These prices, again, are for a single press release.)
PR.com has escalating prices and levels of service,
starting as low as $60/release and going as high as $300.
The services for each level vary; make sure to evaluate
whether the specific outlets to which they agree to send
the release will suit your individual needs.
24-7 Press Release Newswire allows your press release
to include one image for $49. Like the other firms, they
offer a range of services. Check out their $139 option;
for this fee, they will send your release to print as well
as online media.
Do you want name recognition? Now for some good
news! Maybe you really can gain access to the media (even if you don’t know any now). If your book is
non-fiction, or if you can find a really clever angle on
who you are as a fiction writer, you can still snag some
priceless, free publicity by becoming a go-to expert. As
in “it won’t cost you a penny to register or one single
penny to remain on their list.”
The expert-matching service you need is Help a Reporter Out (HARO). They will send you two emails per
day, listing all the reporters who have asked them for an
authoritative quote or interview from an expert. All you
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PR IS EXPENSIVE, cont’d from previous page
need to do is contact them to arrange an interview or answer their questions.
Reporters pay HARO to have access to you. They need reliable information on everything from rebranding
yourself, to technology, to therapy apps (I culled these topics from one of their recent emails; around Valentine’s
Day, they also ask about romance). HARO might be one of the last truly free ways for you to get practically unlimited PR. Plus, you get the right to use those important logos from major media in your advertising. Now you can
say, “As quoted in…” or “as seen in.” Once the published article or blog mentions you, you have the right to use
their logo forever after. Register at: https://www.helpareporter.com/ But get there soon. They have recently been
bought out by CISION, one of the costliest PR services on the internet.

OPPORTUNITIES

FOR WRITERS

Information and registration: CLICK HERE
Registration for Left Coast Crime includes a Welcome
Reception, two special Breakfasts (seating limited), the
“Lefty” Awards Banquet, and admission to all panels
and interviews.
Discounts apply on tickets purchased before January 1, 2022.

See the full schedule of workshops, intensives, faculty
bios and registration HERE.

ABOUT THE “LEFTY ” AWARD

The Left Coast Crime “Lefty” Awards are fan awards
chosen by registered members of the Left Coast Crime
convention. Nominations for awards to be presented at
each annual convention are made by people registered
for that convention and also the immediately prior convention. A ballot listing the official nominees is given
to each registrant when they check in at the convention, and final voting takes place at the convention. The
ballots are tabulated and that year’s “Lefty” Awards are
presented at the Awards Celebration.

Hindsight is seeking nonfiction stories from around the
world that capture what it was like to wake up every day to a
new normal — whether that means navigating emergencies
as a first responder or tying the knot over Zoom. We’re particularly interested in material that gets up close and personal
with the struggles of 2020, rather than headlines or commentary on current events.
Hindsight is an independent, one-time publication. Content will be made available in two forms: Some stories will be
shared on our website; the very best submissions will be compiled into a print anthology, which will be published in 2021.
• Submission fee: None
• Length: Up to 2,000 words
• Deadline: Rolling
• Compensation: Writers whose work is selected for
the print anthology will receive a complimentary
hard copy of the book, as well as a digital file.

Information about the “Lefty” Award and a list of past
recipients HERE.

To learn more click on the icon.
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Reedsy website

The popular writers website, Reedsy, has compiled a list
of the  “best writing contests of 2021.” If you’re looking for
a contest, it’s likely something here will suit your style and
your genre. Some Reedsy-selected contests are listed below
as examples. Click HERE to go directly to the page and the
full slate of contests.

Put Your Heart in a Book Contest
A LITERARY MAGAZINE

Published by the University of New Mexico Creative Writing Department

2021 Summer Contest
Each year Blue Mesa Review holds a writing contest in Poetry, Fiction, and Nonfiction.
Open for submissions June 1 - August 31, 2021.
Guidelines and online only submissions HERE.
First place winners receive a cash prize and publication in Blue Mesa Review and second place will
also receive publication.
Eligibility
This competition is open to original English
language works in the genres of Poetry, Fiction,
and Nonfiction. The submission must be an unpublished work. Simultaneous submissions are
acceptable; please note that reading fees are
non-refundable, and you must withdraw the
submission immediately via Submittable if it is
accepted elsewhere.
Reading Fee
$12
What We’re Looking For
Startling, compelling, and beautiful original work.
We’re looking for fresh prose and powerful poetry.
Up to three poems or up to 6,000 words of prose.
You may submit in all three genres, as well as submit multiple works per genre. Results will be announced via e-mail and posted on our website in
early November.

New Jersey Romance Writers
Submissions will consist of a FIRST chapter, not to exceed 30 pages, and a PROJECTED WORD COUNT of
the completed manuscript. A prologue may be included
as part of the first chapter, if within page total guidelines. An UNJUDGED SYNOPSIS must be included at
the end of the submission, clearly defined with a page
break and titled “SYNOPSIS”. The synopsis will not
count toward the page count.
Deadline: August 01, 2021
Learn more
Top prize: $200
Additional prizes: Social media promotion, feedback
from two published authors
Entry Fee: $25

Fanstory Writing Contests

Fanstory
Subscribe to Fanstory for $9.95 a month and enter as
many contests as you like from their list of writing and
poetry contests, updated daily. All participants receive
feedback from a community of writers, and the winner
of each contest receives a cash prize of up to $100.
Deadline: December 31, 2021
Learn more
Cash prizes of up to $100
Entry Fee: $10

The Reedsy Prompts Contest

Reedsy
Respond to one of Reedsy’s weekly writing prompt
newsletters with a short story for the chance to win $50
and get featured on the Reedsy Blog!
Deadline: December 31, 2021
Top prize: $50
Additional prizes: Publication on Reedsy Blog
Genres: Fiction, Short Story
Entry Fee: FREE

https://bmr.unm.edu/
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The Final Polish
by Kirt Hickman

Your manuscript is written and you’ve done all the
revisions, but is it really ready to submit? Here are a few
last-minute things to look for.
Read Out Loud:
This is an important step. Don’t skip it.
Does the overall flow of the text have a pleasing, easyto-read rhythm? Find out. Read each scene out loud for
sound and tone, or better yet, read it into a recorder and
listen to the playback, or have someone else read it to you.
Pay attention to errors you make when you’re reading out loud. Reading aloud reveals awkward passages
more readily than reading silently does. You may decide
to undo a few of your prose edits or make additional
changes to smooth the rhythm of the text, particularly
at paragraph transitions.
Pacing:
Put yourself into your reader’s frame of mind. Kick
back with your manuscript; forget about scene structure, prose, and consistency; and read your book for
fun. Enjoy the story.
Mark any place that seems too slow or moves too
quickly. Don’t correct anything while you’re reading;
you’re reading for fun. Just note “slow” or “fast” in the
margin and keep going.
Once you’ve identified the pacing problems, what
can you do about them?
Sections that are too slow may suffer from any of the
following problems:
•
•

The subject matter isn’t interesting.
The viewpoint character doesn’t have enough at
stake.
• The passage contains too much description, too
much telling, or repeated information.
Sections that are too fast may suffer from either of the
following problems:
•
•

The passage is plot-driven rather than being
character-driven.
The passage contains too much dialogue.1

Style Decisions:
Create a style worksheet. Divide a sheet of paper into
sections and assign a few letters to each. Make a section for numbers and one for abbreviations and acro-

nyms. Alternatively, create a sorted
electronic list. Use the worksheet to
help keep your style (capitalization,
hyphenation, spelling of character
names and other words with alternative spellings, expression of numbers and abbreviations, etc.) consistent.
The word email is a good example. Should you capitalize it or not?
Should you hyphenate it or not? It
probably doesn’t matter, but whatever you choose, be consistent.
Read through your manuscript
and note your style decisions on the
worksheet. Then search electronically for words that don’t match your
style decisions and correct them. If,
for example, you have a character named Sarah (spelled
with an “h”), search your manuscript for “Sara” (match
case, whole words only) to make sure your haven’t misspelled her name anywhere.
Commonly Misused Words:
Elements of Style, 4th Edition, by William Strunk, Jr.
and E. B. White, contains an exhaustive list of commonly misused words. The list is too long to repeat here.
Therefore, I refer you to Elements of Style to obtain it.
Search electronically for each commonly misused
word. Read it in context everywhere it appears. Make
sure you haven’t misused it. This is a tedious process,
especially with words like this or than that will appear
time and again in your manuscript. Nevertheless, do
this step carefully. You may be surprised, and better now
than later. A profusion of misused words will get your
manuscript rejected.
Other Details:
See Rewrite Right!, 2nd Edition, by Jan Venolia, for
a listing of guidelines for capitalization and expression
of numbers. Search your manuscript electronically for
errors and inconsistencies.
Run a grammar and spelling check. Be wary of the
grammar checker provided with your word processor.
Consider each passage it flags, but understand that
word processors often err. Find a good grammar text
and look up anything you’re unsure about. Even when
the checker is right, recognize that grammar conventions are looser for fiction than they are for other forms
of writing. Sentence fragments, for example, are often
acceptable, especially in dialogue. Any violation of the
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rules, though, should be deliberate and should produce a specific effect in your writing.
Proofread:
Proofread carefully. Your spell checker won’t catch missing words or homonyms. To catch the former, I touch
each word with the tip of a pen as I read it. When my pen touches the wrong word, I know I have an error (a missing or extra word).
I can’t catch homonyms for myself. Problems like heal in place of heel or cutoff in place of cut off are invisible to
me. If I stop to think about it, I realize these words are wrong, but my mind knows what I’m trying to say, so it sees
the correct word rather than seeing the word that’s actually typed on the page. Therefore, I have somebody else
proofread my work for me. I suggest you do the same.
Notes:
1. See also Noah Lukeman. The First Five Pages. Simon & Schuster. 2000.

SAGE CHALLENGE
AND ARTICLE SUBMISSION

The Sage Writing
Challenge

GUIDELINES
•
•

AUGUST

•

Create a GREETING CARD MESSAGE for any occasion,
100 words or less. State the category.
Risqué is okay, erotica is not—editor’s discretion
decides the difference.
Read and follow the Guidelines (right).

•

SouthWest SAGE

The SouthWest SAGE newsletter is the professional
publication of SouthWest Writers. Submissions focusing
on all aspects of research, writing, and publishing in any
genre are welcome. To familiarize yourself with the types
of articles published in the SouthWest SAGE, read past issues at southwestwriters.com.
Here are four ways you may be included:
• Write an article for the SAGE related to the craft of
writing, getting published, etc.
• Enter stories, poems, or articles inspired by the
monthly writing challenge announced in each
SAGE.
• Send in a short story/poem/essay of your own—on
any topic (inclusion in the SAGE is subject to the
discretion of the editor).
• Enter artwork/photographs related to writing in
general or accompanying your stories.

•
•
•

Payment is in bylines and clips.
Deadline is the 15th of the month prior to the next
issue.
Standard article lengths are from 300-800 words;
certain Sage Challenges may set more specific word
count requirements (see the Challenge description
box, left). Submissions may be edited for accuracy,
readability and length. Submissions must be tasteful;
free from profanity, explicit sex or violence, political
commentary, etc.
Send all submissions as either standard text in an
email or in a Word document in 12 pt. size. Single
spaced. Do not get fancy with formatting or fonts.
To ensure proper author credit, your name or pen
name must appear within the document you submit. Submissions with no name will not be considered.
Polish your work. Submissions should be professional in appearance and quality of writing, fully
edited and ready for publication.
Accompanying art/photographs are appreciated
but proper attribution and permission is required.
Inclusion in the SAGE is subject to the discretion
of the editor.
Send questions or submissions to:
Kathy Schuit
SouthWest SAGE Editor
sage@swwriters.com

Read, understand and follow the guidelines for submission, above.
Submissions that do not comply with the guidelines will not be considered.

You were either going to read a book in my mother’s house or you
were going to get hit with one. LeVar Burton, speaking to his MasterClass
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Saturday, July 3, 10 a.m. (MT) Zoom MEETING

Agents and Authors

Join the
Zoom Meeting

As the founder of Creative Media Agency, Inc., PAIGE
WHEELER has artfully merged her creativity and business
savvy to create an agency that is dedicated to maximizing
author potential. Her company represents authors on the
New York Times, USA Today, Publishers Weekly, and international bestseller lists, as well as authors who have received major
awards such as the Edgar Award, Agatha Award, Amazon
Book of the Year, Holt Medallion, and Emmy Award. After Paige’s talk, two of her acquiring
Agents will be conducting the workshop—open to all members for free—and will be doing
COLD READS of YOUR submission letters, so here’s your chance to take advantage of an
amazing opportunity. Turn in your submission letter as soon as possible to the office (info@
swwriters.com). A few of the letters will be chosen for the cold reads where Shannon Snow and
Haley Casey will offer feedback and suggestions for getting the attention of an agent or editor.
We suggest you remove your name from your letter, or use a pseudonym. Don’t miss out! (Visit
Creative Media Agency, Inc. at CMAlit.com.)

Our Zoom log-in policy has changed due
to recent disruptions
to our free meetings.
Non-members
are
now required to contact our office (505830-6034 or   info@
SWWriters.com) or
sign up for Elerts to
receive a link to our
upcoming meetings.
SWW Members sign
into the Members
Only portion of the
website. Once in the
Members Portal, follow the Zoom log-in
directions posted prior to the meeting.

with Paige Wheeler
President & Agent, Creative Media Agency, Inc.

Saturday, July 3, 12:30 p.m. (MT) Zoom Workshop

Queries and Cold Reads
with Shannon Snow and Haley Casey

SHANNON SNOW and HALEY CASEY, both from
Creative Media Agency, Inc. (CMA), will talk about
how to query literary agents. They will also provide cold
reads with comments on query letters from a few participants, so sign up early and send your query letters
to info@swwriters.com to get your
name in the queue!
Shannon Snow, Associate Agent.
Shannon Snow worked eighteen years
as a financial and marketing executive
in Fortune 500 companies before turning to her childhood first love…books
and writers. With a B.A. in English
Language and Literature, she started
her publishing career in 2018 and then

joined Creative Media Agency, Inc. first as an intern before
moving up to associate agent in early 2020. Shannon manages
the audio rights department of CMA.
Haley Casey, Associate Agent. Haley Casey has always had
a special place in her heart for stories, but it was when she wrote
her first chapter book in fifth grade that her true love of literature was realized. In 2015, she graduated from The University
of Kansas with a bachelor’s
degree in creative writing,
and she attended the Denver Publishing Institute. She
began her full-time career at
Ogden Publications, where
she was an editor for four
years. In 2020, she interned
at Creative Media Agency,
Inc. before stepping into her
role as an Associate Agent.

To Register

Call the SWW office (505-830-6034, Monday–Thursday, 9:00 am–noon) or use one of the online forms (Free-to-Members Registration or $20 Non-Member
Registration) on the website: southwestwriters.com, Workshops page. (Our online payment portal utilizes PayPal, but you’ll be given an option to pay by credit
card without signing into PayPal.)
The Zoom invitation link and the password will be emailed to those who purchase this workshop. For SWW members, the link and password will be sent
once membership is verified.
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Tuesday, July 20, 6:30 p.m. Zoom MEETING

Author Platforms
with Fauzia Burke

FAUZIA BURKE, author of Online Marketing for Busy Authors, is the founder
and president of FSB Associates (an online book publicity firm), co-founder of Pub Site (a platform for building author websites), and a consultant
and coach for authors who need help navigating the book marketing and
publicity landscape. Before starting FSB, she worked for book publishers
Henry Holt and John Wiley. Fauzia has promoted books by authors such
as Alan Alda, Arianna Huffington, Deepak Chopra, Melissa Francis, S. C.
Gwynne, Mika Brzezinski, Charles Spencer and many more. She is based
in San Diego, California. Visit FSB Associates at FSBassociates.com. For
more information on Pub Site, go to Pub-Site.com.
Join the Zoom Meeting

Our Zoom log-in policy has changed due to recent disruptions to our free meetings. Non-members are now required to contact our office
(505-830-6034 or info@swwriters.com) or sign up for Elerts to receive a link to our upcoming meetings. SWW Members sign into the Members Only portion of the website. Once in the Members Portal, follow the Zoom log-in directions posted prior to the meeting.

Upcoming SWW speakers and Workshop Presenters
Meetings are FREE to everyone. Workshops are FREE to members; registration instructions below.
Via Zoom

AUGUST			

SEPTEMBER

			
Saturday, September 4
			
Meeting: Loretta Hall
			
The Power of Self-Publishing		
Elements of Nonfiction
			
Workshop: Brian Reinhardt
Workshop: Loretta Hall
			
Taxes for Writers			
Insider
Tips for Using the Internet
			
			
Tuesday, September 21
Tuesday, August 17			
			
Meeting: Benjamin Percy
Meeting: James McGrath Morris
			
The Ninth Metal, Reading & Craft Discussion
Researching for Your Book
			
Poetry Fireside Chats in August
Saturday, August 7			
Meeting: Robin Cutler

Four Workshops
Wednesdays: August 4, 11, 18, 25 5:30 – 7:30 p.m.
August 4 - Mary Oishi, August 11 - Bill Nevins, August 18 - Preston H. Hood III, August 25 - Lisa C. Taylor

Our Zoom log-in policy has changed due to recent disruptions to our free meetings. Non-members are now required to contact our office
(505-830-6034, Monday - Thursday 9 a.m. - noon, or info@SWWriters.com) to receive a link. Signing up for Elerts is another way to receive
a link to our upcoming meetings. SWW Members sign into the Members Only portion of the website, southwestwriters.com. Once in the
Members Portal, follow the Zoom log-in directions posted prior to the meeting.

To Register for Workshops

Call the SWW office (505-830-6034, Monday–Thursday, 9 a.m. – noon) or through the SWW website: SouthWestwriters.com
For SWW members, the Zoom invitation link and password will be emailed once membership is verified.
For all others, the Zoom invitation link and the password will be emailed to those who purchase workshops. Please contact the class/workshop
coordinator at info@SWWriters.com for more information.
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Take a Class Via Zoom

REGISTER for classes by calling the SWW office (505-830-6034, Monday-Thursday, 9:00 am – noon), or by using the SouthWest Writers online
registration form at SouthWestwriters.com. (Our online payment portal
utilizes PayPal, but you’ll be given an option to pay by credit card without
signing into PayPal.)

Advanced Plotting Tools and Techniques
with Chris Eboch

Many books and workshops teach the basics of plotting: conflict, complications,
climax. Now learn advanced techniques that will make a decent plot dynamic.
Start with a “grab you by the throat” opening to pull readers into the story. Learn
how to pack the plot full by complicating your complications. Control your pacing through sentence and paragraph length. And finally, cliffhanger chapter
endings ensure late-night reading under the covers. Learn techniques to
4-week Course
Saturdays: July 10, 17, 24, and 31
make any story or book better. Novelists will benefit from these insights,
3 – 4:30 p.m.
whether they are just starting out or have years of experience.
$60 SWW members
$90 Nonmembers
CHRIS EBOCH is the author of over 60 books for young people, including mys$30 SWW Members age 70+
teries, ghost stories, fantasy, and historical fiction. Learn more at ChrisEboch.com
or her Amazon page, or check out her writing tips at her Write Like a Pro! blog.

As KRIS BOCK, Chris writes novels of romance, mystery, and suspense. Her Furrever Friends Sweet Romance series
features the employees and customers at a cat café as they fall in love with each other and shelter cats. Her humorous
mystery series about an injured war correspondent who moves home again launches in May. She also writes romantic
suspense novels about treasure hunting, archaeology, and intrigue in the Southwest. Learn more at KrisBock.com or
visit Kris Bock’s Amazon page.

Revising Fiction — Making Sense of the Madness

Instructor: Kirt Hickman

Write your novel and revise it to sell. With all the books,
talks, classes, and workshops available on writing and
self-editing, a writer can quickly become overwhelmed
by advice. “Revising Fiction: Making Sense of the Madness” cuts through the clutter and offers an organized,
practical approach to self-editing that covers everything
from planning your novel, to first draft, through revision, to final submission-quality manuscript. Each class
will include a lecture, discussion, prepared exercises,
and (time permitting) class time to work on students’
own writing projects. This course is geared toward booklength fiction, but the vast majority of the topics are applicable to short stories and creative non-fiction as well.
There are no prerequisites or required materials.
Week 1: World Building & Characterization
Week 2: Plot
Week 3: First Draft, Research, & Gross Manuscript Problems
Week 4: Chapter Breaks & Avoiding Information Dumps
Week 5: Scenes
Week 6: Polishing Prose
Week 7: Dialogue
Week 8: Finishing Touches & Critiques

15

KIRT HICKMAN, author of the
award-winning science-fiction thrillers
Worlds Asunder and Venus Rain was a
technical writer for 14 years before
branching into fiction. His methodical
approach to self-editing has helped
many make sense of the mass of advice available to the novice writer. He
teaches self-editing classes through
SouthWest Writers. He has been a
mentor in the SWW mentoring program, has spoken at numerous conferences, and contributes a monthly column
titled “Revising Fiction” to the SouthWest Sage. He has also
written Mercury Sun, the fantasy novel Fabler’s Legend and
two children’s books. His writer’s guide, Revising Fiction—
Making Sense of the Madness won a New Mexico Book award
for Best How-To and was a finalist in the international Ben
Franklin Awards.

8-week Course
Saturdays: Aug. 7, 14, 21, 28 and
Sept. 4, 11, 18, 25
3 – 5 p.m.
$160 SWW members
$320 Nonmembers
$80 SWW Members age 70+

SWW Board Meeting
Summarized
June 2021

•

The Board has approved changes to the SWW logo
and is drafting usage guidelines for members.

•

SWW’s Procedures manual is being reviewed and
will be updated.

•

SWW is developing processes for conducting hybrid meetings in the future—in-person and via
ZOOM simultaneously.

•

The Critique Groups initiative is seeking additional
team members to help jump-start critique groups.

•

If a member is interested in running for a position
on the 2022 executive committee, please contact a
board member.

•

Consider using Amazon Smile when you purchase
from Amazon, and designate SouthWest Writers as
the 501c(3) non-profit to receive a small percentage
of the sale price.

Board of Directors
Rose Marie Kern, President
Brenda Cole, Vice President
Jennifer Black, Treasurer
Patricia Walkow, Secretary
Sarah Baker, Zoom Coordinator
Roger Floyd, Bylaws/Signage
Cornelia Gamlem, Marketing/PR
Robert Kidera, Member At Large
Dr. Kathy Kitts, Fundraising
Jacqueline Murray Loring, Membership
Sam Moorman, Facilities Manager
Léonie Rosenstiel, Print Media
Kathy Schuit, Sage Editor
Kathy Wagoner, Website
Dan Wetmore, Writing Contest
The SWW Board of Directors meets on the second Tuesday of each month from 5:30 - 7:30 p.m.
Meetings are conducted via Zoom.

SWW Office:
3200 Carlisle Blvd NE, Suite 114
Albuquerque, NM 87110
phone (505) 830-6034
email: info@swwriters.com
website: www.southwestwriters.com
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